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AGENCY MISSION

SUBMISSION FORM

The primary mission of the University of South Carolina Columbia is the education of
the state’s citizens through teaching, research, creative activity, and community
engagement.

Among America’s oldest and most comprehensive public universities, USC Columbia is
the major research institution of the University of South Carolina system. USC
Columbia enrolls approximately 26,000 undergraduate students and approximately
8,300 students in graduate and professional programs. At the heart of its mission lies
the University’s responsibility to state and society to promote the dissemination of
knowledge, cultural enrichment, and an enhanced quality of life.

The University serves a diverse population of students with widely varying
backgrounds, career goals, and levels of aspiration. USC Columbia offers over 440
degrees at the bachelor's, master's, doctoral, and professional program levels,
affording students the most comprehensive array of educational programs in the state.
Additional opportunities for personal and career development, including an associate
degree program at Fort Jackson, are provided to the citizens of South Carolina through
outreach and continuing education activities.

Through the primary method of classroom and laboratory instruction, and through a
secondary method of distance learning delivered via the Internet, teleconference, and
electronic media, degree programs are offered in the following areas: arts and sciences;
education; engineering and computing; hospitality, retail, and sport management;
communications and information studies; music; public health; and social work; and in
professional programs such as business, law, medicine, nursing, and pharmacy. The
depth and breadth of its graduate programs in the arts and sciences, international
business, public health, social work, and library and information science distinguishes
USC Columbia from all other institutions of higher learning in South Carolina.

Recognized by the Carnegie Foundation as a top research and service institution,
nationally ranked in start-up businesses, and conferring over 30% of all bachelor’s and
graduate degrees awarded at public institutions in South Carolina, the University has a
profound relevance, reach, and impact on the people of the state. As the flagship
institution of the state system, USC Columbia leads the way in providing all students
with the highest-quality education, including the knowledge, skills, and values
necessary for success and responsible citizenship in a complex and changing world
through engagement in nationally and internationally ranked research, scholarship,
community outreach, and artistic creation.
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AGENCY VISION

future.

The Board of Trustees has recently adopted Focus Carolina 2023 as its new strategic
plan. The vision statement to reflect this new set of strategic priorities is forthcoming
and will reflect our commitment to prepare students to be specialists in their chosen
fields and more broadly to be active citizens in the world. In light of recent senior
leadership changes at the University of South Carolina Columbia there may be
additional changes to Focus Carolina and a new proposed vision statement in the near

Does the agency have any major or minor recommendations (internal or external) that would allow the agency to

operate more effectively and efficiently?

Yes

No

RESTRUCTURING
RECOMMENDATIONS:

Is the agency in compliance with S.C. Code Ann. § 2-1-230, which requires submission of certain reports to the
Legislative Services Agency for publication online and the State Library? See also S.C. Code Ann. § 60-2-30.

Yes

No

REPORT SUBMISSION
COMPLIANCE:

O

Is the agency in compliance with various requirements to transfer its records, including electronic ones, to the
Department of Archives and History? See the Public Records Act (S.C. Code Ann. § 30-1-10 through 30-1-180) and
the South Carolina Uniform Electronic Transactions Act (S.C. Code Ann. § 26-6-10 through 26-10-210).

Yes No
RECORDS
MANAGEMENT 0J
COMPLIANCE:

Is the agency in compliance with S.C. Code Ann. § 1-23-120(J), which requires an agency to conduct a formal review

of its regulations every five years?

Yes

No

REGULATION
REVIEW:
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Please identify your agency’s preferred contacts for this year’s accountability report.

Name Phone Email
PRIMARY CONTACT: | Donald Miles 803-777-2814 dmiles@mailbox.sc.edu ]
SECONDARY CONTACT: | Brittany Ashley 803-777-2814 ASHLEY5@mailbox.sc.edu [

I have reviewed and approved the enclosed FY 2018-2019 Accountability Report, which is complete and accurate
to the extent of my knowledge.

AGENCY DIRECTOR
(SIGN AND DATE): WZ 5Aﬂcmb=/' 13 , 2019

(TyPe/PRINT NAME): | Robert Caslen, USC President /

BOARD/CMSN CHAIR A
(SiGn AND Dare): }d’ﬂ? Co vor Joheck- SEP 12 2019

(TyPe/PRINT NAME): | John C. von Lehe Jr., Chairman USC Board of Trustees
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AGENCY’S DISCUSSION AND ANALYSIS

Building on its rich history and proud South Carolina home, the University of South Carolina is a public university
that pursues excellence in five areas: educating the thinkers and leaders of tomorrow; assembling and
supporting a world class faculty; spurring innovation, creative expression, and community engagement; building
inclusive and inspiriting communities; and demanding institutional excellence. These strategic priorities support
the primary mission of the University: The education of the state’s citizens through teaching, research, creative
activity, and community engagement.

Educate the Thinkers and Leaders of Tomorrow

The strategies and objectives centered on the education of tomorrow’s leaders and thinkers focus on the
achievement of measured growth of a highly competitive and diverse student population; the improvement of
student retention and on-time graduation; the delivery of robust, relevant, innovative, and collaborative
academic programs; and the encouragement of high-impact experiential learning. USC Columbia is committed to
starting our students’ journey off strong with impactful orientation, a focused first year advising process and an
award-winning freshman seminar. Our students will be primed for success by an increase in need- and merit-
based scholarships; this funding will provide access via affordability to the world-class education offered in
South Carolina’s capital city.

Leaders at USC Columbia recognize the challenges facing students when their college path takes longer than
expected. Therefore, USC Columbia is dedicated to improving freshman-to-sophomore retention rates,
improving four- and six-year graduation rates, maximizing flexible student scheduling, and expanding living-
learning communities. Increasing our summer course offerings and implementing a new three-week winter
session gives our students more option to graduate on time. Our student-centered mission is reflected by the
88.5% of freshmen retained to their second year and the over 77% of students that graduate within six years.
More impressively, in during the 2018-19 academic year, nearly 6,000 Baccalaureate degrees were awarded at
the Columbia campus alone.

Because a USC Columbia degree is more than just a piece of paper, the University is committed to delivering
robust and relevant academic programs that will last our students a lifetime. Innovative and collaborative, our
degree programs receive support from a strong general education program, the Carolina Core. Although general
education assessment has long been a part of university culture, this goal has recently grown. USC has
developed academic arenas that synergize our strengths across related academic programs, research, residential
living/learning communities, and academic majors, giving students a path to related disciplines such as health
sciences or computing, information and design. In years past, USC Columbia set itself apart with the
development of the Graduation Leadership Distinction program, encouraging students to engage in related in-
class and outside-the-classroom activities and integrate those experiences in their senior year. In a second step,
the plan will expand in a new focus on high-impact experiential learning that includes undergraduate research,
internships, service learning, study abroad opportunities and peer mentor and leadership opportunities. All
students will engage in at least one of these high impact experiential learning opportunities. USC wants its
students prepared for life after college, and our commitment to student career readiness and graduate school
placement includes over 3,400 students served by the Career Center during the 2018-19 academic year.

The University of South Carolina Columbia is also dedicated to learning excellence on the graduate level. Our

commitment to excellence in graduate education includes an increase in scholarships and stipends, increased

support for graduate student travel and collaborations, and increase in number of doctoral degrees conferred.
A-4



AGENCY NAME: University of South Carolina Columbia
Acency Cooe:  [RERD) 20A

Assemble and Support a World Class Faculty

With just over 5,800 first-time, full-time freshmen enrolling in Fall 2018, a world class faculty is an essential
component. USC Columbia continues to maintain a low student: faculty ratio of 17:1, ensuring students receive
quality, personalized attention and support. USC supports its faculty selection and retention efforts with a
campaign to assess and improve faculty salaries to better align with national standards; the dedication of
resources to attracting and retaining internationally recognized faculty; and the improvement of faculty
mentoring opportunities and professional development. The New Faculty Academy is a year long series of
seminars designed to launch new faculty on a positive and productive trajectory. High-quality teaching will be
further encouraged via the Center for Teaching Excellence, which saw enrollment in multiple workshops reach
nearly 13,000 during the 2018-2019 fiscal year, and by the Office of the Vice President for Research, which
announced 278 million dollars in sponsored awards during the same period.

Spur Innovation, Creative Expression, and Community Engagement

USC Columbia continues to increase its scholarly productivity and research. With faculty are nationally and
internationally known for their research activity, USC continues to maintain the top ranking of the Carnegie
Foundation as an institution with "Highest Research Activity" (R1). For the fourth year running, the University of
South Carolina has set a new record for research activity and sponsored award funding, garnering $278 million
in the 2018-2019 fiscal year and making a significant impact on the economy of the state.

USC Columbia is one of relatively few universities that has been awarded both the top Carnegie Research
designation and the Carnegie Community Engagement designation. The University strives to give back to its
community through both the education of its members—USC boasts a 76% post-graduation employment rate—
and its many projects and programs. The University offers a variety of undergraduate service learning courses to
develop service leaders during the college years. During the 2018-19 academic year over 80 service learning
courses were offered, with over 1,600 students enrolled. The University offers many service opportunities and
programs not only for students, but for faculty to grow professionally as well. Numerous faculty members
participate in these activities each year.

Build Inclusive and Inspiring Communities

USC Columbia strives to be a destination of choice for top faculty, students, and staff from a variety of
backgrounds, races, cultures, and creeds. In order to recruit and retain high-achieving and high-quality faculty,
staff, and students, the University recognizes that the quality of life on the University campus must be
welcoming, inclusive, and encouraging. In addition to the development of programs that promote inclusion, USC
Columbia strives to continue to increase its six-year graduation rate for under-represented minority students
(74.50% for the 2013 cohort). The University is also committed to maintaining diversity on campus through the
recruitment and retention of under-represented minority students, faculty, and staff. The University currently
employs over 21.10% underrepresented minority faculty and 31.50% underrepresented staff, and nearly 19% of
the first-time freshmen admitted for Fall 2018 were underrepresented minority students.

Achieve Recognized Institutional Excellence

The University values the contributions made by those who work, teach, study, graduate, and learn at the
institution and strives to recognize and show appreciation for those contributions and talents. The University is
nationally and internationally recognized for numerous reasons, such as the number one undergraduate
International Business major, number one International MBA program, one of the nation’s best Public University
Honors Colleges, and one of the nation’s best first-year experience programs. One key metric includes the US
New and World Report rankings, in which the University ranked 104. A summary of additional favorable ratings
and honors can be viewed on our website at http://www.sc.edu/about/south carolina _at a glance/index.php.
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Discussion

USC Columbia’s reach across and impact within South Carolina is significant, and the University is proud of the
students, faculty, and alumni who live and work here. Through its strategic planning process, the University has
articulated a variety of valuable and measurable objectives that will help the University continue to remain a
rich source of education, research, and service to the state and nation. The University is making great strides
toward reaching the objectives outlined in the attached plan and is truly fulfilling the mission that it “has a
profound relevance, reach, and impact on the people of the state.”

Risk Assessment and Mitigation Strategies:

The University has implemented a comprehensive Enterprise Risk Management (ERM) program which
incorporates the fundamentals of risk identification, risk assessment, risk treatment, risk monitoring and review.
The University has established this process using the guidance of International Standards Organization (ISO)
3100-2018 “Risk Management - Principals and Guidelines”. ISO provides the principles, framework and process
for managing any form of risk in a systematic, transparent and credible manner. The ERM program operates
within an established University ERM committee structure to provide a detailed picture of high priority risk areas
as identified by upper management. Identified high priority risk areas include: governance, legislative relations,
economic decline, emergency planning, disaster recovery, business continuity, laboratory safety, student safety,
crime prevention, title IX compliance, data security and privacy, institutional data reporting, capital project
management/deferred maintenance, enrollment management, personnel recruiting and retention/succession
planning, research compliance, and IT system implementation. As necessary, the University monitors and tracks
these high priority risk areas and implements actions plans to effectively control these risks.
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Type

Section:

Item #

Goal  Strategy

Measure

Description

Educate the Thinkers & Leaders of Tomorrow

Base

2018-19
Target

Actual

Time Applicable

Data Source and
Availability

Calculation Method

Strategic Planning and Performance Measurement Template

Fiscal Year 2018-2019
Accountability Report

Meaningful Use of Measure

12 S 1.1 Achieve measured enrollmed growth of a highly competitive and diverse
Total first-time college Maintain commitment to South
M 1.1.1 First-time, full-time freshman 5,875 6,200 5,849 Fall 2018 Common Data Set (B1) 8 . Carolinians by continuing to grow
students enrolled full-time . .
13 our in-state student population
SC Commission on Mean combined SAT i::::egth?:rt:;nft?::::f recrne
™M 1.1.2 Freshman SAT/ACT scores (average) 1254/277 1260/27 1275/28 Fall 2018 . . (Math/Verbal) and ACT ) 8y R .
Higher Education ) . improvement of incoming student
scores, first-time freshman . )
academic profiles
14
Increase need-based and merit
Fi ial Aid Factbook, |Unduplicated t of
M 1.1.3 Number students receiving state scholarships (Palmetto Fellows, Life, Hope) 9,038 10,000 9,419 Fall 2018 inancta’ Ald Factbook, | Undupiicate cgun ° scholarships to provide better
Fall 2018 students accepting award i
15 access and affordability
16 S 1.2 Improve dent r and on-time graduation
Common Data Set Students enrolled as Improve freshman to sophomore
M 1.2.1 Freshman/Sophomore Retention Rate 88.20% 89.50% 88.70% Fall 2018-19 freshman in Fall 2018 that P . P
(B22) . retention
17 also enrolled in Fall 2019
Students enrolled as
Common Data Set R . .
M 1.2.2 6-year graduate rate 75.05% 77.00% 77.00% 2018 (811) freshman in 2012 that Improve six-year graduation rate
18 graduated by 2018
Office of . . . .
. . Number of full-time academic Maximize flexible student
M 1.2.3 Number of advisors 145 150 117 Aug-19 Undergraduate . .
L advisors scheduling
19 Advising
20 13 Deliver academic programs that are robust, relevant, innovative, and col
M 1.3.1 Number of Carolina Core (general education) courses offered 237 250 268 Fall 2019 Office of the Provost Number of approved Carolina |Increase Caro!ma Core-based
21 Core courses student-learning
Full time faculty with
Terminal Degrees as defined
. . Ci Data Set (I- | by SACS in their pri
M 1.3.2 Percent faculty with terminal degrees 73.13% 74.50% 74.48% Fall 2018 ommon Data Set ( v ) n thelr primary Increase faculty impact
1f) teaching area/All faculty-
Nursing as Primary Teaching
22 area
Office of Institutaionl
o i i i -
™M 133 Carolina Core learning achievement rate n/a n/a 80.00% 2018-19 AY Research Assessment % students_ meeting Carolina Incre.ase Car_ollna Core student
. Core Learning Outcomes learning achievement rates
and Analytics
23
24 S 1.4 Encourage high impact experiential learning
Number of students
. . R . Dec 2018-Aug completing requirements for |Increase number of graduates with
M 141 Graduation with Leadership Distinction completion rate 431 500 406 uscc t
P P 2019 onnec Graduate with Leadership leadership distinction (GLD)
25 Distinction honor
Count number of community
Office of Communit engagement Increase service-learning courses
M 1.4.2 Number of co ity engag projects* n/a n/a No data available 2018-19 AY ¥ projects/number of student  and other community engagement
Engagement " .
hours dedicated to experiences for students
2% community engagement
Count undergraduate student Increase student participation in
M 143 Percentage of students participating in study abroad programs n/a n/a 7.16% 2018-19 AY Study Abroad Office experiences 8 study-abroad courses, programs
27 P and experiences
28 S 1.5 Improve student career readiness and placement
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Type

Section:

Item #

Description

2018-19

Fiscal Year 2018-2019
Accountability Report

Strategic Planning and Performance Measurement Template

Data Source and

Iculation Meth
Availability Calculation Method

Time Applicable Meaningful Use of Measure

Goal Strategy = Measure Target Actual
28 S 1.5 Improve student career readi and pl
Career Center % students employed or
. Blueprint Data enrolled in Improve student job placement and
M 1.5.1 Post-graduation employment/graduate school placement rate 72.46%" 74% 76.10% 2018-19 AY ) . o
(Student Affairs graduate/professional school |admission to graduate school
29 Intranet Site) post graduation
Career Center
Blueprint Data Number of unique students Improve student engagement with
M 1.5.2 Number of students served by Career Center 3,988 4,100 3,444 2018-19 AY P . utilizing services each P 638
(Student Affairs the Career Center
. semester
30 Intranet Site)
31 S 1.6 Increase graduate enroll| and doctoral degrees conferred
Office of Institutaionl Headcount graduate and Continue strategic graduate
M 1.6.1 Total graduate and professional student enrollment 8,369 8,450 8,062 Fall 2018 Research Assessment . 8 sice
. professional students student enrollment management
and Analytics
32
Office of Institutaionl
Number of d ded || doctoral d
M 1.6.2 Number of doctoral degrees conferred 333 375 419 2017-18 AY Research Assessment umoero N egrees aw?r © nerease doctoral degrees
X by type during academic year conferred
and Analytics
33
34 |Education, Training, and Human Development G Assemble and Support and World Class Faculty
35 S 2.1 Hire and retain highly productive and diverse faculty scholars and educat
M 211 FT Faculty-to-student ratio 17:1 17:1 17:1]  2018-19AY  Common Data Set (1-2) \umPer of students: number Align faculty hiring with university
36 of faculty and unit needs
Evaluate resources for attracting
ffice of the Vi Total
M 212 Sponsored Awards Funding 258.1 260 278 2018-19fy | Office of theVice otal sponsored award and retaining internationally
President for Research dollars, in millions L
recognized faculty
37
Assess and improve faculty salaries
CHE S Sal A Faculty Salary - All
M 213 Average faculty salary $101,023 $101,100 $101,591  Fall 2018 ummary Salary - Average raculty Salary to better align with national
Report Ranks
38 standards
Office of Institutaionl ~Comparative index score Increase faculty scholarl
M 2.1.4 Scholarly Research Index n/a n/a 0 2017-18 AY Research Assessment  calculated via Academic . v . v
. . productivity and impact
and Analytics Analytics (0 = mean)
39
40 S 2.2 Provide incentives to reward high-quality teaching
Workshops and seminars
Center for Teachin, offered by the Center for Increase faculty participation with
M 221 Number of workshops offered to faculty and GTAs on teaching and learning 98 100 226 2018-19 FY e Teaching & Learning that are vty p . P
Excellence the Center for Teaching Excellence
open to faculty and graduate
2 teaching assistants
Professional development
hours of faculty and graduate
for Teachi hil i ing |1 facul icipati ith
M 222 Faculty participation hours in CTE programs 8759 9,200 12473 201819Fy |CenterforTeaching teaching assistants attending Increase faculty participation wit
Excellence workshops offered by the the Center for Teaching Excellence
Center for Teaching &
2 Learning
43 |Public Infrastructure and Economic Development G Spur Innovation, Creative Expression, and C
44 S 3.1 Accelerate entrepreneurship and innovation
. Increase the number of new
Office of Economic Number of new businesses, businesses, commercial ventures,
M 3.1.1 Number of new businesses, partnerships or commercializations n/a n/a No data available 2017-18 FY partnerships or ’ . !
Engagement B corporate partnerships, technology
commercializations T
45 commercialization and startups
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Type

Goal

Section:

Item #

Strategy

Measure

Description

2018-19
Target

Actual

Time Applicable

Data Source and
Availability

Calculation Method

Count students participating

Fiscal Year 2018-2019
Accountability Report

Strategic Planning and Performance Measurement Template

Meaningful Use of Measure

Increase the number of student

M 3.1.2 Number of student participants in McNair (or harmonized) programs n/a n/a 21 2018-19 AY McNair Institute in McNair Institute and/or participants in McNair Institute (or
4% harmonized program harmonized) programs
47 S 3.2 Expand creativity and with the arts
Office of Economic Count number of community Expand integrated arts engagement
M 3.2.1 Total number of community engagements in arts projects n/a n/a No data available 2018-19 AY Engagement engagement in the arts in curricular and experiential
48 828 projects learning offerings
49 S 3.3 Grow C Partnerships
C Cent % student loyed
BT\:cjerrinf;;; e:iolljleznins employedor Increase the number of student
M 3.3.1 Post-graduate employment/graduate school placement 72.46%" 74% 76.10% 2017-18 FY p © . graduating in fields with high
(Student Affairs graduate/professional school
. A workforce demand
50 Intranet Site) post graduation
Student_Engagement_ Service-learning courses Increase service-learning courses
M 33.2 Number of service-learning courses offered 82 90 80/ 2017-2018 AY |2018-19_Usage_Data 8 X and other community engagement
X offered (count sections) .
51 (SA Intranet site) experiences for students
Student_Engagement_ Enroliment in service-learnin Increase service-learning courses
M 333 Number of students enrolled in service learning courses 1,714 2,000 1,667 2017-18 AY 2018-19_Usage_Data courses 8 and other community engagement
52 (SA Intranet site) experiences for students
53 |Public Infrastructure and Economic Development G Build Inclusive and Inspiring Communities
54 S 4.1 Foster a and an inclusive university
USC Columbia Office of Underrepresented students
M 4.1.1 Under-represented student freshman-to-sophomore retention rates 85.1%" 86.50% 88.20% Fall 2018-19 Institutional Research, enrolled as freshman |n_FaII Pevel_op programs that promote
Assessment and 2018 that also enrolled in Fall |inclusion
55 Analytics 2019
Und ted minorit
str;dz:fsper?\::l‘ez arsnlnorl v Create partnerships and programs
M 4.1.2 Under-represented student six-year graduation rate 74.3%" 75.00% 74.50% 2018-19 AY IPEDS R that support the success of under-
freshman in 2012 that resourced students
graduated by 2018
56
Aggregate student, faculty,
and staff responding to
queston "UofSC
Campus Climate demonstrates a strong Increase support for commitment
M 4.1.3 Campus climate survey n/a n/a 3.0653 2018 P institutional commitment to . . PP
Survey S to diversity
diversity" on a scale of 1-5
where 1 is "Strongly
Disagree" and 5 is "Strongly
57 Agree."
58 S Improve the diversity of stud. faculty, and staff
Percentage of
USC Columbia Office of underrepresented minority . e
Institutional Research, students enrolled in the Focus stragetics for recruiting
M 4.2.1 Percent underrepresented students in the freshman class 17.57"% 18.25% 18.67% Fall 2018 ! ) underresourced and
Assessment and freshman class (includes
. underrepresented students
Analytics student of two or more
59 ethnicities)
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Agency Name:

Agency Code:

Statewide Enterprise Strategic Objective

c [ b

F | G [ H

N [¢] P Q R

UNIVERSITY OF SOUTH CAROLINA - COLUMBIA |

Type

Section:

Item #

Goal  Strategy

Measure

Description

2018-19
Target

Fiscal Year 2018-2019
Accountability Report

Strategic Planning and Performance Measurement Template

Data Source and

Iculation Meth
Availability Calculation Method

Time Applicable Meaningful Use of Measure

Actual

Count FT faculty who self-
identify as Hispanic, American
USC Columbia Office of Indian/Alaskan Native, Asian, |Institutionalize strategies for

Institutional Research, Black/African American, recruiting and retaining

M 422 Percent underrepresented full-time facult 20.2%" 20.50% 21.10% Fall 2018
P Y ° ° ° a Assessment and Native Hawaiian Pacific underrepresented faculty and staff
Analytics Islander, or two or more members
ethnicities divided by total
60 count FT faculty
Count FT faculty who self-
identify as Hispanic, American
USC Columbia Office of Indian/Alaskan Native, Asian, |Institutionalize strategies for
M 423 Percent of underrepresented staff* 30.60% 31.00% 31.50% Fall 2018 Institutional Research, Blac:k/AfncarT_Amenc.a.n, recruiting and retaining
Assessment and Native Hawaiian Pacific underrepresented faculty and staff
Analytics Islander, or two or more members
ethnicities divided by total
61 count FT faculty
62 |Education, Training, and Human Development G 5 D d itutional I
63 S 5.1 Improve notable external measures/r
i . . | t | f
64 M 5.1.1 US News and World Report Ranking 103 99 104 Fall 2019 usnews.com National Ranking qmuglzf;/e externalmeasures o
Improve brand perception and
M 5.1.2 QS (International) Ranking 601-650 550-600 561-570 Fall 2019 topuniversities.com International Ranking awareness through integrated
65 communications efforts
) USC Marketing Triennia‘l survey on brar‘d ) Improve brand percleption and
M 5.1.3 S.C. Brand Perception 3.9 n/a n/a 2017-18 FY perception; next collection in |awareness through integrated
Department L
66 2020-21 communications efforts
67 S 5.2 Increase philanthropic support
Total number of
University of South undergraduate and graduate
M 5.2.1 Number of alumni donors 20,578 22,000 17,856 2018-19 FY Carolina Division of alumni donors reposed to Increase number of alumni donors
Development CASE for the Voluntary
68 Support of Education
69 -
70 - A = revised numbers from previous y
71 - + = revised measure calculation from
72
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Agency Name: UNIVERSITY OF SOUTH CAROLINA - COLUMBIA Fiscal Year 2018-2019
Accountability Report

Agency Code: Section:
Strategic Planning and Performance Measurement Template

2019-20 Data S d
Description Time Applicable ata Source an Calculation Method Meaningful Use of Measure

Goal  Strategy  Measure Base Target Actual Availability

Item #

Statewide Enterprise Strategic Objective Type

Education, Training, and Human Development Educate the Thinkers & Leaders of Tomorrow
12 S 1.1 Achieve measured enrollmed growth of a highly competitive and diverse
Total first-time college Maintain commitment to South
M 1.1.1 First-time, full-time freshman 5,849 6,000 Fall 2019 Common Data Set (B1) 8 . Carolinians by continuing to grow
students enrolled full-time . .
13 our in-state student population
SC Commission on Mean combined SAT i:::egth?:rt::nft?::::f recrine
™M 1.1.2 Freshman SAT/ACT scores (average) 1275/28 1285/28 Fall 2019 . . (Math/Verbal) and ACT ) 8y R .
Higher Education . . improvement of incoming student
scores, first-time freshman . )
academic profiles
14
Increase need-based and merit
Fi ial Aid Factbook, |Unduplicated t of
M 1.1.3 Number students receiving state scholarships (Palmetto Fellows, Life, Hope) 9,419 9,550 Fall 2019 inancta’ Ald Factboo nuplcate cgun ° scholarships to provide better
Fall 2018 students accepting award i
15 access and affordability
16 S 1.2 Improve dent r ion and on-time graduation
¢ Data Set Students enrolled as | fresh ¢ h
M 1.2.1 Freshamn/Sohpmore Retention 88.70% 90.00% Fall 2019-20 ommon Data >¢ freshman in Fall 2018 that mprO\./e reshman to sophomore
(B22) . retention
17 also enrolled in Fall 2019
Common Data Set Students enrolled as
M 1.2.2 6-year graduate rate 77.00% 77.50% 2019 (811) freshman in 2012 that Improve six-year graduation rate
18 graduated by 2018
Office of Number of full-time academic Maximize flexible student
M 1.23 Number of advisors 117 110 Aug-20 Undergraduate . .
. advisors scheduling
19 Advising
20 S 1.3 Deliver academic programs that are robust, relevant, innovative, and col
M 1.3.1 Number of Carolina Core (general education) courses offered 268 273 Fall 2020 Office of the Provost Number of approved Carolina |Increase Caro!lna Core-based
21 Core courses student-learning
Full time faculty with
Terminal Degrees as defined
M 1.3.2 Percent faculty with terminal degrees 74.48% 75.00% Fall 2020 Common Data Set (I- by SA_CS in their primary Increase faculty impact
1f) teaching area/All faculty-
Nursing as Primary Teaching
22 area
Office of Institutaionl
. . . % students meeting Carolina |Increase Carolina Core student-
M 1.33 Carolina Core learning achievement rate 80.00% 85.00% 2019-20 AY Research Assessment . 8 . .
) Core Learning Outcomes learning achievement rates
and Analytics
23
24 S 1.4 Encourage high impact experiential learning
Number of students
. . o . Dec 2019-Aug completing requirements for |Increase number of graduates with
M 1.4.1 Graduation with Leadership Distinction completion rate 406 450 uscc t
P P 2020 onnec Graduate with Leadership leadership distinction (GLD)
Distinction honor
25
Count number of community
Office of Communit engagement Increase service-learning courses
M 1.4.2 Number of community engagement projects No Data Available 2019-20 AY Enaagement 4 projects/number of student  and other community engagement
838 hours dedicated to experiences for students
2% community engagement
Count undergraduate student Increase student participation in
M 143 Percentage of students participating in study abroad programs 7.16% 7.28% 2019-20 AY Study Abroad Office experiences 8 study-abroad courses, programs
27 P and experiences
28 S 1.5 Improve student career readiness and placement
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Agency Name:

Agency Code:

Statewide Enterprise Strategic Objective

c [ b

E F [ G [ H J K

R

UNIVERSITY OF SOUTH CAROLINA - COLUMBIA |

Type

Section:

Item #

Goal  Strategy

Measure

Description

2019-20
Target

Actual

Time Applicable

Data Source and
Availability

Career Center
Blueprint Data

Strategic Planning and Performance Measurement Template

Calculation Method

% students employed or
enrolled in

Fiscal Year 2019-2020
Accountability Report

Meaningful Use of Measure

Improve student job placement and

M 1.5.1 Post-graduation employment/graduate school placement rate 76.10% 77% 2019-20 AY
8 ploy /g P B B (Student Affairs graduate/professional school |admission to graduate school
29 Intranet Site) post graduation
C Cent
BT\:ze:integaet; Number of unique students Improve student engagement with
M 1.5.2 Number of students served by Career Center 3,444 3,500 2019-20 AY P . utilizing services each P 628
(Student Affairs the Career Center
. semester
30 Intranet Site)
31 S 1.6 Increase graduate enroliment and doctoral degrees conferred
Office of Institutaionl Headcount graduate and Continue strategic graduate
M 1.6.1 Total graduate and professional student enroliment 8,062 8,120 Fall 2019 Research Assessment ) 8 gic8
) professional students student enrollment management
and Analytics
32
Office of Institutaionl
ce ofinstitutaion Number of degrees awarded |Increase doctoral degrees
M 1.6.2 Number of doctoral degrees conferred 418 450 2018-19 AY Research Assessment ) .
. by type during academic year |conferred
and Analytics
33
34 |Education, Training, and Human Development G 2 Assemble and Support and World Class Faculty
35 S 2.1 Hire and retain highly productive and diverse faculty scholars and educa
M 211 FT Faculty-to-student ratio 17:1 17:1 2018-20AY  Common Data Set (I-2)  NumPer of students: number | Align faculty hiring with university
36 of faculty and unit needs
Evaluate resources for attracting
. Office of the Vi Total d d L ;
M 2.1.2 Sponsored Awards Funding 278 270 2019-20 FY |c_e of the Vice o spf)nso_r? awar and retaining internationally
President for Research dollars, in millions R
recognized faculty
37
Assess and improve faculty salaries
CHE Summary Salar Average Faculty Salary - All
M 2.1.3 Average faculty salary $101,591 $101,800 Fall 2019 i ¥ g ¥ ¥ to better align with national
Report Ranks
38 standards
Office of Institutaionl ~Comparative index score Increase faculty scholarl
M 2.1.4 Scholarly Research Index 0 0.2 2018-19 AY Research Assessment  calculated via Academic L Y R v
. ) productivity and impact
and Analytics Analytics (0 = mean)
39
40 S 2.2 Provide incentives to reward high-quality teaching
Workshops and seminars
Center for Teachi offered by the Center for | facult rticipati ith
M 221 Number of workshops offered to faculty and GTAs on teaching and learning 226 234 2019-20 FY enterior feaching Teaching & Learning that are nerease faculty pa |.t:|pa fon wi
Excellence the Center for Teaching Excellence
open to faculty and graduate
41 teaching assistants
Professional development
hours of faculty and graduate
M 222 Faculty participation hours in CTE programs 12473 12,700 2019-20 FY Center for Teaching teaching assistants attending Increase faculty partl.mpatlon with
Excellence workshops offered by the the Center for Teaching Excellence
Center for Teaching &
0 Learning
43 |Public Infrastructure and Economic Development G 3 Spur ion, Creative Exp , and C
44 S 3.1 Accelerate entrepreneurship and innovation
. Increase the number of new
Office of Economic Number of new businesses, businesses, commercial ventures,
M 3.1.1 Number of new businesses, partnerships or commercializations No Data Available 2018-19 FY partnerships or ! . .
Engagement R corporate partnerships, technology
commercializations .
45 commercialization and startups
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Agency Name:

Agency Code:

Statewide Enterprise Strategic Objective

C

D

F | G [ H J

R

UNIVERSITY OF SOUTH CAROLINA - COLUMBIA |

Type

Goal

Section:

Item #

Strategy

Measure

Description

2019-20
Target

Time Applicable

Actual

Data Source and
Availability

Calculation Method

Count students participating

Fiscal Year 2019-2020
Accountability Report

Strategic Planning and Performance Measurement Template

Meaningful Use of Measure

Increase the number of student

M 3.1.2 Number of student participants in McNair (or harmonized) programs 21 27 2019-20 AY McNair Institute in McNair Institute and/or participants in McNair Institute (or
4% harmonized program harmonized) programs
47 S 3.2 Expand creativity and with the arts
. . Count number of community Expand integrated arts engagement
. . . ’ Office of Economic . . . L
™M 3.2.1 Total number of community engagements in arts projects No Data Available 2019-20 AY Engagement engagement in the arts in curricular and experiential
48 828 projects learning offerings
49 S 3.3 Grow C Partnerships
C Cent % student loyed
BT\:serrinf;;; e:iolljleznins employedor Increase the number of student
M 3.3.1 Post-graduate employment/graduate school placement 76.10% 77% 2018-19 FY p © . graduating in fields with high
(Student Affairs graduate/professional school
) A workforce demand
50 Intranet Site) post graduation
Student_Engagement_ Service-learning courses Increase service-learning courses
M 33.2 Number of service-learning courses offered 80 85 2018-19 AY 2018-19_Usage_Data 8 X and other community engagement
X offered (count sections) .
51 (SA Intranet site) experiences for students
Student_Engagement_ Enroliment in service-learnin Increase service-learning courses
M 333 Number of students enrolled in service learning courses 1,667 1,690 2018-19 AY 2018-19_Usage_Data courses 8 and other community engagement
52 (SA Intranet site) experiences for students
53 |Public Infrastructure and Economic Development G Build Inclusive and Inspiring Communities
54 S 4.1 Foster a and an incl; university
USC Columbia Office of Underrepresented students
M 4.1.1 Under-represented student freshman-to-sophomore retention rates 88.20% 90.00% Fall 2019-20 Institutional Research, enrolled as freshman |n_FaII !)evel_op programs that promote
Assessment and 2018 that also enrolled in Fall |inclusion
55 Analytics 2019
Und ted minorit
neerrepresented minority Create partnerships and programs
. . students enrolled as
M 4.1.2 Under-represented student six-year graduation rate 74.50% 74.75% 2019-20 AY IPEDS A that support the success of under-
freshman in 2012 that resourced students
56 graduated by 2018
‘Aggregate stuaent, Tacuity,
M 413 Campus climate survey 3.0653 3.25 2019 Campus Climate and staff"responding to Incr_ease_support for commitment
Survey queston "UofSC to diversity
57 ) +
58 S Improve the diversity of students, faculty, and staff
Percentage of
USC Columbia Office of underrepresented minority . .
Institutional Research, students enrolled in the Focus stragetics for recruiting
M 421 Percent underrepresented students in the freshman class 18.67% 19.00% Fall 2019 ' § underresourced and
Assessment and freshman class (includes
) underrepresented students
Analytics student of two or more
59 ethnicities)
Count FT faculty who self-
identify as Hispanic, American
USC Columbia Office of Indian/Alaskan Native, Asian, |Institutionalize strategies for
Institutional R h, Black/African Ameri iti d retaini
M 422 Percent underrepresented full-time faculty 21.10% 21.75% Fall 2019 netitutionat Research, ac. / rlcan“ merlclaln, recrulting and retaining
Assessment and Native Hawaiian Pacific underrepresented faculty and staff
Analytics Islander, or two or more members
ethnicities divided by total
60 count FT faculty
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Agency Name: UNIVERSITY OF SOUTH CAROLINA - COLUMBIA | Fiscal Year 2019-2020
Accountability Report
Agency Code: Section:
Strategic Planning and Performance Measurement Template
I # 2019-20 Data S d
Statewide Enterprise Strategic Objective Type ltem # Description Time Applicable aAa f:u:_:ﬁ an Calculation Method Meaningful Use of Measure
Goal Strategy Measure Target Actual vailability
Count FT faculty who self-
identify as Hispanic, American
USC Columbia Office of Indian/Alaskan Native, Asian, Institutionalize strategies for
Institutional R h, Black/African Ameri iti d retaini
™M 4.2.3 Percent of underrepresented staff 31.50% 32.00% Fall 2019 nstitutional Research, ac, / rlcan“ merlclaln, recruiting and retaining
Assessment and Native Hawaiian Pacific underrepresented faculty and staff
Analytics Islander, or two or more members
ethnicities divided by total
61 count FT faculty
62 |Education, Training, and Human Development G D d Institutional Ml
63 S 5.1 Improve notable external measures/ranki
64 M 5.1.1 US News and World Report Ranking 104 100 Fall 2020 usnews.com National Ranking Lmu;:?;le external measures of
Improve brand perception and
M 51.2 QS (International) Ranking 561-570 500-500 Fall 2020 topuniversities.com International Ranking awareness through integrated
65 communications efforts
. USC Marketing Triennia_l survey on bran_d . Improve brand percgption and
M 513 S.C. Brand Perception 3.9 n/a 2017-18 FY Department perception; next collection in |awareness through integrated
66 P 2020-21 communications efforts
67 S 5.2 Increase philanthropic support
Total number of
University of South undergraduate and graduate
M 5.2.1 Number of alumni donors 17,856 18,000 2019-20 FY Carolina Division of alumni donors reposed to Increase number of alumni donors
Development CASE for the Voluntary
68 Support of Education
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Agency Name: UNIVERSITY OF SOUTH CAROLINA - COLUMBIA Fiscal Year 2018-2019

Accountability Report

Agency Code: Section: 20A
_ Program Template
" FY 2018-19 Expenditures (Actual FY 2019-20 Expenditures (Projected) .
Program/Title Purpose Associated Measure(s)
General Other Federal TOTAL General Other Federal TOTAL

Activities that directly support the primary
mission of the University to educate the
state's diverse citizens through teaching,
research and creative activity and service.
Current fund resources received by an

I.A. USC-Non-Medicine: institution that have no limitations or
Unrestricted E&G stipulations placed on them by external
agencies or donors, and that have not been
set aside for loans, endowments, or plant.

S 93,592,623| $ 368,893,169 | $ -|$ 462,485,792 | S 102,085,934 [S 443,668,182 | S - |$ 545,754,116

These resources are normally derived from
state appropriations, student fees, and
institutional revenues.

Activities that directly support the primary
mission of the University to educate the
state's diverse citizens through teaching,
research and creative activity and service.
Current fund resources received by an
institution that have limitations or S 465,933 | $ 103,068,253 | S 128,227,871 ($ 231,762,057 | $ - |$ 126,226,537 |$ 136,749,157 |$ 262,975,694
stipulations placed on their use by external

1.B. USC-Non-Medicine:
Restricted E&G

agencies or donors. These resources are
normally derived from gifts, grants, and
contracts and used predominantly for
research and student scholarship activities.

Self-supporting activities that exist to furnish
goods and services to students, faculty, or
staff, and charge a fee directly related to the
I.C. USC-Non-Medicine: Auxiliary |cost of the goods or services. These
Services activities include student health, student
housing, food service, bookstore, vending
and concessions, athletics, parking, and
other services.

S -1 $ 162,189,788 | $

S 162,189,788 | $ - [$ 165,153,537 | S - |$ 165,153,537
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Agency Name: UNIVERSITY OF SOUTH CAROLINA - COLUMBIA Fiscal Year 2018-2019

Accountability Report

Agency Code: Section: 20A
_ Program Template
" FY 2018-19 Expenditures (Actual FY 2019-20 Expenditures (Projected) .
Program/Title Purpose Associated Measure(s)
General Other Federal TOTAL General Other Federal TOTAL

Activities that directly support the primary
mission of the Columbia Medical School to
educate the state's future physicians.
Current fund resources received by an
institution that have no limitations or

Il. A. USC-Medicine: Unrestricted [stipulations placed on them by external S 13,044,489 S  25,537,143| S -|$ 38581,632|$ 15,989,674 (S 29,862,168 | $ - |$ 45,851,842
agencies or donors, and that have not been
set aside for loans, endowments, or plant.
These resources are normally derived from
state appropriations, student fees, and
institutional revenues.

Activities that directly support the primary
mission of the Columbia Medical School to
educate the state's future physicians.
Current fund resources received by an
Il. B. USC-Medicine: Restricted | >0 tution that have limitations or $ -|$  11,836027|$ 21,029,268|$ 32,865,295 | $ - s 18415145|% 23,804,474 |$ 42,219,619
stipulations placed on their use by external
agencies or donors. These resources are
normally derived from gifts, grants, and
contracts and used predominantly for
research and student scholarship activities.

Fringe Benefits associated with Salaries for
Columbia Medicine reflected in the figures
and categories above. Includes State
Retirement, FICA, State Health Plan
Premiums, Unemployment Compensation
and Workers Compensation.

II. C. USC-Medicine: Benefits S 3,341,504 | $ 6,143,107 | $ 2,373,717 [$ 11,858,328 ( $ 3,102,159 | $ 8,140,609 | S 2,750,000 [$ 13,992,768
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Agency Name: UNIVERSITY OF SOUTH CAROLINA - COLUMBIA Fiscal Year 2018-2019

Accountability Report

Agency Code: Section: 20A
_ Program Template
" FY 2018-19 Expenditures (Actual FY 2019-20 Expenditures (Projected) .
Program/Title Purpose Associated Measure(s)
General Other Federal TOTAL General Other Federal TOTAL

Activities that directly support the primary
mission of the Greenville Medical School to
educate the state's future physicians.
Current fund resources received by an
institution that have no limitations or
stipulations placed on them by external S -|$ 16,839,481| S -|$ 16,839,481 |$ - |$ 21,661,743 |S - |$ 21,661,743
agencies or donors, and that have not been
set aside for loans, endowments, or plant.
These resources are normally derived from
state appropriations, student fees, and
institutional revenues.

IIl. A. USC Greenville School of
Medicine: Unrestricted

Activities that directly support the primary
mission of the Greenville Medical School to
educate the state's future physicians.
Current fund resources received by an

Il. B. USC Greenville School of |institution that have limitations or
Medicine: Restricted stipulations placed on their use by external
agencies or donors. These resources are
normally derived from gifts, grants, and
contracts and used predominantly for
research and student scholarship activities.

S ) 816,055 | S 438,368 | $ 1,254,423 | $ - s 700,000 | S 2,470,000 | $ 3,170,000

Fringe Benefits associated with Salaries for
Greenville Medicine reflected in the figures
Ill. C. USC Greenville School of  |and categories above. Includes State
Medicine: Employee Benefits Retirement, FICA, State Health Plan
Premiums, Unemployment Compensation
and Workers Compensation.

S -1S 2,053,114 | $ 5,031($ 2,058,145 | $ - s 1,750,000 | $ 30,000 | $ 1,780,000
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Agency Name: UNIVERSITY OF SOUTH CAROLINA - COLUMBIA Fiscal Year 2018-2019
Accountability Report
Agency Code: Section: 20A
_ Program Template
" FY 2018-19 Expenditures (Actual FY 2019-20 Expenditures (Projected) .
Program/Title Purpose Associated Measure(s)
General Other Federal TOTAL General Other Federal TOTAL
Fringe Benefits associated with Salaries for
Columbia Non-Medicine (Unrestricted,
IV. C. Employee Benefits: State Restricted and Auxiliaries) reflected in the
. figures and categories above. Includes State| $ 29,398,956 S 122,384,339 $ 11,618,640 $ 163,401,935 | S 29,638,301 (S 114,951,422 |$ 12,800,000 | $ 157,389,723
Employer Contributions .
Retirement, FICA, State Health Plan
Premiums, Unemployment Compensation
and Workers Compensation.
16
17 $ - $ -
18 Total S 139,843,505 |$ 819,760,476 | S 163,692,895 |$1,123,296,876 | S 150,816,068 | S 930,529,343 |$ 178,603,631 |$ 1,259,949,042
19 S - S -
20 s R s -
21 Columbia: Non-Med