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Executive Subcommittee 
Monday, July 9, 2018  

11:00 a.m. 
Blatt Room 321 

 
 

Archived Video Available 
 

I. Pursuant to House Legislative Oversight Committee Rule 6.8, South Carolina ETV was 
allowed access for streaming the meeting. You may access an archived video of this 
meeting by visiting the South Carolina General Assembly’s website 
(http://www.scstatehouse.gov) and clicking on Committee Postings and Reports, then under 
House Standing Committees click on Legislative Oversight. Then, click on Video Archives for a 
listing of archived videos for the Committee. 
 

Attendance 
 

I. Subcommittee Chairman Gary E. Clary calls the Executive Subcommittee meeting to 
order on Monday, July 9, 2018, in Room 321 of the Blatt Building. The following members 
of the Subcommittee are present during all or part of the meeting: Subcommittee 
Chairman Clary, Representative Wm. Weston J. Newton, and Representative Robert Q. 
Williams.



 

 
 

Minutes 
 

I. House Rule 4.5 requires standing committees to prepare and make available to the 
public the minutes of committee meetings, but the minutes do not have to be 
verbatim accounts of meetings. It is the practice of the Legislative Oversight 
Committee to provide minutes for its subcommittee meetings. 

II. Representative Newton moves to approve the minutes from the prior 
Subcommittee meeting. A roll call vote is held, and the motion passes. 

Rep. Newton moves to approve the 
minutes from the Subcommittee’s May 8, 
2018 meeting: 

Yea Nay Not Voting 
(Absent) 

Not Voting 
(Present) 

Rep. Clary     

Rep. Funderburk     

Rep. Newton     

Rep. Williams      

 
Discussion of the Department of Parks, Recreation, and Tourism 

 
I. Subcommittee Chairman Clary explains the purpose of today’s meeting is for the 

Department of Parks, Recreation, and Tourism (SCPRT) to complete its 
presentation on the State Park Service division and provide its presentation on the 
Communications division. 
 

II. Subcommittee Chairman Clary explains that all testimony given to this 
subcommittee, which is an investigating committee, must be under oath.  
Subcommittee Chairman Clary reminds those previously sworn in that they remain 
under oath and swears in Ms. Dawn Dawson-House, Director of Corporate 
Communications. 

 
III. Mr. Phil Gaines, Director of the State Park Service, continues presenting details 

about the agency’s State Park Service division.  Members ask questions, which  
Mr. Gaines answers. 
 

IV. Ms. Dawn Dawson-House, Director of Corporate Communications, presents 
details about the agency’s Communications division.  Members ask questions, 
which Ms. Dawson-House answers. 
 

V. Throughout the meeting, members make motions that are listed on the next pages. 
 
 



 

 
 

Rep. Newton moves that the 
Subcommittee study include a 
recommendation that the General 
Assembly direct SCPRT how to disburse 
the funds for the War Between the States 
Heritage Preserve Commission, as there is 
no Commission to fulfill this duty.  
Additionally, the General Assembly repeal 
the statutes applicable to the War 
Between the States Heritage Preserve 
based on agency testimony that the 
commission does not currently exist. 

Yea Nay Not Voting 
(Absent) 

Not Voting 
(Present) 

Rep. Clary     

Rep. Funderburk     

Rep. Newton     

Rep. Williams      

 
 

Rep. Newton moves that the 
Subcommittee study include a 
recommendation that the agency research 
(1) the cost to create, and annual costs to 
maintain and keep updated, virtual tours 
of each state park and historic location to 
post on the agency website;  
(2) performance measures, if any, that 
may be positively impacted and estimated 
impact considering state park revenue, if 
any; (3) additional ways footage may be 
utilize to market the state domestically 
and internationally; and (4) potential 
dollar return on investment from creation 
and maintenance of the videos. 

Yea Nay Not Voting 
(Absent) 

Not Voting 
(Present) 

Rep. Clary     

Rep. Funderburk     

Rep. Newton     

Rep. Williams      

 
 

VI. There being no further business, the meeting is adjourned. 
 



 

 
 

STUDY TIMELINE 
 
The House Legislative Oversight Committee’s (Committee) process for studying the Department of Parks, 
Recreation, and Tourism (agency, Department, or SCPRT) includes actions by the full Committee; 
Executive Subcommittee (Subcommittee); the agency; and the public.  Key dates and actions are listed 
below. 
 

• December 19, 2017 - Prioritizes the agency for study 
• January 12, 2018 - Provides the agency notice about the oversight process  
• January 23 - March 1, 2018 - Solicits input about the agency in the form of an online public survey 
• March 1, 2018 - Holds Meeting #1 to obtain public input about the agency 

 

• May 8, 2018 - Holds Meeting #2 to discuss the agency's history; legal directives; mission; vision; 
general information about finances and employees; agency organization; and the state park 
service organizational unit 

• July 9, 2018 - Holds Meeting #3 to continue discussing the state park service organizational unit 
and to discuss the communications organizational unit 

• August 6, 2018 - (TODAY) Holds Meeting #4 to discuss the agency’s film commission 
organizational unit 
  

• February 27, 2015 - Submits its Annual Restructuring and Seven-Year Plan Report 
• January 12, 2016 - Submits its 2016 Annual Restructuring Report 
• September 2016 - Submits its 2015-16 Accountability Report 
• September 2017 - Submits its 2016-17 Accountability Report 
• March 9, 2018 - Submits its Program Evaluation Report  

 

• January 23 - March 1, 2018 - Provides input about the agency via an online public survey 
• Ongoing - Submits written comments on the Committee's webpage on the General Assembly's 

website (www.scstatehouse.gov)\ 
 
 
 
Figure 1. Key dates in the study process. 

Executive Subcommittee Actions 

Department of Parks, Recreation, and Tourism Actions 

Public’s Actions 

Legislative Oversight Committee Actions 

http://www.scstatehouse.gov)/


 

 
 

AGENCY SNAPSHOT 
  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 2. Snapshot of the agency’s major organizational units, fiscal year 2017-18 resources (employees and funding), successes, and challenges.1 
 



 

 
 

MAP OF STATE PARKS 
 

The map below shows the locations of the South Carolina State Parks as of April 2018.  The parks are maintained by the South Carolina Department 
of Parks, Recreation, and Tourism.  There are 47 parks.  For additional details go to https://southcarolinaparks.com/park-finder and download the 
Quick Reference Guide at the bottom of the page. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 3. Map of South Carolina state parks.2 

https://southcarolinaparks.com/park-finder


 

 
 

MAP OF WELCOME CENTERS 
 

The map below shows the locations of the South Carolina Welcome Centers as of April 2018.  The welcome centers are maintained by the South 
Carolina Department of Parks, Recreation, and Tourism.  The nine welcome centers include: 
 

Upstate Midlands and Coast 
• Fair Play I-85 North between SC and Georgia • North Augusta  I-20 East between SC and Georgia 
• Landrum^  I-26 East between SC and NC • Santee  I-95 South near the center of SC 
• Blacksburg  I-85 South between SC and NC • Dillon  I-95 South between SC and NC 
• Fort Mill*  I-77 South between SC and NC • Little River  US Hwy 17 South between SC and NC 
  • Hardeeville*  I-95 North between SC and Georgia 
*Complete renovation to center’s exterior and interior, including technology enhancements for travel assistance, as of 2017. 
^Renovation to center’s interior, including technology enhancements for travel assistance, only. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 4. Map of S.C. welcome centers.3 



 

 
 

 
 
 
 

OVERVIEW OF AGENCY - RECAP 
 
  



 

 
 

Legal Directives 
 
The General Assembly created SCPRT.4  While the agency is authorized to make and adopt regulations, 
none may affect hunting and fishing except as provided in S.C. Code Ann. Section 51-3-145 (certain acts 
unlawful at state parks).  Table 1 summarizes the general duties and responsibilities the General Assembly 
set for SCPRT. 
 
Table 1.  Legal duties and responsibilities of SCPRT. 
 

Legal Duties and Responsibilities of SCPRT 
The department shall have the following duties and responsibilities in addition to such other functions as may, 
from time to time, be assigned by legislative action or by the State Budget and Control Board: 

 
Subject Matter Duty 
S.C.’s tourist 
attractions 

 Promote, publicize, and advertise5 
 

Recreational areas, 
including existing 
state park system 

 Develop and expand new and existing ones to promote the general health and 
welfare of the people of S.C.6 

 Allocate funds made available to it for development and improvement of park 
properties in the state system and historic sites approved by the agency director 
and director of the South Carolina Archives and History Commission7 

 
Lands under agency’s 
control 

 Borrow money for construction, development, and/or maintenance of it8 
 Enter contracts with the U.S. government for any purpose which will assist the 

agency in utilizing it9 
 Lease or convey portions of it to municipalities and other political subdivisions 

charged with the responsibility of providing parks and recreation facilities10 
Lands not under 
agency’s control 

 Borrow money to acquire it11 
 Enter contracts with the U.S. government to acquire it12 

 
Natural facilities such 
as mountains and 
coastal plains of S.C. 
(both those owned 
and not owned by 
the agency) 

 Develop a coordinated plan to… 
o attract many visitors in all seasons to take advantage of the natural scenery, 

the outdoor sports, including hunting, fishing and swimming, together with 
other recreational activities such as golfing, boating and sightseeing13 

o preserve and perpetuate S.C.'s rich historical heritage by acquiring and 
owning, recognizing, marking and publicizing areas, sites, buildings and 
other landmarks and items of national and statewide historical interest and 
significance to the history of S.C.14  

 
Timber and game  Manage timber and game with the available services of other agencies, provided, 

that the State Forestry Commission shall continue the forestry program authorized 
under the provisions of Section 48-23-270.15 
 

Current and potential 
future resources 

 Study and provide report 
o Ascertain the state's present park, parkway and outdoor recreational 

resources and facilities, the need for such resources and facilities, and the 
extent to which these needs are now being met.16  



 

 
 

Mission and Vision 
The agency provides S.C. Code Ann. 51-1-60, as the basis for its mission and vision.   
 
SCPRT's mission is to “grow South Carolina’s economy by fostering sustainable tourism economic development and effectively marketing our state to 
increase visitation and improve the quality of life for all South Carolinians.”17 
 
SCPRT's vision is to  

Grow the state (the economy, jobs, the product base, etc.);  
Enhance the authentic experiences (remain true to what makes South Carolina special);  
Sustain the resources (protect and preserve.); and  
Lead the way.18 

 
 Organizational Chart 
Figure 4 includes an organizational chart, current as of March, 2018. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 5.  SCPRT Organizational chart as of March 2018.19 



 

 
 

 
 
 
 
 

FILM COMMISSION 
 
  



 

 
 

Overview of the Film Commission 
 
The film commission is responsible for recruiting film and television projects and supporting the 
development of the state's film industry through grant programs and educational workshops. 
 
 
Employee Information related to the Film Commission 
 
In the Program Evaluation Report, the Committee asks the agency to provide information about the 
employees in each of the agency’s organizational units.  Table 2 includes the information provided by the 
agency. 
 
 
Table 2.  Film commission organizational unit’s employee information. 

Details 2014-15 2015-16 2016-17 

What is the turnover rate? 0.00% 40.00% 0.00% 

Is employee satisfaction evaluated?    

Is anonymous employee feedback allowed?    

Do any positions require a certification (e.g., teaching, medical, 
accounting, etc.)    

Did the agency pay for, or provide classes/instruction needed 
to maintain all, some, or none of required certifications? N/A N/A N/A 

 
 
  



 

 
 

Revenue and Funding Sources of the Film Commission 
 
Generated by the Film Commission 
In the Program Evaluation Report, the Committee asks the agency to provide information about its 
revenue sources.  The film commission did not generate any revenue during fiscal years 2015-16 or 2016-
17.   
 
Utilized by the Film Commission 
Table 3 includes information on funding sources utilized by the film commission. 
 
Table 3.  Agency funding sources utilized by the film commission to achieve the agency’s comprehensive strategic 
plan in FY 2016-17 and 2017-18.20 
 

Revenue Sources utilized Recurring 
or one-
time?  

State, 
Federal, or 

Other? 

Spent to 
achieve plan 
in 2016-17 

Percent of 
total 
agency 
spent 

Budgeted to 
achieve plan in 
2017-18 

Percent 
of total 
agency 
spent 

Motion Picture Incentive 
Act Recurring Other $11,942,641 8.88% $16,173,498 11.50% 

Total utilized by the Film Commission: $11,942,641 8.88% $16,173,498 11.50% 

 
 

 
 

Strategic Plan and Resource Allocation related to the Film Commission 
 
In the Program Evaluation Report (PER), the Committee asks an agency the intended public benefit of each 
aspect of its strategic plan and how it allocates its human and financial resources to accomplish its goals 
(i.e., broad expression of a long-term priority) and objectives (i.e., specific, measurable and achievable 
description of an effort the agency is implementing to achieve a goal).21  The Committee also asks the 
agency to list any funds the agency spent or transferred not toward the agency’s comprehensive strategic 
plan.  All revenue sources associated with the film commission organizational unit were spent toward the 
agency’s comprehensive strategic plan. 
 
Tables 4.1 - 4.2 provide information on the amount of funding and number of employees utilized to 
accomplish the portions of the strategic plan associated with the film commissions. 
 
 
 



 

 
 

Table 4.1. Part of agency’s strategic plan related to the film commission, Objective 2.1.1:  Recruit film/television projects that provide positive impacts on S.C.'s 
economy and employment. 
 

GOAL 2 Encourage business development and economic growth 
 
 

Strategy 2.1 Develop the state's film industry through project recruitment and educational opportunities 
 
 

Objective 2.1.1 Recruit film/television projects that provide positive impacts on S.C.'s economy and employment 
 
 

Responsible Employee(s): Mr. Dan Rogers (responsible for 30 years) 
 

Employee have input in budget? Yes, Mr. Rogers has input into the budget for Objective 2.1.1 
 

 
External Partner(s):   None 

 
 

 # of FTE 
equivalents 

utilized  

 Amount Spent  
(including employee 

salaries/wages and benefits)  

% of Total Available to 
Spend 

2016-17 1.75  $11,760,575  6.00% 

2017-18 1.75  $15,933,498  9.24% 

 
 

Intended Public Benefit/Outcome 
Provided employment for S.C.-based film crews, spending with S.C.-based  
supplier companies and generate greater hotel occupancy for S.C. hotels 

  



 

 
 

 
Table 4.2. Part of agency’s strategic plan related to the film commission, Objective 2.1.2:  Encourage workforce development through educational workshops and 
production fund grants. 
 

GOAL 2 Encourage business development and economic growth 
 
 

Strategy 2.1 Develop the state's film industry through project recruitment and educational opportunities 
 
 

Objective 2.1.2 Encourage workforce development through educational workshops and production fund grants 
 
 

Responsible Employee(s): Mr. Tom Clark (responsible for 11 years) 
 

Employee have input in budget? Yes, Mr. Clark has input into the budget for Objective 2.1.2 
 

 
External Partner(s):   Higher education institutions and K-12 education institutions 

 
 

 # of FTE 
equivalents 

utilized  

 Amount Spent  
(including employee 

salaries/wages and benefits)  

% of Total Available to 
Spend 

2016-17 0.25  $182,068  0.09% 

2017-18 0.25  $240,000  0.14% 

 
 

Intended Public Benefit/Outcome 
Provide students exposure to potential careers in the film industry 

 
 



 

 
 

Products, Services, Customers and Performance of the Film Commission 
 
In the Program Evaluation Report (PER), the Committee asks an agency to provide a list of its deliverables (i.e., products and services) as well as 
additional information related to laws, customers, costs, and potential negatives impacts.  The information provided by the agency, applicable to 
this organizational unit, is provided on the next pages. 
 
Additionally the PER asks the agency to provide its performance measures.  The agency was asked to categorize each measure based on the 
definitions below.22  After each product or service, is a chart with information on the measures, if any, the agency uses to gauge its performance in 
providing the product or service.23 
 

Types of Performance Measures:  
Outcome Measure - A quantifiable indicator of the public and customer benefits from an agency's actions.  Outcome measures are used to 
assess an agency's effectiveness in serving its key customers and in achieving its mission, goals and objectives.  They are also used to direct 
resources to strategies with the greatest effect on the most valued outcomes.  Outcome measures should be the first priority.  Example - 
% of licensees with no violations. 
 
Efficiency Measure - A quantifiable indicator of productivity expressed in unit costs, units of time, or other ratio-based units.  Efficiency 
measures are used to assess the cost-efficiency, productivity, and timeliness of agency operations.  Efficiency measures measure the 
efficient use of available resources and should be the second priority.  Example - cost per inspection 
 
Output Measure - A quantifiable indicator of the number of goods or services an agency produces.  Output measures are used to assess 
workload and the agency's efforts to address demands.  Output measures measure workload and efforts and should be the third priority.  
Example - # of business license applications processed. 
 
Input/Activity Measure - Resources that contribute to the production and delivery of a service.  Inputs are "what we use to do the work."  
They measure the factors or requests received that explain performance (i.e. explanatory).  These measures should be the last priority.  
Example - # of license applications received. 



 

 
 

Table 5 includes an overview of the deliverables provided by the film commission and Tables 6.1 - 8.2 include additional information about each of 
the deliverables.  If the details of a deliverable were previously provided during the agency’s presentation of one of its other organizational units, 
the details are not repeated in this packet. 
 
Table 5.  List of the film commission’s deliverables. 
 

Item #1 Deliverable Does law require, allow, or not address it? 

54A Administer motion picture incentive program: Sales and use tax exemption Allowed by S.C. Code Ann. Section 12-62-40. 
Certificate of Exemption 

54B Administer motion picture incentive program: Wage and supplier rebates 
Allowed by S.C. Code Ann. Section 12-62-50. 
Tax rebate for employment of persons subject 
to South Carolina income tax withholdings.  

54C Administer motion picture incentive program: Product fund grants 

 
Allowed by S.C. Code Ann. Section 12-62-60. 
Distribution of admissions taxes; rebates to 
motion picture production companies; 
promotion of collaborative efforts between 
institutions of higher learning and motion 
picture related entities. 
 

54D Administer motion picture incentive program: Low rates for temporary use of state 
property 

 
Allowed by S.C. Code Ann. Section 12-62-70. 
Temporary use of underutilized state property 
by motion picture production company; use of 
state property for less than seven days. 
 

                                                 
1 Item numbers are the ones utilized in agency’s program evaluation report. 



 

 
 

Item #1 Deliverable Does law require, allow, or not address it? 

55 Promote collaborative production and educational efforts between S.C. institutions 
of higher learning and motion picture related entities 

 
Required by S.C. Code Ann. Section 12-62-
60(D). Distribution of admissions taxes; rebates 
to motion picture production companies; 
promotion of collaborative efforts between 
institutions of higher learning and motion 
picture related entities. 
 

56 Provide location scouting assistance to film production companies 

 
Not specifically mentioned in law, but provided 
to achieve the requirements of S.C. Code Ann. 
Section 1-30-80(B). Effective July 1, 2008, the 
South Carolina Film Commission of the 
Department of Commerce is transferred to the 
Department of Parks, Recreation and Tourism 
and becomes a separate division of the 
Department of Parks, Recreation and Tourism. 
 

 
  



 

 
 

 Table 6.1.  Additional details about Deliverable #54A:  Administer motion picture incentive program – sales and use tax exemption. 
 

Deliverable #54A24 
Deliverable: Administer motion picture incentive program 

 
 

Components: 
 
Sales and Use Tax Exemption –  

1) Accept, evaluate, and approve/deny applications from motion picture production companies (MPPC) which 
desire to be relieved from paying the state and local sales and use taxes collected by S.C. Department of Revenue 
(SCDOR);  

2) Work with SCDOR and a representative from the MPPC on the MPPC's reporting of its expenditures and other 
information necessary to take advantage of the tax relief; and 

3) Upon completion of the motion picture, accept a report from the MPPC of the actual expenditures made in S.C. 
in connection with the filming or production of the motion picture.   

  
 

Greatest harm if not provided:   Elimination of this exemption would limit S.C.'s ability to effectively recruit motion picture projects. 
 
 

How General Assembly can help 
avoid harm, other than money: 

 

Allow SCDOR to issue sales and use tax exemptions to qualified motion picture projects. 
 
 
 

Other agencies whose mission 
the deliverable may fit within:   

None 
 

 
 

No change in law would be required to curtail or eliminate the deliverable. 
Deliverable is allowed, but not specifically required, by S.C. Code Ann. Section 12-62-40. Certificate of Exemption. 

  



 

 
 

 Table 6.2.  Additional details about Deliverable #54B:  Administer motion picture incentive program – wage and supplier rebates. 
 

Deliverable #54B25 
Deliverable: Administer motion picture incentive program 

 
 

Components: 
 
Wage Rebates –  

1) Create, provide, accept, evaluate, and approve/deny applications for a certificate of completion from a motion 
picture production company (MPPC) once filing in S.C. is complete (MPPC must have this certificate before filing 
for the rebate); and 

2) Create, provide, accept, evaluate (which involves review of a report from the MMPC that outlines information 
about the project and all employees involved and may involve inspection of the MPPC's payroll books and 
records), and approve/deny the filed claim for a rebate on a portion of the S.C. payroll of the employment of 
persons, directly involved in the filming or post-production, subject to S.C. income tax withholdings in connection 
with production of the motion picture.   

  
 

Greatest harm if not provided:   Elimination of film incentives will drastically reduce the number of motion picture projects in S.C., eliminating jobs for 
instate film crew and spending with instate supplier companies. Potential film projects would very likely go to states 
active incentive programs, such as Georgia and North Carolina.   
 
 

How General Assembly can help 
avoid harm, other than money: 

 

Implement new tax credits available to eligible film production companies working in S.C. 
 
 
 

Other agencies whose mission 
the deliverable may fit within:   

None 
 

 
No change in law would be required to curtail or eliminate the deliverable. 

Deliverable is allowed, but not specifically required, by S.C. Code Ann. Section  
12-62-50. Tax rebate for employment of persons subject to  

South Carolina income tax withholdings.   



 

 
 

 Table 6.3.  Additional details about Deliverable #54C:  Administer motion picture incentive program – product fund grants. 
 

Deliverable #54C26 
Deliverable: Administer motion picture incentive program 

 
 

Components: 
 
Supplier Rebates –  
Distribute part of the general funds portion of admissions tax (rebate) to motion picture production companies (MPPC) 
SCPRT identifies. The rebate may be up to 30% of the expenditures made by the MPPC in the state if the MPPC has a 
minimum in-state expenditure of one million dollars. The distribution of rebates may not exceed the amount annually 
funded to the agency for the S.C. Film Commission from the admissions tax collected by the state. 

  
 

Greatest harm if not provided:   Elimination of film incentives will drastically reduce the number of motion picture projects in S.C., eliminating jobs for 
instate film crew and spending with instate supplier companies. Potential film projects would very likely go to states 
active incentive programs, such as Georgia and North Carolina.   
 
 

How General Assembly can help 
avoid harm, other than money: 

 

Implement new tax credits available to eligible film production companies working in S.C. 
 
 

Other agencies whose mission 
the deliverable may fit within:   

None 
 

 
 
 

Law change would be required to curtail or eliminate the deliverable. 
Deliverable is required by S.C. Code Ann. Section 12-62-60. Distribution of admissions taxes;  

rebates to motion picture production companies; promotion of collaborative efforts  
between institutions of higher learning and motion picture related entities. 

  



 

 
 

 
 Table 6.4.  Additional details about Deliverable #54D:  Administer motion picture incentive program – low rates for temporary use of state property. 
 

Deliverable #54D27 
Deliverable: Administer motion picture incentive program 

 
 

Components: 
 
Low Rates for Temporary Use of State Property –  
Provide motion picture location scouting services and negotiate below-market rates for temporary use, no more than 
twelve months, by motion picture production companies, of space the Department of Administration has determined to 
be underutilized state property. 

  
 

Greatest harm if not provided:   Elimination would limit motion picture recruitment efforts for some projects.   
 
 

How General Assembly can help 
avoid harm, other than money: 

 

Encourage state and local governments to work cooperatively with motion picture production companies in the use of 
unused buildings or properties. 
 
 

Other agencies whose mission 
the deliverable may fit within:   

None 
 

 
 

No change in law would be required to curtail or eliminate the deliverable. 
Deliverable is allowed, but not specifically required, by S.C. Code Ann. Section  

12-62-70. Temporary use of underutilized state property by motion picture  
production company; use of state property for less than seven days.  



 

 
 

Table 6.5.  Data tracked and performance measure associated with Deliverable #54 (A-D):  Administer motion picture incentive program. 
 

Customers/Clients   

Does the agency evaluate….   Costs 

customer satisfaction? No  Does the agency know the….   

outcome obtained?  
Yes (A-C);  

No (D) 
 

cost it incurs, per unit? Yes (B, C); 
No (A, D) 

Does agency know the annual number of…   Does the law allow the agency to…   

potential customers? 
No (A, B, D); 

Yes (C) 
 

charge to cover the agency’s costs? No (A, C-D); 
Yes (B) 

customers served? 
Yes (A-C);  

No (D) 
 

 

 
Table Note:  A = Sales and use tax exemption; B = Wage and supplier rebates; C = Product fund grants; and D = Low rates for temporary use of state property.  
 

Specific Performance Measures Tracked 

Performance Measure Type of 
Measure  2012-13 

(June - July) 
2013-14 

(June - July) 
2014-15 

(June - July) 
2015-16 

(June - July) 
2016-17 

(June - July) 
2017-18 

(June - July) 
 
S.C. Film Hires, Total Number 
 
Required by: State government 
+ Agency Selected 
 
 
 
 

Outcome 

Target:   n/a* n/a* n/a* n/a* n/a* n/a* 

Actual:  2,926 2,196 3,164 2,301 2,479 

Trend Line 
 

 
 



 

 
 

Specific Performance Measures Tracked 

Performance Measure Type of 
Measure  2012-13 

(June - July) 
2013-14 

(June - July) 
2014-15 

(June - July) 
2015-16 

(June - July) 
2016-17 

(June - July) 
2017-18 

(June - July) 
 
Film-Related S.C. Spending 
(qualified spend only), Total 
Amount 
 
Required by: State government 
+ Agency Selected 

Outcome 

Target:   n/a* n/a* n/a* n/a* n/a* n/a* 

Actual:  $15,458,855  $18,455,460  $29,075,355  $19,860,414  $38,093,948  

Trend Line 
 

 
 

 
Film-Related Hotel Nights, 
Total Number 
 
Required by: Agency selected 
(not required by state or 
federal government) 

Outcome 

Target:   n/a* n/a* n/a* n/a* n/a* n/a* 

Actual:  6,108 9,316 8,686 9,781 7,473 

Trend Line 
 

 
 

Table Note: In some of the performance measures associated with the deliverables, an “n/a” may appear for target values.  The agency states in the Program 
Evaluation Report PER that the target values are listed as "n/a" for outcome measures if external factors beyond the agency's control significantly influence the 
outcome of the performance measure.  For example, film-related performance measure outcomes depend greatly on a number of external factors including the 
type of projects recruited, the financial scope of the projects, time of year, and location of the project.  The agency states it cannot reasonably predict these 
outcomes for future fiscal years as these factors are resultant of the needs of the motion picture production companies.   



 

 
 

Motion Picture Incentive Act - Economic Impact, Return on Investment, History 
In a June 4, 2018, letter to the agency, the Subcommittee asks the agency various questions about the 
Motion Picture Incentive Act.  The agency provides the information below in a June 27, 2018, letter to the 
Subcommittee.28 
 

Incentives Offered by S.C. in the Past29 
 
Below is a timeline which indicates the types of incentives S.C. has provided to recruit film and television 
and, for each change in incentive, the agency’s understanding of the reason for the change. 
 

o 1997 - Income Tax Credits 
 20% credit for cash investment in a S.C. motion picture project 
 20% credit for investment in a motion picture production or post-production facility 

 
o 2005 - Cash Rebates  

 15% wage rebate; 15% supplier rebate; and sales and use tax exemption  
 The income tax credits provided from 1997 to 2005 proved ineffective for recruiting 

motion picture projects.  Wage and supplier cash rebates were established in order 
to make S.C. more competitive in motion picture project recruitment. 

 
o 2006 - Cash Rebates Increase 

 20% wage rebate; and 30% supplier rebate 
 Increase occurs via a proviso to the state budget 
 The 15% wage and supplier rebates were determined to be too low to be effective. 

Rebate levels increased to boost S.C.'s competitiveness. 
 

o 2012 - Cash Rebates Decrease 
 15% wage rebate; and 15% supplier rebate 
 The film rebate proviso was deleted after an unsuccessful attempt by the agency to 

have increased rebate levels codified. 
 

o 2013 - Cash Rebates Increase and are codified 
 20% (non-state resident) and 25% (state resident) wage rebate; 30% supplier rebate 
 Wage and supplier cash rebate levels are codified. 

 
 

Economic Impact and Return on Investment30 
 
AECOM’s2 Analysis of S.C.’s Film Incentives is the most recent economic impact study of film.  It was 
published in December 2011, utilizing data current as of November 2011.  Appendix A includes the 
report.  It is also available on the Committee website.31   
 
This economic impact study covered nine qualified film productions that occurred from 2007 through 
2011.  The study found, from 2007 through 2011, S.C. awarded approximately $21 million in wage and 
supplier rebates, which generated $86.9 million in sales for S.C. businesses and supported the 

                                                 
2 Project management company  



 

 
 

equivalency of 1,610 full-time jobs for S.C. residents.  It further found the following for every $100 spent 
on rebates: 
• $31 generated in taxes, a net loss as is the case with many other film incentive programs in the U.S., 
• $410 generated in total economic output (i.e., sales at state businesses), and 
• $230 generated in wages to S.C. residents.32 
   
S.C. Film Commission’s Film Project Summary Reports, include every film or television production project, 
both incentivized and nonincentivized, the S.C. Film Office either recruited or assisted during calendar 
years 2007 through 2017.  Appendix B-1, B-2, and B-3 include these reports.  They are also available on 
the Committee website.  Each entry in the reports list the project title, total rebate amount, total 
qualified spending in S.C., total hotel room nights and total number of S.C. crew hires.   
 
Table 6.6 includes a list of the counties in which film projects did and did not occur during this time 
period.  Table 6.7 includes a summary of S.C. film incentives, amount invested, and return on investment. 
 
 
Table 6.6. Counties in which film projects did and did not occur from 2007 to 2017. 
 

 
Film project production 

started in 2007-2012 

 
Film project production 

started in 2012 
 

 
Film project production  

started in 2013-17 
 

 
No film projects in  
2007 through 2017 

 
Aiken 

Abbeville 
Anderson 
Bamberg 
Beaufort 
Berkeley 
Calhoun 

Charleston 
Cherokee 
Chester 

Clarendon 
Dillon 

Dorchester 
Edgefield 
Florence 

Georgetown 
Greenville 

Greenwood 
 

 
Horry 
Jasper 

Kershaw 
Lancaster 
Laurens 

Lee 
Lexington 
Newberry 
Oconee 

Orangeburg 
Pickens 
Richland 

Spartanburg 
Sumter 
Union 
York 

 

 
Anderson 
Beaufort 

Charleston 
Darlington 
Edgefield 
Fairfield 
Florence 

Greenville 
Horry 

Kershaw 
Lee 

Lexington 
Marion 

Orangeburg 
Richland 

Spartanburg 
Sumter 

York 
 

 
Aiken 

Abbeville 
Anderson 
Bamberg 
Beaufort 
Berkeley 

Charleston 
Cherokee 
Chester 

Chesterfield 
Colleton 

Dorchester 
Fairfield 
Florence 

Georgetown 
Greenville 

Horry 
Kershaw 

 

 
Lee 

Lexington 
Marion 

Newberry 
Oconee 

Orangeburg 
Pickens 
Richland 

Spartanburg 
Sumter 

York 
 

 
Allendale 
Barnwell 
Hampton 
Marlboro 

McCormick 
Saluda 

Williamsburg 

  



 

 
 

Table 6.7.  Summary of film incentive history, amount invested, and return on investment.33 
 

History of Film Incentives  Investment and Return 

Incentive Details  Wage and supplier 
rebates provided 

Sales generated for S.C. Businesses and 
Wages generated for S.C. Residents 

Sales and Wages 
generated per  

$1 invested 

 
20% income tax credit 

 
(Incentive applications submitted from FY 1996-97 through FY 2003-04) 

  Info not requested Info not requested Info not requested 

 
15% Wage rebate 

15% Supplier rebate 
 

(Incentive applications submitted in FY 2004-05) 

  Info not requested Info not requested Info not requested 

 
20% Wage rebate 

30% Supplier rebate 
 

(Incentive applications submitted from FY 2005-06 through FY 2010-11) 

  

 
 

$43*  
million 

 
 

$143.8*  
million 

 
 

$3.34  
for every  

$1 invested 
 

 
15% Wage rebate 

15% Supplier rebate 
 

(Incentive applications submitted during FY 2011-12) 

  

 
$0 

No incentive applications  
submitted 

 
$0 

 
$0  

invested 

 
20%-25% Wage rebate 

30% Supplier rebate 
 

(Incentive applications submitted from FY 2012-13 through the present) 

  

 
$57.8  

million 

 
$120.7  
million 

 
$2.09  

for every  
$1 invested 

 
Table Note:  The wage and supplier rebate percentage applicable is determined when the production submits its application to receive incentives, but SCPRT does not count the total rebates and 
sales/wages generated until the production closes.  The asterisk (*) indicates $8.9 million of the total wage and supplier rebates and $22.7 million of the total sales and wages generated was from 
Army Wives - Season 6.  It is reported in the SC Film Project Summary Report (2012), when the production closed, but included in the group of productions that received 20% wage rebate and 30% 
supplier rebate because the show applied for the incentives in 2010-11.   



 

 
 

Strategic Marketing and Research, Inc. (SMARI) 2013 Film Impact Qualitative and Quantitative Research 
report was the result of a research study to determine the impact of film on travel.  SMARI is SCPRT’s 
contracted research vendor.  Appendix C includes the report.  It is also available on the Committee 
website.34   
 
The key findings of the study were as follows: 

• Three increasingly conservative quantitative research efforts and four focus groups have revealed 
that television and film productions undoubtedly influence leisure travel. 

• The most recent and most conservative estimate of incremental travel attributable to the 
selected S.C. productions is 7.8%.  This suggests that the productions may have influenced 1.6 
million household visits to S.C. and approximately $1.7 billion in travel revenue during 2003 to 
2013. 

• The productions that are most likely to influence travel include TV shows about travel or food, 
romance/drama movies or TV shows, and sitcoms. 

• The specific production attributes that are most likely to be a major influence on travel include 
coastal scenery, natural scenery, relaxation, historical sites, and iconic locations/landmarks.35 

 
 
 

Incentive Options Offered by Other States36 
 
U.S. Production Incentives At-A-Glance, is the most recent summary report of film incentives offered by 
other states in the U.S., which the S.C. Film Office regularly tracks.  Appendix D includes the report.  It is 
also available on the Committee’s webpage.37  As indicated in this document, there are many states that - 
like S.C. - offer rebate or grant incentives.  Funding levels for states offering rebates or grants vary from 
$750,000 per year (Colorado) to $34 million (North Carolina).   
 
Tax credit film incentives, offered by some states (e.g., Georgia, New York, and California) have much 
higher funding caps or, in some cases, no funding cap.  In general, SCPRT believes cash rebates seem to 
be the preferred type of incentive for many motion picture production companies.  Like many other 
states, the challenge S.C. faces with cash rebate incentives is the relatively low funding levels compared 
to states that offer tax credit incentives.  However, unlike states that offer transferable tax credits, S.C. 
can easily track the state's investment in film incentives each year.  In other words, with cash rebates, (1) 
the state knows exactly how much film incentives cost, and (2) when those costs are paid. 
 
Although SCPRT has not conducted a formal analysis of alternative incentive options, the agency regularly 
monitors the changes in other state's film incentive programs and the impacts those changes have on 
that state's film industry.  In general, SCPRT believes the perceived stability of a state's film incentive 
program can be a significant factor for motion picture production companies during the site selection 
process.  As has occurred in New Mexico, Michigan, Louisiana, and North Carolina, any actual or 
perceived instability of a film incentive program can have an immediate negative impact on a state's film 
recruitment efforts.  Thus, any potential increases to S.C.'s film rebate percentages or funding levels must 
be sustainable in both the long and short-term. 



 

 
 

Table 7.1.  Additional details about Deliverable #55:  Promote collaborative production and educational efforts between S.C. institutions of higher learning and 
motion picture related entities. 
 

Deliverable #5538 
Deliverable: Promote collaborative production and educational efforts between S.C. institutions of higher 

learning and motion picture related entities 
 

 
Components: 

 
1) Conduct film educational workshops; and 
2) Production Fund Grants 
 

  
Greatest harm if not provided:   Elimination of this program would limit the development of S.C.'s resident film crews, making them less competitive than 

film crews from neighboring states. 
 
 

How General Assembly can help 
avoid harm, other than money: 

 

Provide professional development courses through the public education system, S.C. Technical College System, or 
institutions of higher education. 
 
 

Other agencies whose mission 
the deliverable may fit within:   

Higher education institutions; and S.C. Technical College System 
 

 
 
 

Law change would be required to curtail or eliminate the deliverable. 
Deliverable is required by S.C. Code Ann. Section 12-62-60(D). Distribution of admissions taxes;  

rebates to motion picture production companies; promotion of collaborative efforts  
between institutions of higher learning and motion picture related entities. 

 
  



 

 
 

Table 7.2.  Data tracked and performance measure associated with Deliverable #55:  Promote collaborative production and educational efforts between S.C. 
institutions of higher learning and motion picture related entities. 
 

Customers/Clients   

Does the agency evaluate….   Costs 

customer satisfaction? Yes  Does the agency know the….   

outcome obtained?  No  cost it incurs, per unit? Yes 

Does agency know the annual number of…   Does the law allow the agency to…   

potential customers? No  charge to cover the agency’s costs? No 

customers served? Yes    

 
 
 
 
 

Specific Performance Measures Tracked: None 

 
 
 
  



 

 
 

 Table 8.1.  Additional details about Deliverable #56:  Provide location scouting assistance to film production companies. 
 

Deliverable #5639 
Deliverable: Provide location scouting assistance to film production companies 

 
 

Components: 
 
The S.C. Film Office provides location scouting assistance to…  

1) recruit potential film projects to the state; and  
2) assist active film projects with specific location needs.  

 
  

Greatest harm if not provided:   Elimination would limit motion picture recruitment efforts for some projects. 
 
 

How General Assembly can help 
avoid harm, other than money: 

 

Encourage state and local governments to work cooperatively with motion picture production companies in the use of 
unused buildings or properties.   
 
 

Other agencies whose mission 
the deliverable may fit within:   

None 
 

 
 
 

No change in law would be required to curtail or eliminate the deliverable. 
Deliverable is not specifically mentioned in law, but provided to achieve the requirements of S.C. Code Ann. 1-30-80(B).  

Effective July 1, 2008, the S.C. Film Commission of the Department of Commerce is transferred to the Department of  
Parks, Recreation and Tourism and becomes a separate division of the Department of Parks, Recreation and Tourism. 

 
 
 
  



 

 
 

Table 8.2.  Data tracked and performance measure associated with Deliverable #56:  Provide location scouting assistance to film production companies. 
 

Customers/Clients   

Does the agency evaluate….   Costs 

customer satisfaction? Yes  Does the agency know the….   

outcome obtained?  Yes  cost it incurs, per unit? No 

Does agency know the annual number of…   Does the law allow the agency to…   

potential customers? No  charge to cover the agency’s costs? No 

customers served? Yes    

 
 
 
 
 
 

Specific Performance Measures Tracked: None 

 
 
 



 

 
 

Agency Recommendations - Film Commission 
In the Program Evaluation Report, the Committee asks the agency to provide a list of recommendations 
related to internal changes and changes in laws, which may improve the agency’s efficiency and 
effectiveness, or update antiquated laws.  The agency’s recommendations, which are listed below, relate 
to the agency’s film commission organizational unit.  Note, the law change recommendation number is the 
number utilized in the agency’s Program Evaluation Report. 
 
Law Changes 
 

Law Change Recommendation #7 - S.C. Code Ann. 1-30-80 
Law S.C. Code Ann. 1-30-80.  Department of Parks, Recreation and Tourism 
Summary of 
Current Law 

SCPRT designated as a Department within the Executive Branch of State 
Government. Film Office transferred to SCPRT 

Recommendation 
& Rationale 

Modify Film Commission Objectives to align with deliverables and public benefit. 
 

Law 
Recommendation 
Number 

7 

Agency’s 
Recommended 
Language 

Section 1-30-80. Department of Parks, Recreation and Tourism. 
 
 (A) The following agencies, boards, and commissions, including all of the allied, 
advisory, affiliated, or related entities as well as the employees, funds, property, 
and all contractual rights and obligations associated with any such agency, except 
for those subdivisions specifically included under another department, are 
transferred to and incorporated in and must be administered as part of the 
Department of Parks, Recreation and Tourism to include a Parks, Recreation and 
Tourism Division. 
 
 Department of Parks, Recreation and Tourism, formerly provided for at 
Sections 51-1-10, 51-3-10, 51-7-10, 51-9-10, and 51-11-10, et seq. 
 
 (B)(1) Effective July 1, 2008, the South Carolina Film Commission of the 
Department of Commerce is transferred to the Department of Parks, Recreation 
and Tourism and becomes a separate division of the Department of Parks, 
Recreation and Tourism. 
 
  (2) The South Carolina Film Commission as established in this section as a 
division of the Department of Parks, Recreation and Tourism and transferred to it 
shall ensure that funds made available to film projects through the South Carolina 
Film Commission are budgeted and spent so as to further the following 
objectives: 
 
   (a) stimulation of economic activity to develop the potentialities of the 
State by recruiting and facilitating motion picture production and recruiting 
motion picture production and support companies and facilities that further the 
objectives of the division’s programs and standards; 
 



 

 
 

 
   (b) conservation, restoration, and development of the natural and 
physical, the human and social, and the economic and productive resources of 
the State taking steps necessary to foster the economic and cultural development 
of the indigenous motion picture industry; 
 
   (c) promotion of a system of transportation for the State, through 
development and expansion of the highway, railroad, port, waterway, and airport 
systems receiving and disbursing funds which may become available by the 
federal government for programs related to motion picture production and 
related activities; 
 
   (d) promotion and correlation of state and local activity in planning public 
works projects;  
 
   (e)(d) promotion of public interest in the development of the State 
through cooperation with public agencies, private enterprises, and charitable and 
social institutions by entering contracts within the amount made available by 
appropriation, with individuals, organizations, and institutions for services 
furthering the objectives of the division’s programs, and with local and regional 
associations for cooperative endeavors furthering the objectives of the division’s 
programs; 
 
   (f) encouragement of industrial development, private business, 
commercial enterprise, agricultural production, transportation, and the utilization 
and investment of capital within the State; 
 
   (g) assistance in the development of existing state and interstate trade, 
commerce, and markets for South Carolina goods and in the removal of barriers 
to the industrial, commercial, and agricultural development of the State; 
 
   (h)(e) assistance in ensuring stability in employment, increasing the 
opportunities for employment of the citizens of the State, devising ways and 
means to raise the living standards of the people of the State in accordance with 
the objectives of the division’s programs and standards; 
 
   (i)(f) enhancement of the general welfare of the people;  and 
 
   (j)(g) encouragement and consideration as appropriate so as to consider 
race, gender, and other demographic factors to ensure nondiscrimination, 
inclusion, and representation of all segments of the State to the greatest extent 
possible. 
 
HISTORY:  1993 Act No. 181, Section 1;  1999 Act No. 100, Part II, Section 71;  
2008 Act No. 313, Section 6.B, eff upon approval (became law without the 
Governor's signature on June 12, 2008);  2008 Act No. 359, Section 2, eff July 1, 
2008. 
 



 

 
 

Presented and 
Approved by 
Board/Commission 

Has not been presented to Governor’s Office 

Other Agencies 
Potentially 
Impacted 

None 
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Appendix A.  Analysis of S.C.’s Film Incentives (December 2011) 
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Appendix B-1.  Film Project Summary Report (Calendar Year 2007 - 2011) 
 





































                    
Date

                                                
Project Title

                               
 Total Rebate

% Shot 
in SC

Total 
SC Days

                           
Counties

Hotel 
Nights

Total Spend SC 
Qualified Prods.

Total Spend SC 
Non Qualf Prods.

Total SC 
Hires

Total 
Hires

12/19/2011 Heavy on a Harley $0 100 16$0.00 $5,000.00 5 83 Richland
Lexington

$0 $5,470,556 2615$0 281 1246 1582TV Episodes/Music VideosTotals:
Project Count: 96

Grand Total $34,152,923 $17,679,861 116170$121,169,952 1845 17059 20477

Thursday, August 2, 2018 Page 18 of 18

SCPRT provided to House Oversight Committee via email on August 2, 2018 
 



 

 
 

Appendix B-2.  Film Project Summary Report (Calendar Year 2012) 
  



Project Summary Report

01/01/2012 - 12/31/2012Production Start Date:

All Productions SC Film Commission

                    
Date

                                                
Project Title

                               
 Total Rebate

% Shot 
in SC

Total 
SC Days

                           
Counties

Hotel 
Nights

Total Spend SC 
Qualified Prods.

Total Spend SC 
Non Qualf Prods.

Total SC 
Hires

Total 
Hires

Feature Film

9/17/2012 Southern Comfort $0 82 100$0.00 $80,000.00 15 209 Charleston

10/14/2012 Warrior Road $0 100 325$0.00 $350,000.00 65 8329 Charleston

Horry

$0 $430,000 425$0 38 80 103Feature FilmTotals:

Project Count: 2

MOW's/Cable Movies/TV Series/Pilots

1/7/2012 Army Wives - Season 6 $8,992,810 100 4688$22,698,467.30 $0.00 2290 2833161 Charleston

3/1/2012 Southern Nights (Season 1 / 
CMT)

$0 1 35$0.00 $3,000.00 0 352 Fairfield

Richland

7/23/2012 Banshee - Season 1 (portion) $0 3 300$0.00 $150,000.00 0 03 Richland

8/15/2012 Welcome to Myrtle Manor - 
Season 1

$0 100 2070$0.00 $3,000,000.00 34 5758 Horry

9/15/2012 The African Americans: Many 
Rivers to Cross

$0 20 45$0.00 $50,000.00 5 100 Charleston

Richland

11/6/2012 Homeland - Season 2 (portion) $0 5 120$0.00 $80,000.00 5 651 Charleston

$8,992,810 $3,283,000 7258$22,698,467 225 2334 3000MOW's/Cable Movies/TV 
Series/Pilots

Totals:

Project Count:
6

Other (Student, Docs.)

2/17/2012 The Restless $0 0 18$0.00 $5,000.00 4 263 Darlington

3/15/2012 Crossing the River $0 100 12$0.00 $13,000.00 30 394 Kershaw

Sumter

Thursday, August 2, 2018 Page 1 of 5

SCPRT provided to House Oversight Committee via email on August 2, 2018 
 



                    
Date

                                                
Project Title

                               
 Total Rebate

% Shot 
in SC

Total 
SC Days

                           
Counties

Hotel 
Nights

Total Spend SC 
Qualified Prods.

Total Spend SC 
Non Qualf Prods.

Total SC 
Hires

Total 
Hires

5/23/2012 About Face $0 10 9$0.00 $5,000.00 1 42 Charleston

12/2/2012 Music Documentary $0 5 3$0.00 $2,000.00 0 03 Charleston

$0 $25,000 42$0 12 35 69Other (Student, Docs.)Totals:

Project Count: 4

Print Ads & Catalogs

3/5/2012 Lexington Home Brands - '12 $0 100 48$0.00 $20,000.00 0 85 Charleston

3/13/2012 Woman Within - Spring '12 (Part 
1)

$0 100 85$0.00 $20,000.00 2 204 Charleston

4/2/2012 Woman Within - Spring '12 (Part 
2)

$0 100 90$0.00 $40,000.00 2 208 Charleston

4/11/2012 Distinctive Apparel - Spring '12 $0 100 28$0.00 $40,000.00 4 104 Charleston

4/16/2012 Adcetris $0 100 49$0.00 $25,000.00 6 202 Beaufort

5/14/2012 Trek Bikes: Lifestyle $0 100 72$0.00 $15,000.00 4 134 Charleston

5/31/2012 Woman Within - Summer '12 
(Part 1)

$0 100 100$0.00 $50,000.00 7 195 Charleston

6/11/2012 Belk - WK32 Fall Look Book $0 100 152$0.00 $100,000.00 15 347 Charleston

6/11/2012 Belk - Fall '12 (Look Book) $0 100 200$0.00 $100,000.00 10 370 Charleston

6/11/2012 WK32 Fall Look Book $0 100 24$0.00 $100,000.00 15 266 Charleston

6/18/2012 Lowe's - Summer '12 $0 100 250$0.00 $80,000.00 4 290 Charleston

7/24/2012 Woman Within - Summer '12 
(Part II)

$0 100 90$0.00 $40,000.00 2 195 Charleston

8/24/2012 Woman Within - Summer '12 
(Part III)

$0 100 85$0.00 $55,000.00 2 195 Charleston

9/5/2012 Albion $0 100 33$0.00 $8,000.00 0 00 Charleston

9/27/2012 RedCats USA - Fall '12 part 1 $0 100 70$0.00 $50,000.00 4 207 Charleston
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Total 
SC Days

                           
Counties
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Nights

Total Spend SC 
Qualified Prods.

Total Spend SC 
Non Qualf Prods.

Total SC 
Hires

Total 
Hires

10/10/2012 Simponi $0 100 120$0.00 $55,000.00 11 180 Charleston

10/25/2012 Woman Within - Fall '12 $0 100 100$0.00 $45,000.00 5 257 Charleston

11/7/2012 Belk - Fall '12 (Bowl Petals) $0 100 250$0.00 $200,000.00 37 662 Charleston

12/3/2012 Caterpillar $0 90 40$0.00 $40,000.00 13 253 Charleston

$0 $1,083,000 1886$0 74 143 428Print Ads & CatalogsTotals:

Project Count: 19

TV Commercials

2/15/2012 MUSC - '12 $0 100 120$0.00 $70,000.00 15 250 Charleston

6/17/2012 Get Zike $0 100 60$0.00 $42,000.00 25 330 Greenville

12/18/2012 SC Education Lottery - Know the 
Numbers

$0 100 18$0.00 $40,000.00 15 231 Richland

$0 $152,000 198$0 1 55 81TV CommercialsTotals:

Project Count: 3

TV Episodes/Music Videos

1/17/2012 Built to Last $0 25 4$0.00 $1,000.00 6 80 Charleston

1/20/2012 Piers Morgan Tonight $0 100 15$0.00 $15,000.00 1 61 Charleston

2/6/2012 Ghost Hunters - A Serial Killer's 
Revenge

$0 9 24$0.00 $42,000.00 5 142 Charleston

3/4/2012 Southern Fried Fitness $0 25 15$0.00 $5,000.00 0 53 Charleston

3/5/2012 Capella Raise the Bar $0 100 27$0.00 $8,000.00 2 112 Charleston

3/5/2012 Fact or Faked: Paranormal Files $0 100 75$0.00 $10,000.00 3 183 Lee

3/15/2012 P. Watts - Get it Right $0 100 6$0.00 $700.00 8 113 Orangeburg

4/2/2012 Deadly 60 $0 30 18$0.00 $3,000.00 0 62 Charleston
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4/4/2012 History Detectives - "Bill of Sale" $0 100 12$0.00 $6,000.00 2 63 Marion

Florence

Charleston

4/13/2012 The Devil You Know 
(Investigation Discovery)

$0 15 4$0.00 $3,000.00 3 81 Greenville

5/11/2012 NASCAR - Que Piensan Los 
Hombres

$0 100 7$0.00 $10,000.00 4 111 Darlington

6/1/2012 Teen Mom  -Season 4 (MTV) $0 25 5$0.00 $3,000.00 3 83 Horry

6/4/2012 World’s Weirdest $0 2 9$0.00 $5,000.00 0 31 Charleston

6/6/2012 Billion Dollar Block $0 100 32$0.00 $10,000.00 2 80 Charleston

7/14/2012 Hoarders (A&E) $0 100 78$0.00 $15,000.00 15 255 Greenville

7/17/2012 Shipping Wars (A&E) $0 10 2$0.00 $5,000.00 5 61 Charleston

7/26/2012 Mysteries at the Museum $0 25 12$0.00 $20,000.00 18 214 Florence

Richland

8/1/2012 Untitled Beauty Project $0 100 50$0.00 $35,000.00 7 180 Lexington

Anderson

8/6/2012 Untitled Beauty Show $0 100 30$0.00 $60,000.00 0 00 Lexington

Anderson

9/10/2012 Make Your Mark $0 2 2$0.00 $2,000.00 0 00 Spartanburg

9/13/2012 Outdoors with Joey Mines $0 100 5$0.00 $3,000.00 1 41 Darlington

10/19/2012 Surviving Evil (ep. 3 & 5) $0 60 9$0.00 $5,000.00 6 140 Richland

10/29/2012 Destination Tennis - South 
Carolina

$0 100 72$0.00 $70,000.00 5 215 Charleston

11/1/2012 Picture Frame Project $0 10 72$0.00 $10,000.00 3 212 Richland

York
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11/21/2012 All You Can Eat $0 5 6$0.00 $5,000.00 2 51 Greenville

Richland

12/19/2012 House Hunters International - 
'12

$0 50 6$0.00 $1,000.00 2 51 Charleston

12/19/2012 House Hunters - '12 $0 50 6$0.00 $1,000.00 2 51 Charleston

12/26/2012 MTV: Made $0 60 90$0.00 $25,000.00 1 430 Edgefield

$0 $378,700 693$0 76 106 272TV Episodes/Music VideosTotals:

Project Count: 28
Grand Total $8,992,810 $5,351,700 10502$22,698,467 426 2753 3953
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Appendix B-3.  Film Project Summary Report (Calendar Year 2013 - 2017) 
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Appendix C.  Film Impact Qualitative and Quantitative Research (January 
2013) 



 

 
 

Appendix D.  U.S. Production Incentives At-A-Glance (October 2017) 
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Interest,” under “House Legislative Oversight Committee Postings and Reports,” and then under “Parks, Recreation, and Tourism, 
Department of” 
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