South Carolina Educational Television

2000-2001 Accountability Report

Section I -- Executive Summary

Major achievements from past year 
Fiscal year 2000-2001 brought many unexpected challenges to SCETV following the untimely death of its president in October 2000.  It was also a year of success in many areas of technology and education.

For most of FY 2000-2001, the agency was lead by an interim “Office of the President,” consisting of three of the organization’s vice-presidents.  The focus of the interim Office of the President was to shore up agency resources and ensure all technical operations and processes were in order in anticipation of new leadership coming on board.  The senior staff held a planning retreat in March 2000 to identify immediate challenges and determine a course of action for the short-term until a new president could be selected.

The agency can point to several major accomplishments during FY 00-01.

· Continuation of digital conversion process
Despite a challenging year in the General Assembly for all state agencies, ETV was able to gain $1.5 million in one-time appropriations to keep the digital conversion process moving until the next budget cycle. ETV is in the same position as every broadcaster in the nation in having to meet a federally imposed deadline of May 2003 (May 2002 for commercial broadcasters) to convert from analog to digital transmission. Failure to convert means the permanent loss of the stations’ broadcast licenses.

In FY 00-01, ETV’s engineering department began utilizing our DTV capacity to broadcast six USC MBA courses in the Columbia area through WRLK-DT, the state’s first digital television station.  These courses can be received by students in their homes by direct reception of the DTV signal, or via Time Warner digital cable channels 801 and 802 in Columbia.  According to PBS, SCETV is the first public broadcasting system in the country to transmit college courses utilizing the expanded capabilities of digital broadcasting.

In FY 00-01, ETV continued the process of reaching out to customers and potential users of DTV services by holding a two-day DTV Summit in February, which brought more than 400 people to the Telecommunications Center to brainstorm on how DTV can help their organizations.

From the technical perspective, ETV’s engineering department added equipment and automation into Master Control to enable broadcast of multiple channels of content on the DTV stations as well as improving the efficiency and lowering the error rate of programs broadcast on satellite channels.

· Delivering four types of distance learning to all of South Carolina’s K-12 schools in partnership with the State Department of Education, the state’s school districts and the K-12 School Technology Partnership.
Statewide distance learning is where a teacher teaches directly to the class via television using satellite or ITFS with interactivity taking place via the telephone line and in some cases questions can be asked by internet or  e-mail.  This is most helpful in after-school or tutoring lines prior to a test.  

The second type of program could be compared to an additional text.  These are the series or stand-alone programs that ETV produces that allow a teacher to use the entire series or individual programs or even pieces of those individual programs.  In this way the teacher decides how it fits into his or her curriculum and when to use it and how.  Most of these programs are accompanied by lesson guides that help to point out where the programs are aligned with standards and suggest ways to use the lessons. 

Since South Carolina does not have a standardized bell system and since each school sets its own schedule, Instructional Television has set up a block feed schedule of programs in addition to the single plays.  This allows a school or a Distance Education Learning Center to record the programs and then determine when they are to be played back.  In some school there are on-demand airings. 

Another type of program is the live interactive field trips, such as Project Discovery and the special that was aired last May on the Hunley, where students can interact directly with people at remote locations involved with interesting projects. 

Distance learning is also used in places where a qualified teacher for a particular subject may be hard to come by.  Foreign languages are often taught by distance learning.  ETV can broadcast a master teacher from one location to schools in every corner of this state, no matter how rural or economically challenged.  This allows teachers the ability to take courses in their own districts at a greatly reduced price and with minimal travel.  Most of the courses require at least one on-site meeting and a final project, but a teacher does not have to drive to a regional campus each week.  

· Adapting to budget cuts without substantial loss of any services or any loss of staff.
Like all state agencies, ETV was hit with a mid-year budget cut.  Thanks to careful long-range planning by the agency’s financial staff, no lay-offs occurred with the mid-year cut and plans were put in place to continue to cut back in non-personnel areas in order to absorb the 9 percent cut in the 01-02 budget.  ETV absorbed the cuts primarily through increased cost efficiencies and attrition.

· Increasing radio audiences through diversification of radio services.
The Engineering Department created additional satellite audio channels to allow the SC Educational Radio Network to be able to provide custom programming to selected markets in the state. By adding all news to Beaufort and Sumter and a jazz format to Rock Hill the listenership has risen dramatically.

· Expanding educational outreach through completion of the ITFS system in middle and high schools.
ETV has completed the statewide ITFS transmission system, the most wide-spread and highly utilized in the nation, according to the National ITFS Association. This project was started in 1984 as a way to allow school districts to tape ETV educational programs and play them back later at the teacher’s convenience.  Today, the system supports 36 Distance Education Learning Centers and 262 ITFS transmitters.  The ITFS system is now capable of reaching all 85 school districts in South Carolina and currently serves over 700 K-12 schools. These Centers allow school districts to develop locally produced classes, seminars and meetings to meet the specific needs of their own teachers, students and administrators. In addition, approximately 85 elementary schools will receive ITFS service this year and, if continued funding is forthcoming, we expect to have all elementary schools on line in two more calendar years.
· Expanding educational opportunities for handicapped students through the addition of closed captioning to Instructional Television programs.
Through innovative public/private funding sources, ETV was able to leverage several partnerships to develop a long-term project to close caption Instructional Television programs that are fed to South Carolina schools. While direct appropriation funding was not available for this project, ETV worked with the Public Service Commission to acquire a grant that will fund captioning of prioritized ITV programs already in ETV’s inventory. Additional funding from a private fund established in memory of a deaf educator is helping to fund the new and on-going ETV/ITV programs and series.  Also, working in partnership with the Clerks of the House and Senate, ETV is captioning House and Senate proceedings along with all “public affairs”-type programs originating from the State House. This was all done using existing ETV staff and no additional state funds.
Mission and Values

Mission 
South Carolina ETV shall provide a statewide educational communications network.  The primary purpose of the network is to offer comprehensive educational opportunities to preschoolers, public schools, colleges, universities, and adult continuing education.  The service, using a variety of technologies, shall support and enhance training for state agencies, private industry, and individuals and shall offer programs of cultural, historical, and educational significance to the general public.

Values

· Education and public service distinguish us. Our innovative, multimedia approach enhances educational experiences for educators and students in public schools, colleges, technical colleges and universities, and offers continuing educational resources to state agencies, hospitals and South Carolina businesses. SCETV’s futuristic digital television services (DTV), with multiple channels and value-added interactive web components, will further expand and revolutionize our capability to expand horizons. 
· We respect South Carolina’s children. SCETV provides more hours of quality children’s programs than any other television channel in South Carolina. (Digital television will allow ETV to dedicate one entire channel to exceptional children’s programs!) Educational, non-violent, commercial-free and fun, SCETV is the home of Dooley, Arthur, Big Bird, Mister Rogers, Caillou, Clifford, Wishbone, Theo and Cleo, just to name a few. ETV’s innovative Knowitall.org web site offers fascinating educational adventures and virtual tours of South Carolina’s great historic sites.

· We deliver exceptional programs of cultural, historical and educational value to the people of South Carolina. Each day, from the exquisite beauty of NATURESCENE, to the historical journeys of the AMERICAN EXPERIENCE, to regional advice offered on MAKING IT GROW!, SCETV delivers television’s finest hours. Digital television will greatly increase ETV’s capacity to provide additional programs in these venues. You trust us to provide exciting, illuminating, challenging, witty and meaningful content.

· We’re a part of the community. We partner with individuals, groups, state agencies and community leaders to explore the issues that affect and shape our lives. By working together on concerns such as health issues, cultural diversity, the family, the environment and more, we can change and build the future. 
Key strategic goals for present and future years 

ETV’s annual plan of action is determined by five key business drivers which direct the goals and objectives of each program area:


· Providing resources to educators to increase academic achievement based on the state standards among the state’s students, working in partnership with the State Department of Education, school districts, higher education institutions, technical colleges, the business community, the K-12 School Technology Initiative.

· Providing outstanding customer service as determined by feedback from clients we serve.

· Encouraging value-added partnerships and collaborations to provide education, business, and government with education and training opportunities using existing and future digital television technology to increase access to these resources, save money and reduce travel time.

· Providing cost efficiencies to clients/user groups through the use of technology as evidenced by clients’ cost savings.

· Leveraging private, foundation and federal funds with state appropriated resources to provide increased mission-driven services.

Opportunities and barriers 
SCETV, like all state agencies, is facing the challenge of maintaining, and in some cases increasing, services while reducing staff and facing funding cut-backs. Continued funding reductions will be a major challenge in the next two to three years.

Digital television funding is a second challenge for the agency.  This is tied to funding challenges because if the money doesn’t come through in the 2002 legislative session, ETV is in danger of losing seven of its 11 television stations that haven’t been converted.

Section II – Business Overview

Number of employees
SCETV has 324 employees and 40 vacant positions.


Operation locations
SCETV has its main headquarters located in three buildings in Columbia located on George Rogers Boulevard adjacent to Williams Brice Stadium.  Regional stations in Beaufort, Sumter, Spartanburg and Rock Hill provide local services in and around those communities.  Television transmitter sites without staff or production facilities are located in Barnwell, Conway, Florence, Greenville, Charleston and Greenwood.  The South Carolina Educational Radio Network is headquartered in Columbia with towers in Sumter, Rock Hill, Beaufort, Aiken, Charleston, Greenville and Conway.  ETV maintains and assists in the operation of 32 Distance Education Learning Centers which are owned by local school districts around the state.

See Appendix One for appropriations chart.


Key customers

· Pre-K–12 – parents, caregivers and young children

· K-12 – students, teachers, parents, administrators, State Department of Education, K-12 School Technology Committee, school districts, Distance Education Learning Centers

· Higher education – public and independent colleges, technical colleges

· Business – multiple users of ETV’s higher education delivery services to the workplace and users of BusinessLink services which include workplace training and certification courses

· Government – teleconferences and training for state, local and federal workers

· Viewers and listeners of educational television and radio (radio demographics listed below).  Key customers of SCERN are the South Carolinians who choose to listen to any of our eight transmitters which operate 24/7.   South Carolina listeners are:

· Ages 12-24

20,400

9.4% of all SC listeners

· Ages 25-34

24,800

11.5% of all SC listeners

· Ages 35-44

38,500

17.8% of all SC listeners

· Ages 45-54

50,400

23.3% of all SC listeners

· Ages 55-64

33,900

15.7% of all SC listeners

· Ages 65+


48,400

22.4% of all SC listeners

Arbitron, Fall 2000, all markets, total service area, M-Sun 24 hrs

Key suppliers

· State Department of Education

· Colleges and Universities

· Public Broadcasting Service (primetime programs and Ready to Learn schedule)

· American Program Service

· National Public Radio

· Public Radio International
Major products and services

· Distance learning – SCETV provides a wide variety of distance learning services to PreK-12, higher education, business and government using a variety of technologies including satellite, microwave, wireless cable, digital television and the Internet.  These distance learning products are live and interactive, taped, on-line or a combination thereof.  SCETV has more than 2000 sites around the state that are capable of receiving distance learning by video transmission, plus the 40,000+ households in the Midlands that can receive the WRLK-DT signal which broadcasts higher education classes from USC.


· Broadcast, radio and on-line production services – ETV in Columbia and its regionals stations produce local and nationally broadcast television and radio programs ranging from one-minute classroom inserts on character education to highly produced (and grant-funded) nationally broadcast documentaries.  ETV’s Production and Scripted Services Departments serve clients as diverse as the Department of Public Safety and documentary producer, Pulitzer prize-winner Hedrick Smith.  Educational Radio produces local programs for and about South Carolina, plus the nationally acclaimed “Piano Jazz with Marian McPartland.”  Many video and audio productions are done in collaboration with ETV’s non-profit partner, the ETV Endowment.  ETV’s Multimedia Department works in partnership with the State Department of Education to provide a wide array of on-line services that are based on the state’s curriculum standards.

See Appendix Two for agency organizational chart.

Elements of Malcolm Baldrige Award Criteria

Category 1 – Leadership

During FY 00-01, in the absence of an agency director, ETV’s “Office of the President” held a day-long management retreat to establish the short-term direction for the agency during the interim period.  The primary focus, agreed upon by all vice-presidents and regional managers, was to shore up ETV’s technical infrastructure and maintain the agency’s focus on educational services and local programming.  Each vice-president and regional manager shared the outcome of the retreat with their individual staffs and notes from the retreat were shared with all staff members via e-mail.  

Throughout the interim period, the “Office of the President” was very cognizant of keeping staff members “in the loop” on internal and external issues.  Bi-weekly vice-president meetings, which include regional station general managers and a few other key staff members, are the outlet for discussing cross-departmental concerns and identifying problems. During this interim period, these meetings were especially valuable.  In March, the “Office of the President” decided that sending vice-president meeting minutes directly to staff via e-mail would be an effective way to keep everyone in the loop.  Feedback from this action was very well received by the staff and also led to a number of collaborations between departments from staff members identifying partnerships they would not have ordinarily known about. 

This fiscal year, the Human Resources department updated the PERFORMS process to include a universal review date.  All supervisors have had some degree of training in the new system and on-time reviews have increased in the past year.  On-time return of PERFORMS documents reached close to 80 percent this fiscal year.

Organizational values of mutual respect among employees and unqualified customer service are reiterated daily throughout the organization.  SCETV also strives to meet the educational standards set forth by the State Department of Education and the technical standards set forth by the FCC.

Supervisors are empowered to use innovation and creativity in managing their staffs, especially in the absence of any substantial opportunity for pay increases.  Senior management encourages supervisors to give staff members the authority, flexibility and the tools to make decisions and allocate resources appropriately according to the needs of specific projects.


SCETV’s senior management encourages life-long learning among all of its employees.  Through the creative leveraging of skills and resources, ETV has been able to offer substantial professional development opportunities on-site for staff members at little to no cost.  SCETV supports and emphasizes the state ethics policy. It also encourages fairness and journalistic responsibility in producing programming.

Customer service is a top priority in every division of SCETV.  All staff members are encouraged to avoid bouncing callers from place to place.  Rather, they are encouraged to take a number, find the answer and call them back.  Senior management takes a hands-on approach to customer service in every department.  In departments that receive frequent viewer/listener/customer e-mail and phone calls - Programming, Communications and Radio – inquiries are answered within 24 hours or less.

Budget and resource allocation are the primary performance measures regularly tracked.  Over the past three years, ETV has made great strides to better track resource allocation. The Production Department, the primary “allocator” of agency resources, has developed a strong tracking process through a software program called ScheduAll.  Other departments and regional stations are working through their own processes of tracking resources so that the agency as a whole will be better able to determine where efficiencies can be identified.  Some of the performance measures reviewed by management include:

· Arbitron/Neilson market research 2x/yr

· Radio Research Consortium Market Analysis 2x/yr

· Audigraphics market analysis of core trends 2x/yr

· WebTrends, monthly

· Target Analysis, membership giving trends, 2x/yr

· Underwriting reports, monthly

· Fundraising reports, 3x/yr

· USC COJ/SCERN news output, weekly

· Listener e-mail, letters and phone calls, daily

· Newspaper articles, letters-to-the-editor, daily

Managers are able to incorporate departmental goals in the agency's Performance Review documents. The agency uses a universal review date of July 31, thereby allowing consideration of accomplishments during the past fiscal year.  The Accountability Report is the culmination of agency efforts and incorporates the departmental achievements.  Managers receive copies of the Accountability Report to review, and, along with doing their annual reviews of employees, have both an employee-level and organizational-level recap of organizational and departmental achievements.  Managers can then use this information to adjust planning stages and departmental goals for the upcoming year.

Throughout the interim period while the “Office of the President” has been responsible for daily agency operations, top-down communication has been very important to maintaining trust with employees.  Frequent e-mail and the use of an agency-wide “welcome page” that opens on all employees’ computers each day have been employed to maintain communication.  A USC Journalism School graduate student undertook an agency-wide study of communications modes within the agency and her findings led management to incorporate increased e-mail communication with staff.

SCETV is committed at all levels to strengthening the community – at both the statewide level and within the communities where stations are located.  Primary focus for community support generally revolves around education-related and civic involvement projects.

Category 2  - Strategic Planning

ETV is not currently operating under a formal strategic plan.  The goals outlined in the Executive Summary of this document are the general guidelines under which the agency currently operates.  Individual departments and regional stations have goals and objectives they individually develop based on these guidelines.  During the interim period without a president, senior management agreed to focus on shoring up existing resources to have the agency running smoothly when a new president arrives and on increasing local and educational programs to meet local needs.  Senior management is very aware of the need for a formal strategic planning process in the coming year.

At the department level, each vice-president and regional manager has goals and objectives they determine every year.  Even without a formal agency-wide strategic plan in place, individual departments and regional stations maintain their own plans and objectives that are in line the key strategic goals laid out in Section One of this document.

Vice-presidents and regional managers are the primary source of information for most employees to learn about the agency’s strategic initiatives.  Again, in the absence of an agency-wide strategic plan, most of this work is done at the departmental level rather than at the senior management level.  As the agency works toward a formal strategic plan, part of the plan will be developing tactics to disperse information to the staff.

Category 3 – Customer Focus

Key customers and stakeholders

· K-12 

· Higher education

· Business

· Government

· Viewers and listeners

Staff members at all levels of the agency that work with external customers are encouraged to use a variety of feedback mechanisms listed in Category 7 to gauge customer needs.

SCETV continues its commitment to quality and effective customer service by developing and training staff in the use of additional data gathering tools such as standardized customer surveys for ETV’s various service categories; developing online access to customer surveys; and establishing a method to analyze and identify customer usage, satisfaction level and service/product needs from SCETV. 

As the new training lab comes on-line in the Telecommunications Center, very specific mechanisms will be employed to track customer satisfaction with both the quality of the material taught and the quality of the lab and its equipment.  Since this started in spring 2001, adequate information is not available for tracking for this report.
Category 4 – Information and Analysis

Over the past three years, identification of which systems and processes to measure has been driven in large part by the Production Department, as that is the department through which almost every project flows at one time or another.

ScheduAll has provided very insightful data in helping the agency as a whole assess resource allocation and priorities.  For instance, ScheduAll makes it possible to identify which projects take the most in human and production resources, while evaluation on the “client” end provides insight into whether the resources invested are comparable to the outcome.  For the first time in this fiscal year, ScheduAll is allowing staff to get snapshots of services, revenue and resources compared to the previous year (detailed information in the Results category).

The Engineering Department instituted a comprehensive quality program in Traffic, Master Control and Record Room.  We have weekly meetings where ALL discrepancy reports and customer complaints are investigated all the way back to their source.  We are working to correct a number of scheduling and traffic related process problems that have existed for years.

During this past year, a comprehensive evaluation has assessed the progress of thirteen training and research grants awarded by the Partnership for Distance Education during its initial year. This evaluative summary is providing information to the Partnership for ongoing, intensive strategic planning processes.

Category 5 – Human Resources

The highly technical workforce at ETV is motivated by evolving technical skills and training.  SCETV is heavily involved in updating the technological resources of the agency through refinement and expansion of the internal computer networks and the technical skills of employees.  Eighty-six percent of the workforce now has Internet/E-mail access.  The digital television conversion is creating opportunities for growth in skills and technical knowledge.  The agency rewards skill development through use of Additional Skills pay increases.  Our employees are motivated through this marriage of technical skill development and compensation.  Skill development goes hand in hand with salary increases.  

SCETV acknowledges an Employee of the Year each May, chosen by fellow employees.  A reception was held this year to acknowledge employees of the agency for their hard work.  Additionally, the SCETV Insider Web Page carries information about employees which serves as a community based acknowledgement of employee activities.  Staff members are encouraged to seek out trade-outs bartering services for training opportunities exchanging one expertise for another.

Diversity training has been included in the Employee Orientation program, which also covers mandatory safety training and the agency’s opportunities for training and development.  The agency relies heavily on supervisors" identification of staff who demonstrate the desire and ability to assume additional duties and responsibility.  Newly promoted supervisors attend basic supervisory skills training through the state’s professional development program.


SCETV established a universal agency review date in 1999.  Agency position descriptions and performance documents were updated.  The system was refined this fiscal year to increase flexibility and simplicity for managerial use. All forms are placed online on shared drives to facilitate managerial and HR interaction on form development.  A predetermined review date has resulted in agency momentum to complete reviews as the date is known to everyone.  By creating a simplified evaluation/position description system which uses shared components, managers may now update both documents with less work than previously required. Employees receive planning stages in the beginning of the fiscal year and are evaluated in the following summer.  Eighty percent of eligible employees received evaluations in July 2000.  A performance based bonus payout was made to each employee based on the evaluation score.

An informal focus group provided insight on how agency leadership is viewed by non-management employees.  This data is used to begin the process of an agency self-assessment and assists human resources staff in improving areas such as employee development  and communication.  


SCETV uses a formalized exit interview system to gather information regarding  the performance of departments/managers.  The information generated by this system is used in addressing departmental problem areas and managerial/supervisory concerns.  An agency assessment of internal communications throughout the organization was done this spring through the use of agency-wide surveys.   The results revealed the need for increased use of e-mail for communication purposes throughout the agency.


The safety committee conducts random walk-through inspections of the day-to-day conditions in an effort to minimize possibility of injury to staff.  Facilities Management solicits input of staff regarding safety concerns, providing follow-up and taking immediate action to correct identified hazards if injury or near misses occur.   Human Resources hosted in-house workplace health screening for employees enrolled in the state’s health plan.

Category 6 – Process Management

The Engineering Department instituted a comprehensive quality program in Traffic, Master Control and Record Room.  They have weekly meetings where ALL discrepancy reports and customer complaints are investigated all the way back to their source.  They are working to correct a number of scheduling and traffic related process problems that have existed for years.

Beginning in State Fiscal Year 2001-02, the state's financial statements will be reported on a full accrual basis as required by GASB statement #34.  The Accounting Department has begun implementing new processes in order to meet these requirements.  The agency’s fixed assets will begin receiving bar codes as property tags.  This will greatly improve the physical inventory process and provide better reliability in reporting on the agency's fixed assets. The Accounting Department is also in the early stages of implementing the state procurement card for purchases under $1,500.  This will reduce the volume of purchase orders and vouchers that are processed on a monthly basis.  

Using ScheduAll, a production resource tracking process, for three years now, the Production Department has made considerable progress in data collection, accuracy and narrowing down specifics of projects.  Example for how the narrowing down process is progressing:  before 99/00 ScheduAll could report "in the ballpark figures."  FY 99/00, it could narrow information down to within the "infield," but this year ScheduAll can almost report what position in the infield.  (Note these are only Production Department related resources and personnel reported.)  There is still much progress that needs to be made in reporting production resources for other departments as they do not yet report their time spent on pre-production, production and post-production related duties that are not reflected in ScheduAll work orders.  For the FY 00-01, all Production resources (equipment and personnel) were fairly accurately reported from the time a project came in until time it was completed.


Contracts are generally governed by either the Materials Management Office or the Office of the State Engineer.  Warranty issues and contract administration are generally spelled out in the state boilerplate info that goes out with each bid.  However, in many cases, especially where the Engineering Department is concerned, the agency tries to cultivate the notion that SCETV is a prized customer by cooperating with vendors on press releases and product reviews in trade journals.  Examples include recent articles highlighting our purchase of Panasonic production equipment, Grass Valley servers, the TCI antenna at WRLK-DT and the Harris DTV test van.  The results include free training opportunities (Tektronix) and a free Harris FM transmitter.

A new contractor relationship that came about this fiscal year was between ETV’s marketing department and a local computer vendor which developed the ETV On-line Store.  MIS was involved and they explained the current marketing system housed on the VAX system.  The current system on the VAX was developed in 1991 and many of the activities that have been developed over the years have been stored in staff's brains; therefore, the plan was to add these processes to the "new" system for automation.  Another reason for this change is the royalty process of paying out to producers and distributors.  This process has been done manually over the years with some computer-generated reports.  The new system will have the capability built in to do the calculations from sales activity, leaving less room for error.  The new system will also communicate with the accounting department for billing.  The accounting department will have access to a section of our system that will allow them to receive invoice requests, and also mark orders paid, to decrease the amount of unpaid orders, also alerting the marketing staff that there is an outstanding payment before placing another order for this customer.


Category 7 – Results

Digital Conversion
SCETV continued the process of seeking funding for digital conversion this year through the General Assembly and other sources.  Despite a bleak budget year, the General Assembly appropriated $1.5 million, bringing the total state commitment to $11.5 million with $18.5 million remaining.  Comparisons to other state networks' funding progress is indicated below.  While SCETV is one of the largest state networks, one-to-one comparisons are very difficult to make due to the wide-ranging differences in geographic, engineering sophistication, private support, programming delivery and people serviced.  

	 
	#
	DTV
	STATE
	STATE
	STATE

	STATE
	TRAN
	COST
	REQUESTED
	TO REQUEST
	FUNDED

	AL
	9
	19,065,098
	5,000,000
	5,500,000
	5,000,000

	AR
	5
	17,248,875
	14,000,000
	 
	3,763,400

	CT
	4
	9,820,000
	10,000,000
	 
	10,000,000

	FL
	0
	0
	20,000,000
	 
	5,000,000

	GA
	9
	17,104,400
	9,407,400
	 
	4,600,000

	ID
	5
	16,170,000
	 
	 
	8,547,700

	IA 
	8
	35,194,265
	16,220,000
	16,000,000
	14,150,000

	KY
	16
	55,745,287
	21,500,000
	 
	21,985,000

	LA
	7
	22,735,000
	 
	 
	3,235,000

	ME
	5
	16,400,000
	11,400,000
	 
	11,400,000

	MD
	6
	31,680,600
	15,765,000
	24,400,000
	19,435,000

	MS
	8
	23,600,000
	23,000,000
	 
	13,960,000

	NE
	9
	120,130,000
	60,000,000
	 
	60,000,000

	NH
	3
	8,850,000
	2,000,000
	4,000,000
	2,000,000

	NJ
	4
	 
	 
	 
	 

	NC
	11
	46,187,000
	32,713,900
	28,282,300
	66,100,000

	ND
	8
	24,828,000
	8,020,000
	 
	415,000

	OH
	0
	 
	29,000,000
	 
	12,000,000

	OK
	4
	16,916,128
	5,600,000
	 
	267,000

	OR
	5
	27,500,000
	 
	 
	 

	PA
	8
	45,500,000
	16,570,000
	 
	16,570,000

	RI
	1
	5,306,967
	6,000,000
	 
	4,600,000

	SC
	11
	40,100,000
	30,400,000
	 
	11,500,000

	SD
	9
	23,550,000
	50,000
	12,000,000
	 

	UT
	2
	10,781,288
	6,000,000
	1,590,000
	5,500,000

	WV
	3
	12,062,000
	 
	 
	3,700,000

	WI
	6
	59,684,000
	16,600,000
	 
	16,600,000


Engineering

· Began aggressive program to gather hard-to-find spare parts for the old analog television transmitters which the network must keep running until the end of the federally mandated transition to digital television broadcasting (2006).  To that end, ETV engineers have struck deals with two local commercial television stations in South Carolina and the Kentucky Educational Television Network to remove their de-commissioned analog transmitters, keeping the useful parts as spares.  For a total outlay of $10,000, mostly for rental trucks and storage buildings, ETV has amassed parts valued at approximately $500,000.  Some of these parts are no longer available from commercial sources at any price.

· Began recouping the cost of the digital television test van by performing field performance tests for commercial television stations.  To date the Engineering Department has recouped over 10% of the vehicle’s cost with one job.  More tests are scheduled in early 2001-02.

· Added high-definition video projection and surround sound equipment in the Bank of America Teleconference Theater.  Also, upgraded presentation equipment and architecture of room to make it more user-friendly to clients.  This included adding a wireless touch screen to remotely control all multimedia equipment and room lighting.  All design, construction and integration work was performed by staff.

Higher Education
· SCETV’s Higher Education Department continued to see increased usage of the satellite system by colleges, universities and medical institutions in FY 00-01.
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The number of courses offered each year over the digital satellite network continues to increase.
· With digital television coming on line around the state, SCETV began looking at partnerships to bring higher education classes directly to the home through DTV.  Pilot projects began in Fall 2000 between ETV and USC broadcasting PMBA classes directly to the home..  
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· In FY 2001, WRET-TV, partnering with higher education institutions and professional organizations, offered undergraduate, graduate, and continuing education distance learning courses.  WRET continued to increase productivity in distance learning, with an increase of 34% in the number of students enrolled and an increase of 45% in the number of credit hours offered from the previous year.
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The total number of instructor-to-student contact hours increased 40% from 17,337 in FY 2000 to 24,206 in FY 2001.
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Instructors in the higher education courses report that students’ performance (as indicated by final grades) in distance learning courses is comparable to that of students taking the same courses in the traditional classroom setting.


K-12 School Services
· School Services web site and an Aon-air@ School Services bulletin board is provided for the purpose of giving up-to-date information about television programs, television conferences, distance learning courses, Short Distance Learning projects, and other related items of interest to our public schools and the general public. The web site and the bulletin board have proven to be an effective and efficient means of getting current information into the hands of our customers.  Close coordination with the persons responsible for the web sites of the State Department of Education, as well as other divisions and stations of SCETV, enable School Services to quickly respond to requests for information using the immediacy of the Internet.  Concurrent with this service is the e-mail service to individuals in schools, the Distance Education Learning Centers (DELCs), post-secondary institutions, professional organizations, homes, and workplaces.

· School Services conducted weekly telephone bridge meetings with as many as 45 representatives from SCETV=s K-12 School Services, State Department of Education=s Office of Instructional Television (ITV), Engineering, Network Technical Services (NTS), and DELC personnel to identify and address needs and concerns ranging from instructional opportunities to ITFS technical installations.

· K-12 School Services joined the SDE=s ITV, Library Media Services and Regional Technology Specialists to conduct joint Fall Regional Meetings with media specialists throughout the state to provide information on new resources available to schools.  These meetings also provided feedback and suggestions for improving our service to schools, from both an instructional and technical standpoint.

· K-12 School Services and the SDE=s Division of ITV conducts monthly meetings to discuss current projects, coordinate common initiatives and to keep the lines of communication between SCETV and the State Department of Education open.  Short Distance Learning (SDL) courses offered through the Distance Education Learning Centers (DELCs) continue to provide students in some of our state=s more rural areas with equal opportunities to learn.  The state=s ITFS system is a major vehicle by which schools in South Carolina are providing classroom-based instruction to meet critical needs. 

· The 2000-2001 Distance Education Learning Survey provided SCETV with information related to the effectiveness of the DELCs.  The DELCs produced formal classroom credit instructional courses in which a total of 1,546 students were enrolled.  Of the 1,075 students whose grades were reported, 995 (92.5%) received a passing grade.  Eight of the courses offered provided a total of 164 students the opportunity to receive dual college and high school credits.  Fifteen of the 35 DELCs reported offering local staff development opportunities; 15 of the DELCs offered student enrichment programming. (see below  for detailed analysis).

	                                 2000-2001
	
	
	

	      Distance Education Learning Center (DELC)
	

	
	         Utilization Survey
	
	

	
	
	
	
	
	

	                                                          (July 2000 -July 2001)
	
	
	

	
	                       updated July 30, 2001
	
	
	

	
	
	
	
	
	

	FORMAL CLASSROOM INSTRUCTION
	
	
	
	

	
	
	Number of
	# of Students
	#of Students
	Average

	DELC
	Subject
	Schools
	Enrolled
	Passed
	Grade

	Blackville 
	*History 101 (12)
	3
	22
	18
	B

	
	*History 102 (12)
	3
	17
	17
	B

	
	*English 101 (12)
	4
	38
	32
	B

	
	*English 102 (12)
	4
	28
	26
	B

	
	
	
	
	
	

	Chester-Union
	*Psychology 101 (12)
	2
	20
	20
	B

	
	*Psychology 103 (12)
	2
	18
	18
	B

	
	Health Training
	1
	50
	N/A
	N/A

	
	
	
	
	
	

	Colleton
	English (12)
	2
	25
	N/A
	N/A

	
	Spanish 1 (9-12)
	1
	10
	N/A
	N/A

	
	Spanish 2 (9-12)
	1
	9
	N/A
	N/A

	
	
	
	
	
	

	Florence-Darlington
	*Spanish 1 (9-12)
	8
	316
	304
	85

	
	*Spanish 2 (9-12)
	8
	210
	196
	85

	
	
	
	
	
	

	Lancaster
	*Introduction to Logic (12)
	4
	21
	21
	B

	
	*World Politics (12)
	4
	19
	19
	B+

	
	
	
	
	
	

	Lexington/Richland 5
	German I
	2
	250
	N/A
	N/A

	
	Spanish II
	1
	200
	N/A
	N/A

	
	
	
	
	
	

	Marlboro
	*Algebra I
	5
	37
	19
	B

	
	*English I
	5
	49
	34
	B

	
	
	
	
	
	

	Richland 1
	*Curriculum Connections
	N/A
	15
	15
	N/A

	
	     with Technology
	
	
	
	

	
	
	
	
	
	

	Rock Hill
	*Applied Biology Tech Prep
	5
	8
	8
	A

	
	
	
	
	
	

	Williamsburg
	Middle School Spanish
	1
	225
	223
	N/A

	
	Middle School Latin
	1
	16
	13
	N/A

	
	Middle School French
	1
	16
	12
	N/A

	
	
	68
	1619
	995
	


· The Blackville DELC in cooperation with USC-Salkahatchee provided dual credit courses in History 101, 102, and English 101 and 102 to four high schools.

· The Chester-Union DELC in cooperation with USC-Union offered Psychology 101 and 103 to high schools in those two districts.

· The Aiken DELC provided Elementary Spanish (K-5) to 11,372 students at 19 of their schools.

· The Greenwood DELC produced 23 one-hour programs in its AFocus@ series.

· The Lancaster DELC, in cooperation with the district=s Broadcast Journalism class, produced a number of  half-hour enrichment programs which were broadcast not only to all their schools, but to the community access channel which feeds into the homes. 

· The Horry County DELC and the Greenville DELC provided after school AHomework TV@ programs to help students improve in their various studies.

· The Florence-Darlington DELC in cooperation with the Pee Dee Education Center (a consortium of K-12 schools in the Pee Dee region of the state) provided Spanish I to 316 students and Spanish II to 210 in that area.  This course is provided due to a shortage of foreign language instructors in the Pee Dee.

· Eighth grade students in Marlboro County continue to earn advanced English and math course credits to get a Ahead start@ on high school through the district=s SDL project. The Marlboro County DELC is in their ninth year of offering these opportunities to their rural middle school students.  Savings by the district in transportation costs alone is substantial.

· School Services facilitated three statewide televised meetings for the School Improvement Council Assistance (SICA) program. These broadcasts provided an opportunity for SCETV to assist SICA in their efforts to reach the more than 16,000 parents, students, educators and community members who serve on local School Improvement Councils (SIC). 

Dr. Jean Norman, Executive Director of SICA reports: 
The capacity of SCETV to reach all schools in our state provides our organization access to parents and community members serving on School Improvement Councils to information that makes them true partners in the improvement process.  This past school year, our members had the opportunity to receive timely information about their role and responsibilities related to accountability and reporting progress, and to understand and ask questions about the School Report Card.

· The School Services Division worked with the SC School Boards Association (SCSBA) to provide live coverage for the 40th Annual Governor=s Conference on Education.  The conference was later broadcast over SCETV=s satellite into all the schools in the state.  SCETV=s Multimedia Department provided video streaming of the conference and it was made accessible on SCETV and SCSBA=s web site.

· Video services were provided at the SC Association of School Administrator=s (SCASA) Summer Leadership Institute for the purpose of video taping keynote conference speakers and making their presentations available to individual districts to use in staff development.  Selected portions of the conference were video streamed and made accessible on SCETV and SCASA=s web site.
· School Services technical staff met with district administrators, NTS, State Engineer=s Office, engineering firms, and contractors to proceed with expansion of the ITFS system.  School Services= Manager of Technical Projects dealt on a daily basis with issues related to status of FAA and FCC licensing, adhering to various city and county zoning laws, bid documents and the awarding of construction contracts, physical location of receive and transmit towers, and DELC location and design.  Technical staff continues to upgrade DELC studio facilities to address the use of new technologies as they become available.

· Knowitall.org is SCETV’s portal for educational content on the Internet.  Funded in large part by the K-12 School Technology Committee, this is the first full year that Knowitall.org has tracked projects and web hits.

· User Data

· Number of user sessions1 


62,424
· July - December



17,033

· January - June




45,391

· Percent increase in user sessions 1st half of FY to 2nd half FY:
266%

· Streaming Media 

· Hours of video and audio resources streamed from Multimedia
77
· Outreach Data

· Knowitall CD ROMs distributed 




8,000

· Educators in attendance at Knowitall workshops


735

Conference attendance: included participation in annual Science Educators, Media Specialists, Social Studies Educators, Lowcountry Information Technology, EdTech, and PTA.
 Content Developed for Knowitall.org
· Let’s Go! Statehouse: QuickTime technology virtual tour of South Carolina capital 
· History of South Carolina Slide Collection: 964 images of life in South Carolina, first SC government “Bobby-approved” assistive technology-accessible web site
· Caroliniana Collections: 271 Images donated by the Caroliniana Library
· Redesigned homepage of Knowitall.org to accommodate new content and facilitate quick and easy use
· SearchETV: simplified search and video download function reengineered and launched
PreK Services

ETV’s Ready to Learn service delivers workshops for parents and early childhood caregivers.  RTL was able to begin delivering this service for the first time this year because of aggressive grant making. The chart below outlines the successes of the first full year of RTL training:

WORKSHOP LOG – Most recent first

	THE BASICS
	ANTIPATED
	ACTUAL

	Date/

Time
	Where/Contact?
	WHAT?
	AUDIENCE
	CCP #
	PAR #
	Child.

	June 21

2:00pm
	Colleton Memorial Library (Walterboro)

Shelia Keaise

843-549-5621
	storytime  (like BTL, Arthur, Zoboomafoo)  parents there – model RTL triangle
	100 kids and parents
	
	25
	65

	June 2
	Sumter Regional
	RTL Intro
	Caregivers
	31
	(ind 1718)
	2073

	June 1
	Stand for Children – State Museum
	Dooley, hand out Sesame street brochure, RTL Sched and PBS Fam
	Caregivers, children, parents

1000
	
	
	

	May 31, 2001

1-4pm
	Florence Staff development/parent center

Floyd Creech 843-673-1129
	RTL intro 
	Childcare providers (9-20)
	15
	(ind 395)
	375

	May 26

9-12
	Spartanburg Regional workshop


	RTL intro
	Childcare providers
	16
	(ind 668)
	554

	May 21/22

6:30-8:30pm
	Carol Short – Laurens

864-871-1118
	(RTL intro – some older children in care)

summer activities
	Childcare providers (?)
	20
	(ind 150 app)
	100

app

	May 12, 2001

9-12
	Rock Hill Regional workshop


	RTL Intro
	Childcare providers
	46
	(ind 628)
	926

	May 11
	Lexington, Interfaith
	Book Distribution
	
	
	
	

	May 10
	Eau Claire – BTL
	BTL 3-hour
	
	14
	
	276



	May 9, 2001

9-12


	Read-In parade at State House


	DOOLEY Appearance
	
	
	
	2000

	May 8
	Eau Claire (Richland I)
	BTL 3-hour
	
	26
	(ind 422)
	355

	May 5, 2001

8:30am
	Richland II workshop at Ridgeview w/childcare providers, Willie Williams (699-2999, ext 606)  
	RTL intro
	Childcare providers
	6
	(ind 166)
	156

	April 28
	Interfaith – Mad workshop
	Rogers’ Mad
	
	8
	(ind 55)
	52

	April 24, 2001

4-5:30
	First Steps Conference, North Charleston


	RTL intro
	Mixed
	50
	
	

	4/18


	Lex I, Richland II, Interfaith
	Book distribution
	
	
	
	

	4/5


	Eau Claire – RTL (Richland I)
	RTL Intro – 3 hours
	
	16
	(ind 255)
	363

	4/3
	Eau Claire – RTL
	RTL Intro – 3 hours
	
	20
	(ind 344)
	545

	3/16
	Richland II - 
	BTL – family literacy video – 3 hours
	
	
	
	

	3/8
	Richland I
	MAD – 3 hours
	
	31
	(ind 627)
	542

	3/6
	Lexington I
	MAD – 3 hours
	
	30
	(ind 1195)
	539

	3/3
	MAEYC
	BTL intro workshop – 1.5 hours
	
	24
	(ind 328)
	223

	3/3
	MAEYC
	RTL intro – 3 hours


	
	10
	
	227

	2/27
	Fam Lit Conference – Greenville
	RTL Intro – 1.5 hours
	
	9


	
	

	2/27
	Fam Lit Conference – Greenville
	MAD – 1.5 hours
	
	60


	
	1600

	2/20
	PTA Meeting, Chesnee Elementary – share materials, concept  (Pam)
	General
	Parents
	
	100
	

	2/10
	Family Day – ETV
	Dooley, ZOOM Activities

Distribute flyers
	Parents, children
	
	8000
	

	2/3
	Edstravaganza – EdVenture – fairgrounds
	ZOOM, Dooley, distribute flyers
	Parents, children
	
	2000
	

	1/20
	Super Saturday – open house for parents of preschoolers
	RTL info and materials
	Parents (some children)
	
	200
	

	1/16
	Smart Matters
	Media literacy, general

View, story
	
	55
	
	

	1/13
	Gaston Library
	BTL intro
	Childcare providers
	10
	(ind 179)
	78

	12/1
	Richland 2 – school based childcare
	BTL
	Parent educators
	8
	(Ind 3222)
	105

	11/16
	Spartanburg Sb6/First Steps – early childhood initiatives
	RTL general, BTL
	Mix
	17
	(Ind

512)
	438



	11/14
	Smart Matters – Burton Pack
	Media literacy, view, story
	Parents/kids
	30


	
	

	11/5
	Charleston Theodore tugboat appearance
	Theodore coloring sheets
	Parents/kids
	
	400
	

	11/4
	Interfaith
	RTL intro


	Caregivers
	9
	
	

	10/28
	Lakeview Ed Ctr
	MAD


	Caregivers
	16
	
	528

	10/26
	Childcare by Choice – Aiken
	literacy/tips; 

RTL intro
	Professionals
	
	
	

	10/24
	Spartanburg Fam Connections
	RTL intro; media lit; book


	Parents
	
	
	

	10/20
	North Springs Elem 
	General RTL – other ETV services


	Teachers
	5
	
	

	9/25
	Lakeview Ed Ctr
	MAD


	caregivers
	22
	
	412


Other Educational Services
Beyond PreK-12 and higher education, SCETV also provides a wide variety of services for business and government in the area of continuing education.  Projects and revenue continue to grow in this area.

	Accountability Report 2001 Totals

	
	
	

	Category
	FY 99-00
	FY 00-01

	Events
	10,435
	12,068

	Revenue
	672,434.10 
	1,443,297.09 

	Hours
	12,518
	17,841

	Contributed Value
	154,976.52 
	214,260.11 

	Transmissions
	10,373
	11,538

	Productions
	179
	202
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SCETV’s BusinessLink service provides economic development services to the state through training and educational services.  Services and revenue continue to increase annually.
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Public Services Network provides training to law enforcement agencies around the state.

	Public Services Network

	Service
	FY 99-00
	FY 00-01

	Events
	896
	202

	Productions
	47
	58

	Contributed Hours
	900
	1,461

	Revenue
	 $ 254,684.00 
	 $ 295,000.00 
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Television programming

Total Viewers increased 5.5 percent (Feb 00 to Feb 01) (Cumulative, nonduplicated viewers) .   
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The significant changes made to the television schedule resulted in a 5.5 percent overall cumulative audience increase in February 2001.  The trend was also noted by a 0.6 percent increase in both November 00 and May 01.  We attribute this increase to a number of factors to include renewed emphasis on local programming, our association 

with PMN TRAC and more aggressive acquisition and scheduling techniques. 

 Comments and requests for overnight scheduling also has been very positive. SCETV also delivered the broadcast schedule to Time Warner Cable in Columbia for broadcast on their Digital Cable Tier.  This service is delivered to over 39,000 cable subscribers.  The two channels allow us to program additional education services for children and adults in addition to higher education classes from USC and proceedings of the House and Senate.

Underwriting

Although anticipated increases in the local underwriting staff did not occur, local underwriting sales continued to increase to $509,282.
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Television and radio pledging increased for the fourth consecutive year.  These dollars are used to purchase programs for ETV’s Television and Radio schedule.  New pledge software is proving to be a valuable asset for the identity of repeat programming.  This enables us to maximize pledge opportunities. 
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Educational Radio

For the second fiscal year in a row, SCERN operated without requiring any state tax appropriations, obtaining operating funds from memberships and underwriting to the ETV Endowment of South Carolina, which was billed by SCETV, and by its Community Service Grant from the Corporation for Public Broadcasting, a private agency which receives and allocates federal appropriations for public broadcasting.

SCERN’s efficiency becomes starkly apparent comparing North Carolina public radio station’s Corporation for Public Broadcasting’s (CPB) Community Service Grants to that of SCERN.   North Carolina does not operate a statewide network, but instead operates individual stations with full staff licensed to community groups, colleges and universities.  CPB grants reflect the stations’ higher costs and larger personnel budgets.

All North Carolina public radio station CPB grants:

$1,567,715

South Carolina Educational Radio (WLTR for all 8 xmtrs)
$115,288


SCERN  receives 7% of  CPB grants to public radio licensees in North Carolina

Charlotte, NC public radio stations (WFAE, WDAV, WNCW)
$414,133

SCERN provides public radio service statewide for 28 percent of three Charlotte stations’ CPB support.

Audience increases were substantial in the three markets where format changes took place.  Initial research showed a 81% increase in audience served by WRJA-FM Sumter as measured both in counties surrounding Florence and those around Columbia.  (Fall 1999 compared to Fall 2000, Arbitron, 12+, TSA, M-Sun 24hrs).

Results were more dramatic for WNSC-FM Rock Hill, which measured a 166% increase in audience served from Fall 2000 to Winter 2001.   Preliminary Spring 2001 numbers show a 30% increase from Winter 2001 to Spring 2001 to a total audience served of 46,900.

Programming changes followed months of research into the potential service which might follow format changes and how similar changes elsewhere in the nation resulted in increased public service.

For both WRJA-FM and WNSC-FM, the format changes brought measurable and increased financial results. 

In the October 2000 pledge drive with the previous programming, audience for WNSC-FM generated just over $2000 in contributions.  Following the format change of November 2000, the new all-jazz format accounted for over $7,000 in a February 2001 pledge drive and $24,000 in a June 2001 pledge drive.    Programming costs of the all jazz service are $7,000 annually.  

In the June 2001 pledge drive,  WRJA-FM and WJWJ-FM accounted for 14% of all pledges and 13% of all dollars raised, these from two transmitters which before the format change served a minimal audience.

Customer Service
· Continuing Education has developed additional computerized tools and methods that further reduce staff time needed to invoice for the digital audio bridge from 10 work days to just 1 day.  

· Continuing Education began utilizing ScheduAll this fiscal year to streamline the process for public room reservations here at SCETV.  Previously, a manual method was used that was cumbersome and inefficient.  ScheduAll makes it possible for customers to reserve rooms and receive confirmations via e-mail and provides for the tracking and reporting of room resources electronically.

· Continuing Education is in the process of developing a scheduling form in Visual Basic for room reservations (to be used in conjunction with ScheduAll) that will enhance the room request process.

· Continuing Education developed an electronic form that gives CE client sponsors a more efficient method to request video and audio bridge events.

· Radio responds same-day to e-mail and telephone comments.  Listening to those comments provided the idea of providing listeners with problem reception information on antennas and in some cases, inexpensive wire antennas (56 cents each). The radio web sitel provides e-mail contact and telephone information for listeners to talk back to radio.  Web Trend Analysis was started at the beginning of FY 00-01 so increased data gathering will be available in the next Fiscal Year to better analyze user trends and traffic patterns. 
· ETV’s Communications Division is the conduit through which general consumer and viewer mail enters the agency.  The Communications staff responds immediately to all inquiries and makes the necessary referrals and follow-up within 24 hours.
Production

The Production Department has made great strides this fiscal year in its ability to track resources allocated to specific clients and projects.  (See Appendix Three for additional graphical information.)
	Actual Production Room Usage Per Fiscal Year By Hours 
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	Agency
	 
	FY: 99 – 00
	 
	FY: 00 - 01
	
	
	
	 
	

	1) Administration
	3301.25
	
	3265.58
	
	
	
	

	2) BusinessLink 
	168.50
	
	449.25
	
	
	
	

	3) Communications
	935.50
	
	596.75
	
	
	
	

	4) Continuing Education
	1742.88
	
	1788.75
	
	
	

	5) Development/National Programming
	220.50
	
	70.50
	
	
	

	6)Engineering
	0.00
	
	51.50
	
	
	
	

	7) Higher Ed and Medical
	163.50
	
	255.00
	
	
	

	8) Instructional Television
	6065.68
	
	5779.39
	
	
	

	9) Marketing
	0.00
	
	428.25
	
	
	
	

	10) MIMS HUB
	125.00
	
	221.00
	
	
	
	

	11) Multi Media
	206.50
	
	59.50
	
	
	
	

	12) NETA
	
	65.00
	
	9.25
	
	
	
	
	

	13) Production
	1884.75
	
	3936.50
	
	
	
	

	14) Programming
	5663.58
	
	8992.18
	
	
	
	

	15) School Services
	99.00
	
	196.00
	
	
	
	

	16) Public Service Network
	468.77
	
	586.25
	
	
	

	17) Radio
	
	16.00
	
	0.00
	
	
	
	
	

	18) SCETV Endowment
	1253.42
	
	841.00
	
	
	

	19) SERC
	
	758.00
	
	0.00
	
	
	
	
	

	20) Teleconference
	607.00
	
	578.50
	
	
	
	

	21) WJWJ
	0.00
	
	59.50
	
	
	
	

	22) WNSC
	28.00
	
	0.00
	
	
	
	

	23) WRET
	13.00
	
	0.00
	
	
	
	

	24) WRJA
	
	69.50
	
	39.50
	
	
	
	
	

	TOTAL HOURS
	23,949.66
	 
	28,204.15
	
	
	
	


Other rooms' usage – ETV began marketing the use of its Distance Learning 5 space as a computer learning lab in January.  Results of the marketing effort exceeded the goals set for usage and anticipated use in the next fiscal year will likely increase.
DL5 Computer Lab Use  (From Jan 1, 2001 to June 30, 2001)

	Organization
	# of Events
	Hours of Use

	BusinessLink
	15
	83

	Partnership for Distance Ed –Computer Lab
	2
	14

	ITV
	10
	75

	MIMS Hub
	5
	16

	Media Institute
	4
	56

	Totals
	36
	244


Other training by the Partnership for Distance Education in DL5

	Organization
	# of Events
	Hours of Use

	Partnership for Distance ED – Broadcast
	10
	30

	Partnership for Distance Ed – Teleconference Training
	1
	4


Marketing

ETV’s Marketing Department has made significant progress in streamlining process to keep down costs, while at the same time, increasing revenue.
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Appendix One – Appropriations chart

Accountability Report Appropriations/Expenditures Chart Example
 
Use the chart for Section II Business Overview Item 3 in the accountability report.
 



Base Budget Expenditures and Appropriations
 
	 
	99-00 Actual Expenditures
	00-01 Actual Expenditures
	01-02 Appropriations Act

	 
Major Budget Categories
	 

Total Funds
	 

General Funds
	 

Total Funds
	 

General Funds
	 

Total Funds
	 

General Funds

	 

Personal Service
	 

11,492,563
	 

9,886,019
	12,402,389
	10,394,307
	11,247,662
	9,657,323

	 

Other Operating
	14,931,089
	7,631,332
	13,802,989
	7,364,692
	15,359,692
	6,631,743

	 

Special Items
	 
	 
	 
	 
	 
	 

	Permanent Improvements
	6,367,981
	 
	4,257,322
	 
	7,192,846
	500,000

	 

Case Services
	 
	 
	 
	 
	 
	 

	Distributions

to Subdivisions
	 
	 
	 
	 
	 
	 

	 

Fringe Benefits
	2,904,435
	2,516,114
	3,298,344
	2,788,546
	3,091,363
	2,694,944

	 

Non-recurring
	341,972
	341,972

 
	281,302
	281,302
	45,726
	45,726

	Total
	$36,038,040
	$20,375,437
	$34,042,346
	$20,828,847
	$36,937,289
	$19,529,736


 
 

Other Expenditures
 
	Sources of Funds
	99-00 Actual Expenditures
	00-01 Actual Expenditures

	Supplemental Bills
	 
	 

	Capital Reserve Funds
	2,210,346
	603,153

	Bonds
	3,437,720

 
	2,921,479

 


 
Appendix Two – Organizational Chart
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Appendix Three – Production resources chart

	Printed: 8/7/01  2:20PM
	
	
	
	
	Time Analysis by Client
	
	
	

	Business Link
	
	
	
	7.00 
	7.00 
	100.0% 
	7.00 
	100.0% 

	Cable News Network (CNN)
	
	
	
	4.00 
	4.00 
	100.0% 
	4.00 
	100.0% 

	Carolina Institute of Community Policing
	
	
	
	137.50 
	131.25 
	100.0% 
	131.25 
	100.0% 

	Center for Child and Family Studies
	
	
	
	10.50 
	16.50 
	257.1% 
	16.50 
	257.1% 

	Chernoff Silver
	
	
	
	29.50 
	29.50 
	100.0% 
	29.50 
	100.0% 

	City of Columbia Engineers
	
	
	
	18.00 
	18.00 
	100.0% 
	18.00 
	100.0% 

	Clemson University
	
	
	
	9.00 
	9.00 
	100.0% 
	9.00 
	100.0% 

	Clemson University Institute of Families
	
	
	
	100.50 
	99.00 
	100.0% 
	99.00 
	100.0% 

	College of Charleston
	
	
	
	136.00 
	141.00 
	105.9% 
	141.00 
	105.9% 

	Columbia City Ballet
	
	
	
	344.75 
	352.00 
	100.0% 
	352.00 
	100.0% 

	Columbia Urban League
	
	
	
	90.50 
	90.75 
	225.0% 
	90.75 
	225.0% 

	Commerce, Dept of
	
	
	
	7.00 
	7.00 
	100.0% 
	7.00 
	100.0% 

	Commission for the Blind, SC
	
	
	
	5.00 
	3.50 
	60.0% 
	3.50 
	60.0% 

	Commission on Higher Education
	
	
	
	429.25 
	423.25 
	100.0% 
	423.25 
	100.0% 

	Communciations
	
	
	
	121.50 
	120.50 
	100.0% 
	120.50 
	100.0% 

	Consumer Affairs, SC Dept. of
	
	
	
	35.75 
	34.25 
	100.0% 
	34.25 
	100.0% 

	Continuing Education
	
	
	
	76.50 
	76.50 
	100.0% 
	76.50 
	100.0% 

	Converse College
	
	
	
	27.00 
	27.00 
	100.0% 
	27.00 
	100.0% 

	Corrections, SC Dept of
	
	
	
	133.25 
	132.58 
	125.0% 
	132.58 
	125.0% 

	Crime to Court
	
	
	
	378.75 
	342.50 
	76.9% 
	342.50 
	76.9% 

	DAODAS (Drugs & Alcohol Abuse)
	
	
	
	18.00 
	18.00 
	100.0% 
	18.00 
	100.0% 

	Education Oversight Committee
	
	
	
	8.50 
	8.00 
	94.1% 
	8.00 
	94.1% 

	Education, Department of
	
	
	
	5,323.33 
	5,273.38 
	100.0% 
	5,287.80 
	100.0% 

	Emergency Prepardness Division
	
	
	
	55.00 
	55.00 
	100.0% 
	55.00 
	100.0% 

	Endowment, ETV
	
	
	
	993.25 
	954.75 
	100.0% 
	954.75 
	100.0% 

	Engineering
	
	
	
	51.50 
	51.50 
	100.0% 
	51.50 
	100.0% 

	Enviromental Biosciences Program
	
	
	
	262.75 
	258.75 
	100.0% 
	258.75 
	100.0% 

	ETV Outreach
	
	
	
	35.00 
	35.00 
	100.0% 
	35.00 
	100.0% 

	ETV Sports
	
	
	
	861.25 
	839.75 
	11.1% 
	838.75 
	11.1% 

	Feebus Communications
	
	
	
	829.00 
	831.50 
	100.0% 
	832.00 
	100.0% 

	Festival
	
	
	
	815.50 
	806.00 
	100.0% 
	679.25 
	100.0% 

	Forestry Commission, SC
	
	
	
	9.00 
	9.00 
	100.0% 
	9.00 
	100.0% 

	Fox News
	
	
	
	4.00 
	4.00 
	100.0% 
	4.00 
	100.0% 

	Friends of the Hunley
	
	
	
	43.00 
	47.00 
	100.0% 
	47.00 
	100.0% 

	General Services, Office of
	
	
	
	8.75 
	8.75 
	100.0% 
	8.75 
	100.0% 

	Gift of Life Foundation
	
	
	
	10.00 
	10.00 
	100.0% 
	10.00 
	100.0% 

	Governor's Mansion Committee
	
	
	
	126.00 
	127.00 
	100.0% 
	127.00 
	100.0% 

	Governor's Office
	
	
	
	61.25 
	76.00 
	100.0% 
	76.00 
	100.0% 

	Governor's School Math & Science
	
	
	
	7.00 
	7.25 
	103.6% 
	7.25 
	103.6% 

	Greater Columbia Community Relations Council
	
	
	
	18.00 
	18.00 
	100.0% 
	18.00 
	100.0% 

	Health & Enviromental Control, Dept of
	
	
	
	47.50 
	47.50 
	100.0% 
	47.50 
	100.0% 

	Health & Human Services, Dept of
	
	
	
	67.50 
	56.50 
	100.0% 
	56.50 
	100.0% 

	Human Resources
	
	
	
	12.00 
	12.00 
	100.0% 
	12.00 
	100.0% 

	Hunley Commission
	
	
	
	1,457.50 
	1,435.50 
	82.4% 
	1,447.50 
	82.4% 

	Insurance, SC Department of
	
	
	
	97.00 
	94.92 
	100.0% 
	94.92 
	100.0% 

	Internal Revenue Service/Local & Federal
	
	
	
	13.00 
	13.00 
	100.0% 
	13.00 
	100.0% 

	Junior Achievement of Gr. Columbia
	
	
	
	139.75 
	139.50 
	103.3% 
	139.50 
	103.3% 

	Juvenile Justice, Dept. of
	
	
	
	20.00 
	18.00 
	76.5% 
	15.50 
	76.5% 

	Labor Licensing & Regulation, Dept of
	
	
	
	22.00 
	22.00 
	100.0% 
	22.00 
	100.0% 

	League of Women Voters
	
	
	
	301.25 
	268.50 
	100.0% 
	268.25 
	100.0% 

	Louise Amos
	
	
	
	18.00 
	18.00 
	100.0% 
	18.00 
	100.0% 

	Louisiana Public TV
	
	
	
	8.00 
	8.00 
	100.0% 
	8.00 
	100.0% 

	Marketing
	
	
	
	445.00 
	428.25 
	100.0% 
	428.25 
	100.0% 

	Medical University of SC
	
	
	
	64.00 
	64.00 
	100.0% 
	64.00 
	100.0% 

	Mental Health, Dept. of
	
	
	
	346.50 
	343.75 
	100.0% 
	343.75 
	100.0% 

	Midland Math and Science Hub
	
	
	
	232.50 
	221.00 
	100.0% 
	221.00 
	100.0% 

	Motor Vehicles, Dept. Of
	
	
	
	11.50 
	11.50 
	100.0% 
	11.50 
	100.0% 

	Mott Foundation
	
	
	
	18.00 
	11.00 
	22.2% 
	11.00 
	22.2% 

	Multi Media
	
	
	
	65.50 
	59.50 
	88.9% 
	59.50 
	88.9% 

	Municipal Assn, SC.
	
	
	
	27.00 
	27.00 
	100.0% 
	27.00 
	100.0% 

	NAACP
	
	
	
	8.00 
	6.00 
	75.0% 
	6.00 
	75.0% 

	National Black Family Summit
	
	
	
	97.00 
	90.00 
	100.0% 
	90.00 
	100.0% 

	National Park Service
	
	
	
	34.50 
	37.00 
	88.2% 
	37.00 
	88.2% 

	National Projects/Development, ETV
	
	
	
	40.25 
	38.25 
	100.0% 
	38.25 
	100.0% 

	NETA
	
	
	
	9.00 
	9.25 
	102.8% 
	9.25 
	102.8% 

	Network Promotion
	
	
	
	445.00 
	445.00 
	100.0% 
	445.00 
	100.0% 

	Palmetto Legal Services
	
	
	
	7.00 
	3.00 
	42.9% 
	3.00 
	42.9% 

	Palmetto Trust for Historic Preservation
	
	
	
	0.75 
	0.75 
	100.0% 
	0.75 
	100.0% 

	Pardon Probation & Parole
	
	
	
	14.00 
	14.00 
	100.0% 
	14.00 
	100.0% 

	Ports Authority, of SC
	
	
	
	251.00 
	260.00 
	100.0% 
	260.00 
	100.0% 

	Production
	
	
	
	729.25 
	759.00 
	105.6% 
	754.00 
	105.6% 

	Programming
	
	
	
	7,183.75 
	6,931.43 
	100.0% 
	6,916.92 
	100.0% 

	Programming/HIV Project
	
	
	
	14.00 
	14.00 
	100.0% 
	14.00 
	100.0% 

	Public Information
	
	
	
	27.75 
	31.25 
	200.0% 
	31.25 
	200.0% 

	Public Service Network
	
	
	
	9.00 
	9.00 
	100.0% 
	9.00 
	100.0% 

	Reid Buckley
	
	
	
	75.50 
	75.50 
	100.0% 
	75.50 
	100.0% 

	Revenue, Dept. of
	
	
	
	43.00 
	35.50 
	100.0% 
	34.50 
	100.0% 

	Richland Sheriff's Dept
	
	
	
	340.75 
	325.50 
	100.0% 
	325.50 
	100.0% 

	SC Biotech Foundation
	
	
	
	18.00 
	17.00 
	88.9% 
	17.00 
	88.9% 

	SC Commission on Prosecution Coordination
	
	
	
	51.75 
	51.00 
	100.0% 
	51.00 
	100.0% 

	SC Fair Share
	
	
	
	4.00 
	4.00 
	100.0% 
	4.00 
	100.0% 

	SC Partnership for Distance Education
	
	
	
	118.50 
	119.50 
	100.0% 
	119.50 
	100.0% 

	SC Sheriff's Association
	
	
	
	42.00 
	42.00 
	100.0% 
	42.00 
	100.0% 

	SC State Library
	
	
	
	30.50 
	30.50 
	100.0% 
	30.50 
	100.0% 

	SCETV, Chernoff Silver, Cultural Council
	
	
	
	168.75 
	168.00 
	38.2% 
	168.00 
	38.2% 

	School Services
	
	
	
	68.25 
	68.75 
	100.0% 
	68.75 
	100.0% 

	School Services & School Board Association
	
	
	
	116.75 
	113.75 
	100.0% 
	113.75 
	100.0% 

	School Services & USC Dept of Education
	
	
	
	6.00 
	5.50 
	100.0% 
	5.50 
	100.0% 

	SDE/ITV & DHEC
	
	
	
	154.50 
	150.00 
	100.0% 
	150.00 
	100.0% 

	SDE/ITV & SDE Off of Career & Technology Information
	
	
	
	5.00 
	7.59 
	100.0% 
	5.00 
	100.0% 

	SDE/ITV- ETV School Services
	
	
	
	203.00 
	201.00 
	100.0% 
	201.00 
	100.0% 

	SDE/Library Media Technology
	
	
	
	148.50 
	132.50 
	100.0% 
	132.50 
	100.0% 

	State House Services
	
	
	
	2.00 
	2.00 
	100.0% 
	2.00 
	100.0% 

	State Museum of SC
	
	
	
	7.00 
	12.00 
	225.0% 
	12.00 
	225.0% 

	Supreme Court,  SC
	
	
	
	9.00 
	9.00 
	100.0% 
	9.00 
	100.0% 

	Transportation, Dept of
	
	
	
	59.50 
	58.50 
	100.0% 
	58.50 
	100.0% 

	United Way of South Carolina
	
	
	
	10.50 
	10.50 
	100.0% 
	10.50 
	100.0% 

	USC
	
	
	
	56.00 
	56.50 
	100.0% 
	56.50 
	100.0% 

	USC School of Archeology
	
	
	
	8.50 
	9.50 
	111.8% 
	9.50 
	111.8% 

	Verner Award Committee
	
	
	
	9.00 
	9.50 
	105.6% 
	9.50 
	105.6% 

	Web Access Workgroup Training Committee
	
	
	
	20.00 
	20.00 
	100.0% 
	20.00 
	100.0% 

	WETA
	
	
	
	1.25 
	1.25 
	100.0% 
	1.25 
	100.0% 

	WJWJ
	
	
	
	67.50 
	59.50 
	55.6% 
	59.50 
	55.6% 

	Women's Health Council of the ASTCD
	
	
	
	18.00 
	18.00 
	100.0% 
	18.00 
	100.0% 

	WRJA
	
	
	
	40.00 
	39.50 
	100.0% 
	40.00 
	100.0% 

	
	
	
	TOTALS
	28,782.08 
	28,213.33 
	98.3% 
	28,075.05 
	97.9% 


1 Because we track users by IP address and a school or classroom may have just one address, a classroom of users may be counted as one user.
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		FY2000		FY2000

		FY2001		FY2001



Credit Hours

Enrollment

WRET-TV Distance Learning

362

477

526

638



Sheet1

		

		Course Title		Date		#Students		#Course Hours		#Sites		#Contact Hours

		Intro to Business German		Spring '96		17		45		3		765

		Children's Literature		Fall '96		20		45		3		900

		German/American Mid Science		Fall '96-Fall '97		12		45		12		540

		Children's Literature		Fall '97		18		45		4		810

		Concepts/Professional Nursing		Fall '97		15		45		3		675

		Nursing/Health Assessment		Fall '97		15		30		3		450

		Leadership Nursing Practices		Fall '97		15		30		3		450

		Math thru Children's Literature		Spring '98		35		45		17		1,575

		Complex Nursing Practices		Spring '98		20		45		3		900

		Nursing Research		Spring '98		13		45		3		585

		Gifted Education-The Underachiever		Spring '98		62		45		12		2,790

		Family and Community Health Nursing		Summer '98		14		45		3		630

		Topics in Nursing		Summer '98		4		45		3		180

		Health Assessment		Fall '98		36		28		10		1,008

		Concepts/Professional Nursing		Fall '98		39		45		10		1,755

		Leadership Nursing Practices		Fall '98		41		28		10		1,148

		Gifted Education-Deaf & Hard of Hearing		Spring '99		60		45		21		2,700

		Gifted Education-ID and current issues		Spring '99		60		45		21		2,700

		Marriage and Family Therapy Issues		Spring '99		60		45		11		2,700

		Complex Nursing Practices		Spring '99		35		45		10		1,575

		Nursing Research		Spring '99		38		45		10		1,710

		Family and Community Health Nursing		Summer '99		34		45		9		1,530

		Professional Nursing Issues		Summer '99		37		45		9		1,665

		Health Assessment		Fall '99		41		45		10		1,845

		Concepts of Professional Nursing		Fall '99		40		45		10		1,800

		Leadership Nursing Practice		Fall '99		34		45		10		1,530

		Total Courses:		26

		Total Course Hours:		1,106

		Total Students:		815

		Total Contact Hours:		34,916



&C&"Arial,Bold"
WRET-TV
Distance Learning Telecourses
Spring 1996-Spring 1999



Sheet1 (2)

		

		Course Title		Date		#Students		#Course Hours		#Sites		#Contact Hours

		FY 98

		Children's Literature		Fall '97		18		45		4		810

		Concepts/Professional Nursing		Fall '97		15		45		3		675

		Nursing/Health Assessment		Fall '97		15		30		3		450

		Leadership Nursing Practices		Fall '97		15		30		3		450

		Math thru Children's Literature		Spring '98		35		45		17		1,575

		Complex Nursing Practices		Spring '98		20		45		3		900

		Nursing Research		Spring '98		13		45		3		585

		Gifted Education-The Underachiever		Spring '98		62		45		12		2,790

		Family and Community Health Nursing		Summer '98		14		45		3		630

		FY 98 Totals:				193		330				8,235

		FY 99

		Topics in Nursing		Summer '98		4		45		3		180

		Health Assessment		Fall '98		36		28		10		1,008

		Concepts/Professional Nursing		Fall '98		39		45		10		1,755

		Leadership Nursing Practices		Fall '98		41		28		10		1,148

		Gifted Education-Deaf & Hard of Hearing		Spring '99		60		45		21		2,700

		Gifted Education-ID and current issues		Spring '99		60		45		21		2,700

		Marriage and Family Therapy Issues		Spring '99		60		45		11		2,700

		Complex Nursing Practices		Spring '99		35		45		10		1,575

		Nursing Research		Spring '99		38		45		10		1,710

		Nature and Needs of Gifted Students		Spring '99		100		45		12		4,500

		Family and Community Health Nursing		Summer '99		34		45		9		1,530

		FY 99 Totals:				680		791				21,506

		FY 00

		Professional Nursing Issues		Summer '99		37		45		9		1,665

		Health Assessment		Fall '99		41		45		10		1,845

		Concepts of Professional Nursing		Fall '99		40		45		10		1,800

		Leadership Nursing Practice		Fall '99		34		45		10		1,530

		Nursing Research		Spring '00		33		45		10		1,485

		Complex Nursing Practicum		Spring '00		33		45		10		1,485

		Integrating Technology-- SERC		Spring '00		NR		NR		NR

		SCAMFT-- Family Therapy		Spring '00		96		2		8		192

		Nature and Needs of Gifted Students		Spring 00		125		45		13		5,625

		Family and Community Health Nursing		Summer '00		38		45		10		1,710

		FY 00 Totals:				477		362				17,337

		FY 01

		Professional Nursing Issues		Summer '00		35		45		10		1,575

		Gifted Education-Deaf & Hard of Hearing		Summer '00		15		45		5		675

		SCAMFT--Family Therapy		Fall 00		96		6		12		576

		Health Assessment		Fall 00		40		45		12		1,800

		Concepts of Professional Nursing		Fall 00		40		45		12		1,800

		Leadership Nursing Practice		Fall 00		40		45		12		1,800

		Current Trends in Special Education		Spring 01		51		45		12		2,295

		Complex Nursing Practices		Spring 01		40		45		12		1,800

		Complex Nursing Practicum		Spring 01		40		45		12		1,800

		Nursing Research		Spring 01		35		45		12		1,575

		Nature and Needs of Gifted Students		Spring 01		130		45		13		5,850

		Nursing: Genetic Research		Spring 01		38		25		13		950

		Family and Community Health Nursing		Summer 01		38		45		12		1,710

		FY 01 Totals:				638		526				24,206

		FY 02

												0

		Professional Nursing Issues		Summer 01		32		45		12		1,440

		Concepts of Professional Nursing								10		0

		Health Assessment								10		0

		Leadership Nursing Practice								10		0

												0

												0

												0

												0

												0

												0

												0

												0

												0

												0

												0

												0

		Total Courses:		26								0

		Total Course Hours:		2,137								0

		Total Students:		1,739								0

		Total Contact Hours:		66,952								0
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		month/year		Income Generated		Total sales $$		sales less royalties		royalty $$		ship $$

		Jul-00		$185,306.05		$182,484.12		$22,071.57		$160,412.55		$2,821.93

		Aug-00		$31,654.32		$29,868.39		$20,311.79		$9,556.60		$1,785.93

		Sep-00		$19,260.74		$17,707.95		$17,619.81		$88.14		$1,552.79

		Oct-00		$56,052.32		$51,638.98		$50,973.20		$665.78		$4,413.34

		Nov-00		$63,726.43		$59,056.27		$55,989.42		$3,066.85		$4,670.16

		Dec-00		$23,666.76		$20,998.67		$20,869.39		$129.28		$2,668.09

		Jan-01		$99,257.74		$96,601.08		$30,761.70		$65,839.38		$2,656.66

		Feb-01		$30,477.13		$28,919.69		$12,587.20		$16,332.49		$1,557.44

		Mar-01		$75,104.14		$73,726.69		$16,768.36		$56,958.33		$1,377.45

		Apr-01		$14,376.20		$13,501.28		$13,376.28		$125.00		$874.92

		May-01		$19,518.59		$18,036.54		$15,353.87		$2,682.67		$1,482.05

		Jun-01		$13,054.27		$11,684.18		$11,354.01		$330.17		$1,370.09

		YTD 01		$631,454.69		$604,223.84		$288,036.60		$316,187.24		$27,230.85

		YTD 00		$427,623.78		$408,670.82		$215,106.02		$193,564.80		$18,952.96

		YTD 99		$376,022.95		$359,754.69		$189,625.11		$170,129.58		$16,268.26

		******************Fiscal Year 00

		month/year		Income Generated		Total sales $$		sales less royalties		royalty $$		ship $$

		Jul-99		$15,126.96		$13,942.83		$11,655.74		$2,287.09		$1,184.13

		Aug-99		$28,925.07		$27,361.52		$13,135.82		$14,225.70		$1,563.55

		Sep-99		$22,050.76		$19,839.78		$19,289.39		$550.39		$2,210.98

		Oct-99		$15,591.44		$14,333.04		$13,797.36		$535.68		$1,258.40

		Nov-99		$18,711.60		$17,707.86		$16,204.94		$1,502.92		$1,003.74

		Dec-99		$24,080.22		$22,842.43		$17,201.02		$5,641.41		$1,237.79

		Jan-00		$162,369.99		$161,055.59		$17,286.79		$143,768.80		$1,314.40

		Feb-00		$52,455.40		$50,345.13		$30,350.97		$19,994.16		$2,110.27

		Mar-00		$23,070.85		$21,582.53		$19,987.39		$1,595.14		$1,488.32

		Apr-00		$12,563.69		$11,657.84		$9,834.36		$1,823.48		$905.85

		May-00		$16,503.64		$15,380.13		$14,445.89		$934.24		$1,123.51

		Jun-00		$36,174.16		$32,622.14		$31,916.35		$705.79		$3,552.02

		total		$427,623.78		$408,670.82		$215,106.02		$193,564.80		$18,952.96

		******************Fiscal Year 99

		month/year		Income Generated		Total sales $$		sales less royalties		royalty $$		ship $$

		Jul-98		$34,036.44		$32,462.09		$17,882.35		$14,579.74		$1,574.35

		Aug-98		$30,269.18		$28,767.17		$19,644.50		$9,122.67		$1,502.01

		Sep-98		$28,187.22		$26,427.28		$25,378.90		$1,048.38		$1,759.94

		Oct-98		$19,639.04		$17,946.96		$16,445.92		$1,501.04		$1,692.08

		Nov-98		$11,678.82		$10,306.80		$9,374.53		$932.27		$1,372.02

		Dec-98		$14,908.99		$13,831.72		$13,664.65		$167.07		$1,077.27

		Jan-99		$123,214.50		$121,702.92		$14,473.42		$107,229.50		$1,511.58

		Feb-99		$29,849.27		$28,843.10		$13,221.24		$15,621.86		$1,006.17

		Mar-99		$17,204.49		$16,094.32		$14,944.09		$1,150.23		$1,110.17

		Apr-99		$11,085.09		$10,023.44		$8,075.76		$1,947.68		$1,061.65

		May-99		$30,504.55		$29,146.80		$12,644.35		$16,502.45		$1,357.75

		Jun-99		$25,445.36		$24,202.09		$23,875.40		$326.69		$1,243.27

		total		$376,022.95		$359,754.69		$189,625.11		$170,129.58		$16,268.26
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		Course Title		Date		#Students		#Course Hours		#Sites		#Contact Hours

		Intro to Business German		Spring '96		17		45		3		765

		Children's Literature		Fall '96		20		45		3		900

		German/American Mid Science		Fall '96-Fall '97		12		45		12		540

		Children's Literature		Fall '97		18		45		4		810

		Concepts/Professional Nursing		Fall '97		15		45		3		675

		Nursing/Health Assessment		Fall '97		15		30		3		450

		Leadership Nursing Practices		Fall '97		15		30		3		450

		Math thru Children's Literature		Spring '98		35		45		17		1,575

		Complex Nursing Practices		Spring '98		20		45		3		900

		Nursing Research		Spring '98		13		45		3		585

		Gifted Education-The Underachiever		Spring '98		62		45		12		2,790

		Family and Community Health Nursing		Summer '98		14		45		3		630

		Topics in Nursing		Summer '98		4		45		3		180

		Health Assessment		Fall '98		36		28		10		1,008

		Concepts/Professional Nursing		Fall '98		39		45		10		1,755

		Leadership Nursing Practices		Fall '98		41		28		10		1,148

		Gifted Education-Deaf & Hard of Hearing		Spring '99		60		45		21		2,700

		Gifted Education-ID and current issues		Spring '99		60		45		21		2,700

		Marriage and Family Therapy Issues		Spring '99		60		45		11		2,700

		Complex Nursing Practices		Spring '99		35		45		10		1,575

		Nursing Research		Spring '99		38		45		10		1,710

		Family and Community Health Nursing		Summer '99		34		45		9		1,530

		Professional Nursing Issues		Summer '99		37		45		9		1,665

		Health Assessment		Fall '99		41		45		10		1,845

		Concepts of Professional Nursing		Fall '99		40		45		10		1,800

		Leadership Nursing Practice		Fall '99		34		45		10		1,530

		Total Courses:		26

		Total Course Hours:		1,106

		Total Students:		815

		Total Contact Hours:		34,916
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		Course Title		Date		#Students		#Course Hours		#Sites		#Contact Hours

		FY 98

		Children's Literature		Fall '97		18		45		4		810

		Concepts/Professional Nursing		Fall '97		15		45		3		675

		Nursing/Health Assessment		Fall '97		15		30		3		450

		Leadership Nursing Practices		Fall '97		15		30		3		450

		Math thru Children's Literature		Spring '98		35		45		17		1,575

		Complex Nursing Practices		Spring '98		20		45		3		900

		Nursing Research		Spring '98		13		45		3		585

		Gifted Education-The Underachiever		Spring '98		62		45		12		2,790

		Family and Community Health Nursing		Summer '98		14		45		3		630

		FY 98 Totals:				193		330				8,235

		FY 99

		Topics in Nursing		Summer '98		4		45		3		180

		Health Assessment		Fall '98		36		28		10		1,008

		Concepts/Professional Nursing		Fall '98		39		45		10		1,755

		Leadership Nursing Practices		Fall '98		41		28		10		1,148

		Gifted Education-Deaf & Hard of Hearing		Spring '99		60		45		21		2,700

		Gifted Education-ID and current issues		Spring '99		60		45		21		2,700

		Marriage and Family Therapy Issues		Spring '99		60		45		11		2,700

		Complex Nursing Practices		Spring '99		35		45		10		1,575

		Nursing Research		Spring '99		38		45		10		1,710

		Nature and Needs of Gifted Students		Spring '99		100		45		12		4,500

		Family and Community Health Nursing		Summer '99		34		45		9		1,530

		FY 99 Totals:				680		791				21,506

		FY 00

		Professional Nursing Issues		Summer '99		37		45		9		1,665

		Health Assessment		Fall '99		41		45		10		1,845

		Concepts of Professional Nursing		Fall '99		40		45		10		1,800

		Leadership Nursing Practice		Fall '99		34		45		10		1,530

		Nursing Research		Spring '00		33		45		10		1,485

		Complex Nursing Practicum		Spring '00		33		45		10		1,485

		Integrating Technology-- SERC		Spring '00		NR		NR		NR

		SCAMFT-- Family Therapy		Spring '00		96		2		8		192

		Nature and Needs of Gifted Students		Spring 00		125		45		13		5,625

		Family and Community Health Nursing		Summer '00		38		45		10		1,710

		FY 00 Totals:				477		362				17,337

		FY 01

		Professional Nursing Issues		Summer '00		35		45		10		1,575

		Gifted Education-Deaf & Hard of Hearing		Summer '00		15		45		5		675

		SCAMFT--Family Therapy		Fall 00		96		6		12		576

		Health Assessment		Fall 00		40		45		12		1,800

		Concepts of Professional Nursing		Fall 00		40		45		12		1,800

		Leadership Nursing Practice		Fall 00		40		45		12		1,800

		Current Trends in Special Education		Spring 01		51		45		12		2,295

		Complex Nursing Practices		Spring 01		40		45		12		1,800

		Complex Nursing Practicum		Spring 01		40		45		12		1,800

		Nursing Research		Spring 01		35		45		12		1,575

		Nature and Needs of Gifted Students		Spring 01		130		45		13		5,850

		Nursing: Genetic Research		Spring 01		38		25		13		950

		Family and Community Health Nursing		Summer 01		38		45		12		1,710

		FY 01 Totals:				638		526				24,206

		FY 02

												0

		Professional Nursing Issues		Summer 01		32		45		12		1,440

		Concepts of Professional Nursing								10		0

		Health Assessment								10		0

		Leadership Nursing Practice								10		0

												0

												0

												0

												0

												0

												0

												0

												0

												0

												0

												0

												0

		Total Courses:		26								0

		Total Course Hours:		2,137								0

		Total Students:		1,739								0

		Total Contact Hours:		66,952								0
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