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The Honorable Gary E. Clary

Executive Subcommittee Chair

House Legislative Oversight Committee
PO Box 11867

Columbia, SC 29211

Re: Follow-up from Subcommittee Letter Dated June 04, 2018
Dear Chairman Clary:

Thank you for the opportunity to provide additional information to the Executive Subcommittee regarding
South Carolina State Parks and the South Carolina Film Office. For your reference and convenience, the
information in this letter and the enclosures (or attachments) are in the same order as the information
requested in the June 04, 2018 letter.

State Parks

1. a.Asindicated in the attached report, South Carolina State Parks currently has thirteen parks that
reach weekend and /or seasonal capacity. Of these thirteen State Parks, ten State Parks experience
capacity issues both seasonally and on weekends. It is important to note that none of these State
Parks experience capacity issues year-round. In general, the State Parks located in the Upstate tend
to reach capacity limits in the fall months, while many of the State Parks located along the coast,
lakes, and rivers experience capacity limits in the spring and summer months.

The challenge of capacity limitation is not one that can be easily remedied at most State Parks. For
example, if additional parking areas for day-use visitors are established to increase visitor capacity,
State Parks must also provide additional visitor amenities, such as comfort stations and bathhouses,
and additional State Park staff in order to handle the increase in visitor volume. Addressing capacity
limits at State Parks must be approached strategically and in consideration of overall effect on the
State Park visitor experience. In other words, care must be taken so that the quality of the visitor
experience is not sacrificed to increase the quantity of visitor experiences.

In addition to examining capital projects to increase the capacity at high-visitation State

Parks, SCPRT has also utilized marketing strategies to encourage current or potential State Park
visitors to explore South Carolina’s lesser- known State Parks. This marketing initiative, termed The
Ultimate Outsider program, challenges State Park visitors to become an Ultimate Outsider by visiting
all 47 State Parks. By increasing consumer awareness of all 47 State Parks, SCPRT aims to improve
visitation at under-utilized State Parks and, potentially, alleviate capacity issues at higher visitation
parks through diversifying consumer demand. To-date, over 700 participants have completed the
Ultimate Qutsider Challenge.
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b. As of July 2014, the South Carolina State Parks Deferred Maintenance List included 249 projects
totaling approximately $158 million. Of these projects, 98 ($35,130,000) were related to Visitor
Services; 20 ($19,425,000) were related to Roads, Bridges and Dams; 25 ($5,705,000) were related
to Utilities; and, 96 ($97,945,000) were categorized as Long-term Desired Results. The projects
categorized as “Visitor Services” are those projects which would ensure a quality State Parks visitor
experience by keeping pace with changing visitor demand. For example, projects to upgrade
campsite water and electrical service would ensure that the camping areas at State Parks offer
sufficient utility services for modern RVs. The projects categorized as “Roads/Bridges/Dams” and
“Utilities” are those projects that, if left unaddressed, will eventually impact operations at those State
Parks. The category of “Long-term Desired Results” are lower priority projects that would improve
the visitor experience at the State Park location.

c. From July 2014 through July 2018, SCPRT invested approximately $17 million in Capital
Improvement Projects in South Carolina State Parks. In some cases, a Capital Improvement Project
conducted during this time period may appear on both the July 2014 and May 2018 Deferred
Maintenance Lists. In these cases, the project that was completed provided a short-term remedy to
an increasingly critical maintenance need. A prime example of this is the $150,000 paving project at
Barnwell State Park. Because the main entrance road at Barnwell State Park had deteriorated to the
point that the road was becoming impassable, addressing this section of roadway became a critical
need for ensuring the continued operation of the park. However, this section represented only a
portion of the park’s roadways in need of repaving. In other words, this was a “triage” project.

Some projects in the Capital Improvement Project list have not been included in the Deferred
Maintenance List due to the immediate and critical need for the project. Some examples of these
types of projects are the Bridge Replacement at Kings Mountain State Park, Sewer System
Replacements at Myrtle Beach and Oconee state parks, and the Marina Replacement at Dreher Island.
Because these projects involved potential public safety concerns, they were determined to be
extremely high priorities that could not be deferred.

Finally, some projects in this list were projects of opportunity. For example, the paving project at
Hamilton Branch State Park was made possible through a Federal Grant received by SCPRT. While
this project was noet considered a priority maintenance project, SCPRT was able to undertake the
project solely due to the availability of outside funding.

For your reference, [ have also included SCPRT's Capital Projects Budget History for fiscal years 2016
- 2018. This information was used to complete the Finance sections of SCPRT’s Performance
Evaluation Report. Please note, this document contains some State Parks prejects that were not
included in the list created for this letter. In most cases, the projects were not included due to the
relatively low cost or because the projects were not related to State Parks maintenance,

d. As of May 2018, the South Carolina State Parks Deferred Maintenance List included 284 projects
totaling approximately $183.6 million. Of these projects, 112 {$41,525,000) were related to Visitor
Services; 19 ($29,180,000) were related to Roads, Bridges and Dams; 35 ($6,115,000) were related
to Utilities; and, 118 ($106,865,000) were categorized as Long-term Desired Results. Since July 2014,
the total associated costs for South Carolina State Parks Deferred Maintenance Projects has increased
by approximately $25 million. Although SCPRT invested approximately $17 million in major capital
improvement projects from July 2014 until May 2018, the majority of these completed projects were
“triage” projects or immediate critical maintenance needs not included in the Deferred Maintenance
lists. One of the greatest challenges in addressing State Parks’ deferred maintenance is the ever-




shifting needs and priorities of the State Parks System - a circumstance often compounded,
especially in recent years, by natural disasters.

e. As referenced in section 1.d,, the total estimated costs of all State Parks Deferred Maintenance
Projects, as of May 2018, is $183,685,000. For your reference, I have also included the Priority List
from SCPRT’s FY 19 Comprehensive Permanent Improvement Plan (CPIP). SCPRT will continue to
work toward addressing the State Park System’s Deferred Maintenance needs while also addressing
State Parks’ immediate, critical maintenance needs to ensure the continuity of State Parks operations
and services, as well as revenue-generating projects that can provide greater financial resources for
the State Parks System.

As referenced in section 1.a, there are currently thirteen South Carolina State Parks that experience
capacity limitations on weekends and for seasonally. Currently, SCPRT has development or
acquisition plans for three new properties for the South Carolina State Parks System: 1) St. Phillips
Island; 2) Gap Creek; and, 3) Dearborne Island.

The purchase of St. Phillips Island was completed in December 2017, St. Phillips Island will not be a
standalone park. Rather, this property will be incorparated as part of Hunting [sland State Park.
SCPRT is currently developing a management and operation plan for St. Phillips Island, and
anticipates opening St. Phillips to the public for day tours by October 2018 and overnight
accommodations during the spring of 2019,

Gap Creek is a 955-acre parcel located northern Greenville County. [t is currently owned by The
Nature Conservancy, which plans to transfer this property to SCPRT for incorporation into Jones Gap
State Park by

the end of calendar year 2018. Gap Creek is the last large remaining unprotected piece of land in the
Mountain Bridge Wilderness. By acquiring this property, PRT will solidify a vision that has been
decades in the making and ensure that future generations will enjoy ample open space for hiking,
fishing, camping, birding and more in the Mountain Bridge area.

Dearborn [sland encompasses approximately 594 acres located on the Catawba River in a Duke
Energy impoundment. The island, site of an early Federal Period arsenal and armory, is located at the
northern tip. Although 523 acres were purchased by the federal government for the establishment of
the site, the armory only comprises approximately 80 acres. This includes the core buildings and the
original workers' staging areas that were partially flooded by the middle section of present day Great
Falls Lake. Mt. Dearborn is named for former Secretary of War Henry Dearborn, who proposed
building the United States’ southern military arsenal at the site in 1802. However, disputes with a
company which owned navigation rights along the Catawba and questions about the site’s feasibility
compared to coastal forts in Charleston prevented Mt. Dearborn from ever fully operating as planned.
While a military installation was eventually built, most of the troops stationed there were moved to
Charleston during the War of 1812. The property is part of the FERC license for the Catawba Wateree
License for Duke Energy. Once opened to the public, the park will provide limited vehicle access,
showcase the historic armory, and offer outdoor recreational opportunities such as paddling and
world class whitewater rafting. SCPRT estimates that this State Parks site will become available for
public use within the next 10 years.

As shown in the State Parks Property Information report, SCPRT currently has nine State Parks that
are leased from another entity, and one State Park (H. Cooper Black) that is owned by another state
agency (South Carolina Forestry Commission) and managed by SCPRT through an MQU. All other
State Park properties are owned outright by SCPRT. Of the leased properties, six are leased from the




1.5, Army Corps of Engineers, two are leased from utility companies, and one (Huntington Beach
State Park) is leased from Brockgreen Gardens. The lessee responsibilities of these properties are
simply to provide space for outdoor public recreation. With the exception of Huntington Beach State
Park, these leases do not require annual lease payments. As noted in the enclosed report, the lease
amount for Huntington Beach State Park varies by year based on the current Consumer Price Index.
Lessor responsibilities for State Park properties owned by utility companies are negotiated during
the Federal Energy Regulatory Commission (FERC) relicensing process.

The enclosed State Parks Visitation Demographics Summary Report provides an overview of “Place
of Origin” for overnight visitors to South Carolina State Parks in FY 17. A park-by-park breakdown of
visitor origin can be found in the subsequent pages of the report. As indicated in the summary page,
South Carolina residents accounted for approximately sixty percent of total reservations and
reservation nights. North Carolina residents accounted for approximately 13 percent of total
reservations and reservation nights, and Georgia residents accounted for nearly six percent of tatal
reservations and reservation nights. Canadian residents were the fifth highest visitation group,
accounting for nearly two percent of total reservations and 2.7 percent of total reservation nights.

SCPRT has not conducted individual economic impact studies for each State Park to determine its
impact on its respective county or municipality. While there may be sufficient amounts of data to
determine the economic impact of high visitation State Parks, collecting a sufficient range of data
would pose a significant challenge for most State Parks, especially those that do not offer overnight
accommodations. Moreover, conducting research at this level would require a substantial amount of
time and financial investment from SCPRT,

In FY 11, SCPRT’s Research Office conducted research to determine daily spending estimates for
overnight visitors to State Parks. Based on the data collected by SCPRT for that study, the Research
Office determined that the total estimated spending in South Carolina of all State Parks Overnight
Visitors in FY 10 was approximately $48.7 million, which equated to $27.37 per person per day. An
enclosed Summary provides the data and model logic used to reach this determination.

While SCPRT regularly tracks expenses and revenues of each State Park as a means of operational
management; however, in terms of self-sufficiency, SCPRT generally views the State Parks System as
a whole due to the wide variation of revenue potential across all 47 State Parks. Similarly, in terms of
ROI, SCPRT views the system as a whole, rather than its individual components. While all State Parks
are managed to optimize revenue, some parks have limited revenue potential due to the park’s
location, visitor amenities as well as other factors. In other words, SCPRT does not expect each State
Parks to generate revenue sufficient to cover its own operational expenses. Rather, the State Parks
System is managed so that those parks that can generate significant revenue may support the State
Parks that are limited in their revenue potential.

For example, Myrtle Beach State Park is one of the highest revenue generators in the entire State
Parks System, generating over $4.1 million in FY 17 and achieving greater than 100% self-sufficiency.
Conversely, Redcliffe Plantation State Historic Site only generated approximately $38,000 in revenue
in FY 17, Like many historic sites, Redcliffe Plantation is limited in its revenue potential and carries
significant expenses due to the presence of historic structures. SCPRT’s approach to State Parks
revenue does not require Redcliffe Plantation to achieve operational self-sufficiency or a positive
ROI Rather, it relies on parks such as Myrtle Beach and Devils Fork to financially support many of the
other parks within the system. The value of Redcliffe Plantation or Oconee Station is found in their
educational opportunities and preservation of the state’s cultural resources. Enclosed with this letter
is a Revenue and Expense Report for all 47 State Parks in FY 17. As indicated in the report, in most
years there are approximately twelve State Parks that achieve positive net revenue. One notable




exception is FY 17, in which Hunting Island State Park and Ediste Beach State Park experienced
negative net revenue due to loss of operational capacity following Hurricane Matthew.

For your reference [ have also enclosed three State Parks Tax Summary reports covering fiscal years
2015 through 2017. These reports provide total state and local tax collections generated by each
State Park. For each of these fiscal years, South Carolina State Parks have - in total ~ generated over
$1.8 million in state and local taxes.

7. Per the subcommittee’s request, [ have enclosed with this letter three spreadsheets. The first is a list
of all South Carolina State Parks properties. Each property listing includes the name of the State Park,
the acreage, a list of allowed recreational activities, and the park’s public accessibility. The second
and third spreadsheets were provided to SCPRT by SCDNR. One spreadsheet includes a list of all
SCDNR-owned property, with corresponding acreage and allowed use of the property. The other
spreadsheet contains a list of all easements held by SCDNR, and includes the acreage of the property
and date of the easement. SCPRT also reached out to the South Carolina Conservation Land Bank for
information on properties owned by the organization and received the enclosed reply letter from the
Conservation Land Bank Board Chairman, Mr. C. Douglass Harper.

Film

8. The last economic impact study of film was conducted in FY 2012 by AECOM. A copy of that report is
enclosed with this letter. This economic impact study covered nine qualified film productions that
occurred from 2007 through 2011. Overall, the study found that, within that time period, South
Carolina awarded approximately $21 million in wage and supplier rebates, which generated $86.9
million in sales for South Carolina businesses and supported the equivalency of 1,600 full-time jobs
for South Carolina residents. In addition to the AECOM Study, in FY 2013 SCPRT and SMAR], the
agency's contracted research vendor, conducted a research study to determine the impact of film on
travel. A copy of that impact study is also enclosed with this letter. The key findings of this study
were that, within a ten year period, film or television productions influenced approximately 1.6
million household visits to South Carolina, resulting in approximately $1.7 billion in travel revenue.

9. Thave enclosed with this letter a Film Project Summary Report covering calendar years 2013 through
2017. This report includes every film or television production project, both incentivized and non-
incentivized, that the South Carolina Film Office either recruited or assisted during this time period.
Each entry lists the Project Title, total rebate amount, total qualified spending in South Carolina, total
hotel room nights and total number of South Carolina crew hires. In this five year time period, the
South Carolina Film Office awarded approximately $57.8 million in wage and supplier rebates, which
generated approximately $120.7 million in qualified spending with South Carolina businesses, nearly
60,000 hotel room nights, and over 16,000 Scuth Carclina crew hires, including full time and part
time crew positions and “extra” cast.

10. Please find below a timeline of Types of Film Incentives offered by the State of South Carolina.

1997 - Motion Picture Related Income Tax Credits; 20% Income Tax Credit for Cash Investment in a
South Carolina Motion Picture Project; 20% Income Tax Credit for investment in a Motion
Picture Production or Post-Production Facility.

2005 - Motion Picture Incentive Act establishes 15% Wage Rebate; 15% Supplier Rebate; Sales and
Use Tax Exemption. The Motion Picture Related Income Tax Credits proved ineffective for
recruiting motion picture projects. Wage and Supplier Cash Rebates were established in
order to make South Carclina more competitive in Motion Picture Project recruitment.




2006 - Supplier Rebate increased to 30%; Wage Rebate increased to 20% by Proviso. The 15% Wage
and Supplier Rebates were determined to be too low to be effective, Rebate levels increased
to boost South Carolina’s competitiveness,

2012 - Wage and Supplier Rebates revert to 15%. The Film Rebate Proviso was deleted after an
unsuccessful attempt to codify increased rebate levels.

2013 - Supplier Rebate set at 30%; Wage Rebate set at 20% (non-state resident) and 25% (state-
resident). Wage and Supplier Rebate levels were codified.

11. The South Carolina Film Office regularly tracks film incentives offered by other states in the U.S. For
your reference, | have enclosed the most recent summary report of U.S. Production Incentives. As
indicated in this document, there are many states that - like South Carolina - offer rebate or grant
incentives. Funding levels for states offering rebates or grants vary from $750,000 per year
(Colorado) to $34 million (North Carolina). States such as Georgia, New York, and California, that
offer tax credit film incentives have much higher funding caps or, in some cases, no funding cap. In
general, cash rebates seem to be the preferred type of incentive for many motion picture production
companies. Like many other states, the challenge South Carolina faces with cash rebate incentives is
the relatively low funding levels compared to states that offer tax credit incentives. However, unlike
states that offer transferable tax credits, South Carolina can easily track the state's investment in film
incentives each year. In other words, with cash rebates, the State knows exactly how much film
incentives cost and when those costs are paid.

Although SCPRT has not conducted a formal analysis of alternative incentive options, the agency
regularly monitors the changes in other state's film incentive programs and the impacts those
changes have on that state’s film industry. In general, the perceived stability of a state’s film incentive
program can be a significant factor for motion picture production companies during the site selection
process. As has occurred in New Mexico, Michigan, Louisiana, and North Carolina, any actual or
perceived instability of a film incentive program can have an immediate negative impact on a state’s
film recruitment efforts. Thus, any potential increases to South Carolina’s film rebate percentages or
funding levels must be sustainable in both the long and short-term.

I hope that this information and the enclosed reports and decuments will adequately satisfy the needs of the
Subcommittee. If I may provide any additional information or clarification about any of the information
provide in this letter or accompanying documents, please do not hesitate to contact me.

Sincerely,

T e

Duane Parrish

Enclosures

cc: The Honorable Laurie Slade Funderburk
The Honorable Wm. Weston ] Newton
The Honorable Robert Q. Williams





















































































































































































































































































































































































Attachment to SCPRT's June 27, 2018
letter to the House Oversight Committee

pendix: Questionnaire

ASK Q3 IF SELECTED ANY AT Q1 OR Q2

Q3. Think again about the movies and/or TV shows that have led you to select a trip destination or to
visit a place while on a trip. To what degree did the following influence you?

ROTATE Not an Minor Major
Influence Influence Influence

1 liked the coastal scenery (Beach, Ocean etc.) in
the movies or TV shows

I liked the natural scenery (Mountains, Lakes,
Forests etc.) in the movies or TV shows

T liked the rural or small town setting of the
movies or TV shows

T liked the Urban or Big City Setting of the
movies or TV shows

I wanted to visit the Iconic locations/landmarks
from the movies or TV_shows

I wanted to see the distinctive architecture from
the movies or TV shows

T wanted to visit the restaurants and eat the local
food that was in the movies or TV shows

I wanted to visit the historical sites that were in
the movies or TV shows

I wanted to experience the night life that was in
the movies or TV shows

The movies or TV shows portrayed the place as
very romantic.

The movies or TV shows portrayed the place as
very exciting, where adventure or thrills can be
experienced.

The movies or TV shows portrayed the place as
very relaxing, where I could unwind

The movies or TV shows portrayed the place as
somewhere that fantasy or mystery _comes to life
The portrayal of the place in the movies or TV
shows captured my imagination.

The characters’ in the movies or TV shows led
an idealistic lifestyle and I wanted to experience
it for myself

I wanted to re-create a specific scene from the
movie or TV show

I wanted to feel like I was part of the story that
unfolded in the movie or TV show

The Actors in the Movies or TV show endorsed
the place and that made me want to go there

Strategic Marketing & Research, Inc. 3
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Attachment to SCPRT's June 27, 2018
letter to the House Oversight Committee

Appendix: South Carolina Productions

—— /
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DDD Glass Onion Charleston2.bmp FN-Pkg_DDD-Header_s994x200.jpg
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Attachment to SCPRT's June 27, 2018
letter to the House Oversight Committee

Project Summary Report All Productions SC Film Commission

Production Start Date: 01/01/2013 - 12/31/2017

% Shot | Total Spend SC Total Spend SC Total Hotel Total SC Total
Project Title Total Rebate in SC Qualified Prods. | Non Qualf Prods. SC Days Counties Nights Hires Hires
Feature Film
9/9/2013 Athena, The Goddess of War S0 25 $0.00 $10,000.00 4 Spartanburg ) 12 42
York
9/30/2013 Elbow Grease S0 100 50.00 $117,000.00 20 Oconee 600 38 74
9/29/2014 lvy League Farmer $257,985 100 $597,695.85 $0.00 20 Charleston 361 197 241
Berkeley
Georgetown
Bamberg
Newberry
10/14/2014  Detours (portion) S0 1 $0.00 $8,000.00 1 Horry 44 0 22
10/28/2014  Magic Mike XXL (portion) ] 10 $0.00 $70,000.00 3 Horry 900 40 40
12/1/2014 Tinker (portion) S0 20 $0.00 $75,000.00 3 Greenville 10 2 20
5/4/2015 Sophie & the Rising Sun $762,714 100 $1,566,139.82 $0.00 25 Charleston 985 255 300
10/12/2015  Meagen Leavey $854,794 25 $1,686,444.43 $0.00 9 Charleston 627 585 739
10/14/2015 Ghost of Alice Flagg S0 100 $0.00 $75,000.00 13 Horry 510 19 46
11/3/2015 All Hallows Eve S0 95 $0.00 $65,000.00 14 Horry 500 13 41
Georgetown
1/10/2016 Faith's Song S0 100 $0.00 $125,000.00 34 Lexington 30 46 50
Richland
Newberry
3/14/2016 We Love You $418,465 100 $1,194,229.60 $0.00 17 Charleston 1128 270 308
10/10/2016  Naked $3,309,886 100 $6,286,161.37 S0.00 33 Charleston 1939 862 1009
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Attachment to SCPRT's June 27, 2018
letter to the House Oversight Committee

% Shot Total Spend SC Total Spend SC Total Hotel Total SC Total
Date Project Title Total Rebate in SC Qualified Prods. | Non Qualf Prods. SC Days Counties Nights Hires Hires

7/24/2017  Another Tango 100 $0.00 $150,000.00 Horry 1000
Georgetown
12/14/2017  Family Tradition $0 100 $0.00 $10,000.00 8  Cherokee 24 7 36
Totals: Feature Film $5,603,845 $11,330,671 $705,000 225 8660 2367 3025 |
15

Project Count:

MOW's/Cable Movies/TV Series/Pilots

1/7/2013 Army Wives - Season 7 55,634,118 100 $13,676,997.00 $0.00 141 Charleston 3673 2110 2660
Dorchester
1/7/2013 Southern Lifestyles S0 50 $0.00 $20,000.00 5 Charleston 25 6 17
3/20/2013 Reckless (Pilot) $528,067 100 $1,781,858.00 $0.00 12 Charleston 2110 751 899
4/22/2013 Banshee - Season 2 (portion) S0 1 $0.00 $105,000.00 3 Greenville 250 0 73
6/6/2013 Welcome to Myrtle Manor - SO 100 $0.00 $405,000.00 102 Horry 1800 26 41
Season 2 Charleston
7/31/2013 Reckless - Season 1 $6,996,286 100 $16,200,721.76 $0.00 98  Charleston 7845 1681 2139
9/14/2013 The Hunt S0 5 S0.00 $50,000.00 12 Beaufort 40 2 4
10/8/2013 Morningside (Pilot) ] 100 $0.00 $10,000.00 13 Oconee 15 42 55
Greenville
10/22/2013  Southern Charm - Season 1 ] 100 $0.00 $800,000.00 2 Charleston 450 27 33
3/3/2014 Identity (Pilot) $879,333 100 $2,244,738.51 $0.00 10 Charleston 1471 515 617
5/10/2014 All She Wishes S0 100 $0.00 $100,000.00 25 Marion 760 107 132
5/10/2014 12 Dog Days Till Christmas S0 100 $0.00 $100,000.00 28 Marion 500 107 120
6/25/2014 Southern Charm - Season 2 SO 100 $0.00 $800,000.00 37 Charleston 450 28 33
9/3/2014 Welcome to Myrtle Manor - SO 100 $0.00 $325,000.00 60  Horry 1750 24 41
Season 3
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Attachment to SCPRT's June 27, 2018

letter to the House Oversight Committee

Project Title Total Rebate

10/20/2014

12/1/2014

4/20/2015

5/3/2015

5/15/2015

5/15/2015

8/5/2015

9/14/2015

3/14/2016

3/22/2016

6/6/2016

7/10/2016

7/25/2016

10/13/2016

South of Hell - Season 1

Outcast (Pilot)

The Inspectors - Season 1

Vice Principals - Seasons 1 & 2

The Suicide Note

Southern Charm - Season 3

Outcast - Season 1

Accidental Engagement

The Death of Eva Sofia Valdez
(Pilot)

The Inspectors - Season 2

Hunted - Season 1

Southern Charm - Season 4

Qutcast - Season 2

The Sinner (Pilot)

Wednesday, June 20, 2018

$3,314,818

$754,907

$947,484

$9,614,707

50

S0

$5,308,531

S0

$1,378,420

$810,104

S0

S0

$6,943,0597

$1,242,260

% Shot
in SC

100

100

100

100

100

100

95

100

100

10

100

100

100

Total Spend SC Total Spend SC Total Hotel Total SC Total
Qualified Prods. | Non Qualf Prods. SC Days Counties Nights Hires Hires

$6,227,213.36

$1,117,878.63

$2,913,785.50

$16,652,641.52

$0.00

$0.00

$10,526,762.75

$0.00

$3,863,156.44

$2,389,820.28

50.00

$0.00

$12,000,429.94

$5,197,492.02

$0.00

$0.00

50.00

$0.00

$160,000.00

$800,000.00

$0.00

$70,000.00

$0.00

$0.00

$20,000.00

$800,000.00

$0.00

$0.00

14

130

138

12

35

85

13

15

71

35

85

15

Charleston

Berkeley

York 2284
Chester

Charleston 720
Berkeley 4336
Charleston

Florence 736
Marion

Charleston 300
York 2720
Chester

Horry 506
Horry 5224
Charleston 82
Florence 23
Aiken

Charleston

Charleston 300
York 3200
Chester

Charleston 674
Dorchester

Chesterfield

210 469
143 149
2614 3114
56 60
28 33
715 1262
15 42
376 532
355 504
3 26
29 34
1504 2182
409 520
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Attachment to SCPRT's June 27, 2018
letter to the House Oversight Committee

Total Hotel Total SC Total
SC Days Counties Nights Hires Hires

% Shot | Total Spend SC Total Spend SC
in SC Qualified Prods. § Non Qualf Prods.

Project Title Total Rebate

1/9/2017 Mr. Mercedes - Season 1 $7,827,009 100 $14,609,864.80 $0.00 89  Charleston 1660 1319

6/20/2017 Southern Charm - Season 5 S0 100 $0.00 $450,000.00 30 Charleston 200 24 29

Totals: MOW's/Cable Movies/TV $52,179,142 $109,403,361  $5,015,000 1403 44104 12889 17139
Series/Pilots 30

Project Count:

Other (Student, Docs.)

6/11/2013 American Textures S0 20 $0.00 $4,000.00 3 Richland 12 0 11
Aiken
3/31/2014 50 States of Grey (sizzle reel) S0 100 $0.00 $1,000.00 1 Charleston 4 0 4
10/15/2014  Operation Swift Justice . S0 100 $0.00 $57,500.00 3 Aiken 300 31 41
10/1/2016 Untitled Bakari Sellers S0 100 S0.00 $10,000.00 14 Orangeburg 42 1 4
Documentary Richland
Charleston
5/8/2017 Journey to the Wilderness S0 5 $0.00 $1,200.00 2 Richland 6 0 3
Charleston
12/2/2017 Girl Underground S0 90 $0.00 $9,000.00 8 Kershaw 40 1 6
Totals: Other (Student, Docs.) - S0 S0 $82,700 31 o 404 33 69
Project Count: 6

Print Ads & Catalogs

1/13/2013 Victoza S0 100 $0.00 $30,000.00 2 Charleston 34 11 20
2/4/2013 Dick's Sporting Goods S0 100 $0.00 $50,000.00 4 Charleston 62 4 16
2/11/2013 Stanley Furniture - Winter '12 S0 100 $0.00 $10,000.00 3 Georgetown 30 4 10
Charleston
5/3/2013 Sea Doo - Spring '13 S0 100 $0.00 $150,000.00 8 Anderson 420 73 138
6/17/2013 Lowe's: Patio Guide - Summer S0 50 50.00 $75,000.00 11 Charleston 725 4 33
'13
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Attachment to SCPRT's June 27, 2018
letter to the House Oversight Committee

% Shot § Total Spend SC Total Spend SC Total Hotel Total SC Total
Date Project Title Total Rebate in SC Qualified Prods. | Non Qualf Prods. SC Days Counties Nights Hires Hires

8/7/2013 Old Dominion 100 $0.00 $10,000.00 Charleston

9/21/2013 Mobile One S0 100 $0.00 $4,100.00 1 Fairfield 16 4 8
11/5/2013 Team M S0 100 $0.00 $30,000.00 2 Horry 120 6 25
11/13/2013  Skoal ] 100 $0.00 $15,000.00 5 Charleston 213 24 69
11/17/2013  LL Bean-Fall'13 SO 100 $0.00 $50,000.00 7 Charleston 160 4 24
11/19/2013 Lane Venture Furniture - Fall '13 S0 100 $0.00 $75,000.00 0 Charleston 34 4 21
1/7/2014 Stanley Furniture - Winter '14 S0 100 $0.00 $20,000.00 3 Charleston 60 ) 14
3/2/2014 Mini Cooper S0 100 $0.00 $25,000.00 2 Charleston 30 3 13
3/19/2014 Belk - Spring '14 S0 100 50.00 $15,000.00 1 Charleston 52 2 28
4/3/2014 Woman Within - Spring '14 (part S0 100 $0.00 $120,000.00 10  Charleston 120 4 28

1)
4/11/2014 Distinctive Apparel - Spring '14 50 100 $0.00 $60,000.00 3 Charleston 40 3 17
4/12/2014 Woman Within - Spring '14 (part S0 100 $0.00 $75,000.00 7 Charleston 78 4 28
2)

4/13/2014 Aramark - "We Dream. We Do." S0 25 $0.00 $90,000.00 4 Pickens 24 4 10
4/23/2014 Blair Catalog - Spring '14 S0 100 $0.00 $20,000.00 15 Charleston 150 2 17
5/12/2014 S&S Activewear S0 100 $0.00 $45,000.00 7 Charleston 147 2 23
5/22/2014 DEDON Furniture SO 100 $0.00 $45,000.00 5 Charleston 85 2 21
7/21/2014 GDC Home - Winter '14 S0 100 $0.00 $3,000.00 3 Georgetown 3 3 3
10/7/2014 Blair Catalog - Fall '14 S0 100 50.00 $20,000.00 5 Charleston 50 2 17
8/25/2015 Lowe's: Patio Guide - Fall '16 S0 100 $0.00 $50,000.00 5 Charleston 90 2 32
10/18/2015  David Donahue - Spring '16 S0 100 S0.00 $75,000.00 3 Charleston 42 3 26
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letter to the House Oversight Committee

% Shot | Total Spend SC Total Spend SC Total Hotel Total SC Total
Date Project Title Total Rebate inSC W Qualified Prods. | Non Qualf Prods. [l SC Days Counties Nights Hires Hires

2/11/2016 Real Simple -' 100 $0.00 $25,000.00 Charleston

12/5/2016 Belk - Fall '16 S0 100 $0.00 $95,000.00 14 Charleston 100 6 16

1/10/2017 Belk - Winter '17 S0 100 $0.00 $75,000.00 3 Charleston 45 3 17

12/6/2017 Belk -'17 S0 100 S0.00 $120,000.00 3 Charleston 48 2 17

12/14/2017  Ralph Lauren - '17 S0 100 $0.00 $75,000.00 2 Charleston 28 3 25

Totals: Print Ads & Catalogs S0 ' S0 $1,552,100 142 3045 193 731
30

Project Count:

Training/Industrials

9/29/2013 Mercedes Benz USA - Sprinter S0 100 $0.00 $60,000.00 3 Charleston 85 26 43
1/6/2014 Darden Stories SO 100 $0.00 $2,000.00 2 Charleston 13 21 25
Richland
Lexington
7/13/2014 BMW - M3 & M4 S0 100 $0.00 $30,000.00 2 Greenville 27 8 13
10/7/2015 Cordish Corporate Video S0 10 $0.00 $6,000.00 1 Charleston 4 6 8
6/15/2017 Volvo - '17 (part 2) S0 100 S0.00 $45,000.00 3 Charleston 18 3 13
11/27/2017  Brand Essence S0 10 $0.00 $5,000.00 2 Pickens 22 7 18
Totals: Training/Industrials 1] S0 $148,000 13 169 71 120
Project Count: 6
TV Commercials
4/26/2013 Sun Drop S0 100 $0.00 $56,000.00 1 Richland 12 19 23
5/31/2013 Make the Connection (web) ] 10 S0.00 $12,400.00 3 Charleston 4 3 4
9/17/2013 Greenville Health Systems SO 100 50.00 $250,000.00 4 Greenville 20 65 68
10/25/2013 Electrolux/Frigidaire ] 33 $0.00 $15,000.00 2 Anderson 20 9 13
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letter to the House Oversight Committee

Total Spend SC Total Spend SC
Qualified Prods. [ Non Qualf Prods.

% Shot Total Hotel Total SC Total
Date Project Title Total Rebate in SC SC Days Counties Nights Hires Hires

12/4/2013 Crestor $0.00 $75,000.00 Charleston

2/24/2014 Tanger SO 100 $0.00 $75,000.00 4 Charleston 170 8 42

5/10/2015 Chantix S0 100 $0.00 $4,500.00 2 Anderson 26 5 17

9/5/2015 Infrastructure S0 100 $0.00 $40,000.00 2 Charleston 20 20 23

10/19/2015  Southeastern Grocers S0 100 50.00 $450,000.00 2 Charleston 89 52 73

12/17/2015  ESPN - College Football Playoffs SO 20 $0.00 $1,000.00 1 Pickens 6 2 5

3/24/2016 SCPRT-'16 SO 100 $0.00 $5,000.00 3 Charleston 12 3 10
Aiken

2/21/2017 Volvo - '17 (part 1) S0 100 $0.00 $116,000.00 2 Charleston 48 6 18

4/25/2017 GABO S0 30 $0.00 $20,000.00 3 Berkeley 48 2 18
Richland

Totals: TV Commercials S0 ] 51,119,900 31 505 196 331

13

Project Count:

TV Episodes/Music Videos

1/5/2013 Southern Style (Raycom) SO 50 $0.00 $6,500.00 4 Horry 28 47 54
Charleston

1/14/2013 Restaurant Impossible (Food S0 33 $0.00 $20,000.00 2 Horry 14 6 13
Network)

2/2/2013 Haunted Highway S0 50 $0.00 $25,000.00 3 Newberry 50 9 21

6/24/2013 WWE Total Divas (E! S0 4 $0.00 $1,000.00 1 Charleston 42 0 42
Entartainment) Richland

7/12/2013 Wheeler Dealer (Discovery UK) 50 50 $0.00 $10,000.00 3 Greenville 16 8 21

7/18/2013 The Voice S0 3 S0.00 $1,500.00 1 Anderson 16 2 9

7/30/2013 How We Got to Now S0 1 S0.00 $1,000.00 0 Charleston 0 0 2
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letter to the House Oversight Committee

% Shot | Total Spend SC Total Spend SC Total Hotel Total SC Total
insC W Qualified Prods. | Nen Qualf Prods. SC Days Counties Nights Hires Hires

Project Title Total Rebate

8/26/2013 Beachfront Bargain Hunt - 10 $0.00 $10,000.00 6 Horry

8/27/2013 GE-EK S0 25 $0.00 $50,000.00 0 Greenville 40 3 10

9/3/2013 Investigation Discovery: Evil S0 60 $0.00 $1,200.00 3 Richland 8 2 6
Twins

9/10/2013 Rent or Buy (HGTV) S0 100 $0.00 $10,000.00 8 Charleston 35 4 9

10/8/2013 Showdown of the Unbeatables S0 1 S0.00 $1,000.00 1 Greenville 8 6 11

11/4/2013 Flipping Ships - Pilot (Animal SO 100 $0.00 $10,000.00 5 Greenville 24 8 10
Planet)

11/15/2013  Holy Smokers (Destination SO 100 $0.00 $50,000.00 3 Horry 35 12 24
America)

12/11/2013 It Came From Out of Nowhere S0 5 S0.00 $1,000.00 2 Chester 20 5 15

12/13/2013  Chowdown Countdown 2 SO 5 $0.00 $1,000.00 2 Charleston 6 17 19

12/19/2013 One Night Stand With Annie S0 10 $0.00 $30,000.00 3 Charleston 32 2 9
Sibonney

1/15/2014 Drunk History - Season 2 S0 5 $0.00 $25,000.00 2 Charleston 40 9 19
(Comedy Central)

1/17/2014 Roadshow Recipe - "The Sizzle" S0 100 $0.00 $10,000.00 8 Georgetown 130 1 11

Horry

2/3/2014 Belly Up! (Cooking Channel) S0 80 $0.00 $45,000.00 3 Charleston 30 7 17

2/15/2014 Pressure Cooker SO 100 $0.00 $50,000.00 1 Charleston 90 6 41

2/18/2014 Moving Country S0 15 $0.00 $500.00 2 Greenville 4 0 2

2/22/2014 Southern Fried Homicide S0 50 $0.00 $8,000.00 8 Aiken 20 9 12
{Discovery Channel)

4/15/2014 Vacation House for Free - 2014 ] 100 $0.00 $20,000.00 10  Beaufort 110 9 19

4/15/2014 NYX, "Dads & Grads" SO 20 $0.00 $20,000.00 1 Richland 6 9 12
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Attachment to SCPRT's June 27, 2018

letter to the House Oversight Committee

5/10/2014 Beachfront Bargain Hunt - Part 1 $0.00 $7,000.00 4 Horry
(HGTV)
5/12/2014 My Dirty Little Secret S0 10 S0.00 $5,000.00 1 Horry 21 2 6
5/15/2014 Gypsy Sisters - Season 2 ] 20 S0.00 $12,000.00 0 Horry 110 2 12
(portion)
5/20/2014 Ghost Inside My Child S0 6 $0.00 $4,500.00 3 Anderson 6 1 4
5/29/2014 American Epic (BC) SO 10 $0.00 $10,000.00 1 Chesterfield 15 2 7
6/12/2014 World Invitational Tournament S0 100 $0.00 $10,000.00 3 Sumter 9 0 8
6/29/2014 Beachfront Bargain Hunt - Part 2 S0 20 $0.00 $15,000.00 6  Horry 36 10 16
(HGTV)
7/16/2014 American ldol - Season 14 (Fox) S0 1 50.00 $5,000.00 2 Horry 4 5 15
8/11/2014 Hotel Impossible S0 50 $0.00 $15,000.00 5 Aiken 78 4 17
9/11/2014 Beachfront Bargain Hunt - Part 3 SO 100 $0.00 $10,000.00 4 Beaufort 40 4 17
(HGTV)
9/25/2014 Shark Tank - Season 6 ] 2 $0.00 $2,000.00 1 Horry 6 3 8
10/13/2014 A Sale of Two Cities S0 5 $0.00 $10,000.00 3 Charleston 20 6 11
11/18/2014 Island Hunters S0 100 $0.00 $3,000.00 3 Charleston 40 5 10
12/13/2014  Arranged (F.Y.l. TV) S0 33 $0.00 $100,000.00 35 Anderson 140 25 163
Greenville
Charleston
1/3/2015 Arranged - Season 1 S0 40 S0.00 $30,000.00 25  Anderson 125 9 17
Greenville
Charleston
2/15/2015 Secret Weapon of the S0 100 $0.00 $15,000.00 2} Charleston 24 4 10
Confederacy: CSS Hunley
2/19/2015 Lone Target - Season 2 S0 20 $0.00 $40,000.00 7 Aiken 120 14 30
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% Shot | Total Spend SC Total Spend SC Total Hotel Total SC Total
Date Project Title Total Rebate in SC Qualified Prods. | Non Qualf Prods. SC Days Counties Nights Hires Hires

4/13/2015 Vacation House for Free - 2015 100 $0.00 $20,000.00 0 Beaufort
4/20/2015 Anthony Bourdain: Parts S0 100 $0.00 $65,000.00 8 Charleston 50 4 10
Unknown
6/2/2015 Skyworld o] 5 $0.00 $10,000.00 11 Berkeley 13 1 2
6/3/2015 Chelsea Does: Racism SO 60 $0.00 $20,000.00 2 Colleton 32 9 20
Charleston
Richland
6/15/2015 Endless Yard Sale - Season 1 S0 100 $0.00 $25,000.00 2 Florence 20 2 9
Dorchester
6/25/2015 Island Life - '15 s0 10 $0.00 $20,000.00 5 Beaufort 42 5 12
7/29/2015 Food Happened Here SO 50 $0.00 $35,000.00 3 Beaufort 28 3 10
10/29/2015  Beachfront Bargain Hunt - '15 ) 30 $0.00 $50,000.00 4 Beaufort 23 4 9
11/16/2015  Total Divas S0 10 $0.00 $100,000.00 3 Greenville 50 0 25
12/8/2015 Botched by Nature S0 50 $0.00 $15,000.00 3 Richland 18 4 10
2/15/2016 Conway Case S0 60 $0.00 $5,000.00 4 Horry 36 4 4
6/5/2016 The Hunted (CBS) S0 25 $0.00 $25,000.00 4 Charleston 24 7 23
7/15/2016 Made Man: Barbecue in America S0 50 $0.00 $5,000.00 2 Orangeburg 30 2 15
7/29/2016 Red, White, & Food SO 10 $0.00 $5,000.00 3 Beaufort 30 5 12
10/29/2016  House Hunters International - S0 33 $0.00 $10,000.00 1 Georgetown 6 3 8
'16
11/14/2016  Southern Road Trip w/the S0 100 $0.00 $15,000.00 3 Charleston 32 1 10
Potash Twins Lee
Beaufort
Orangeburg
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letter to the House Oversight Committee

% Shot Total Spend SC Total Spend SC Total Hotel Total SC Total
Date Project Title Total Rebate inSC W Qualified Prods. J Non Qualf Prods. SC Days Counties Nights Hires Hires

2/15/2017 Invitation Au Voyage (Arte TV) 30 $0.00 $500.00 Charleston
2/25/2017 Ride with Norman Redus S0 50 $0.00 $32,000.00 4 Charleston 77 3 15
Beaufort
3/4/2017 Ginormous Food SO 25 $0.00 $25,000.00 3 Richland 32 2 7
Charleston
3/15/2017 Beach Bites - Season 2 SO 50 $0.00 $10,000.00 3 Horry 22 1 10
Charleston
3/28/2017 The Bachelorette - Season 13 S0 15 S0.00 $25,000.00 3 Beaufort 46 7 19
3/28/2017 What Really Happened S0 90 $0.00 $1,500.00 2 Greenwood 6 1 3
Abbeville
5/24/2017 Untitled Committee Films 8] 100 $0.00 $4,000.00 3 Greenville 15 1 5
Spartanburg
6/1/2017 Beachfront Bargain Hunt - '17 S0 100 $0.00 $45,000.00 0 Beaufort 35 6 13
6/8/2017 Food Paradise - '17 S0 50 S0.00 $10,000.00 2 Horry 21 3 10
7/8/2017 Hate Thy Neighbor 2 S0 5 $0.00 $4,000.00 2 Richland 16 1 9
Charleston
7/14/2017 The Voice - B-Roll S0 5 $0.00 $2,500.00 1 Anderson 20 1 11
9/14/2017 Noah & Allie S0 1 $0.00 $50,000.00 1 Anderson 1 3 4
9/28/2017 Web of Lies S0 40 S0.00 $2,000.00 1 Dorchester 3 0 3
11/13/2017 HGTV's Beach Hunters o) 100 $0.00 $2,000.00 0 Beaufort 24 4 12
12/5/2017 House Hunters S0 90 $0.00 $20,000.00 6 Greenville 6 6 7
Totals: TV Episodes/Music Videos S0 S0 $1,359,700 293 2496 384 1104
. Project Count: 73
Grand Total $57,782,988 $120,734,032 49,982,400 2138 59383 16133 22519
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. U.S. PRODUCTION INCENTIVES
A A"GLANCE » : & OCTOBER 2017

25%
™ (R &NR Labor)

b
e 25%
S “RI g nrLabon

\ 10%-30%
" CT (e nrLaboy

- —oDE
25%-27%

1 =MD (R & NR Labor)

- 10%-35%
DC (R & NR Labor)

JOE BESSACINI
VP, Film & Television Production Incentives

(818) 480-4427
joe.bessacini@castandcrew.com

DEIRDRE OWENS

VP, Production Incentive Financing
(818) 792-3201
deirdre.owens@castandcrew.com

Rebate/Grant

, Rebate and Tax Credit

Refundable Tax Credit

@ ' :
@ Transferable Tax Credit n
A~
e PUERTO RICO U.S. VIRGIN ISLANDS Tlansfer.able or
Hi 40% Spend & R Labor 10% -17% Resident Labor Transfer to State at Discount
20% or 25% +10% Promo By 9% Spend
(R & NR Labor) +Up to 40% Bonus +10% Promo e . 7
20% NR Labor +10% St. Crolx Refundable or Transferable =

No Incentive | 17
R = Resident, NR = Nonresident, ATL = Above-the-Line, BTL = Below-the-Line



Attachment to SCPRT's June 27, 2018
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Alabama

Arkansas

California®™

Colorado
Connecticut

District of
Columbia

Georgia™
Hawaii
1daho

lllineis

Kentucky

Louisiana™

Maine

Maryland

Massachusetts

Minnesota
Mississippi
Montana

Nevada

New Mexico

New York —
Prod. & Post

New York —
Commercial

North Carolina

Ohio

Oklahoma

Oregon

Pennsylvania

Puerto Rico

Rhode Island
South Carolina
Tennessee

Texas®™

us.
Virgin Islands

Utah

Virginia

Washington

West Virginia

25% Spend & Nonresident Labor
35% Resident Labor

20%
+10% Below-the-Line Resident Labor

20% (Non-Indie)
+5% Out-of-Zone
25% (Indie)

20%

10%", 15%", 30%"

35% or 21% Spend”
30% Resident Labor
10% Nonresident Labor
20%

+10% Promotion”

20% or 25%"

20%

30%

+15% Resident Labor - high poverty area”
30% Local Spend & Nonresident Labor
+5%" Enhanced County

35%’ Resident Labor

25%

+15% Resident Labor”
+5% Out-of-Zone
+5% VFX Costs

10% or 12% Wage*
5% Spend

25% or 27%"

25% Payroll
25% Spend

20%"

+5%"

25% Local Spend

30% Resident Labor, + 5% Veteran®

Discretionary

15% - 25% Spend & Resident Labor®
12% ATL Nonresident Labor

25% Spend, Resident Labor, &
Nonresident Performing Artists

+5% TV Pilot/Series

15% Certain BTL Nonresident Crow

30%

+10%*

30% - 35% Post Only

+10%"

5% Downstate/Upstate
20% Growth

25%

30%

35%

+2%* Music

OPIF 20% Spend*

OPIF 10% Wage"™

+10% uplift”

GOLR +6.2%"

25%

+5%" Minimum Stage Requirement
40% Spend & Resident Labor
+0% Promo*

+Up to 40% Bonus*

20% Nonresident Labor

25%

30% Supplier
25% Resident Labor
20% Nonresident Labor

25%

5% - 20%°
+2.5%’ Underutilized Area
10% - 17% Resident Labor

9% QPE*
+10% Promo*
+10% St. Croix”
20%
+5%
20%
15% or 20%*
+10% or 20% Resident Labor®
Discretionary*
Up to 30% or 35%"
Up to 15% BTL Nonresident Labor®
27%
+4%" (10 or more Residents)

MLocal incentive may be available.

Refundable
Tax Credit

Rebate

Non-Transferable
(Non-Indie)
Transferable (Indie)
Tax Credit

Rebate

Transferable’
Tax Credit

Rebate

Transferable
Tax Credit

Refundable
Tax Credit
Rebate

Transferable
Tax Credit

Refundable
Tax Credit

Translerable’
Tax Credit

Rebate
Nontransferable
Tax Credit

Refundable
Tax Credit

Refundable®/
Transferable
Tax Credit

Rebate
Rebate

Grant

Transferable
Tax Credit

Refundable™/
Transferable
Tax Credit

Refundable
Tax Credit

Refundable
Tax Credit

Grant

Refundable/Transferable
Tax Credit

Rebate

Rebate

Transferable
Tax Credit

Transferable
Tax Credit

Transferable
Tax Credit

Transferable
Rebate

Grant

Grant

Transferable
Tax Credit
Rebate
Rebate
Rebate

Refundable Tax Credit

Rebate

Refundable
Tax Credit
Grant

Rebate

Transferable
Tax Credit

No Cap*
No Cap

$25M Non-Indie
$2.5M Indie

No Cap

No Cap
No Cap®

No Cap
$15M
$500k

No Cap

No Cap

$20M/$25M

No Cap
.
No Cap

No Cap
No Cap

No Cap
$10M
No Cap

$6M

No Cap

No Cap

Downstate/
Upslale - No Cap
Growth - $300k

$5M Film
$OM TV Series
$250k Comm

No Cap

No Cap

50% of Annual
Funding

20% of the
Annual Cap

No Cap

No Cap

$5M°
No Cap

No Cap

No Cap
No Cap

$500k*
No Cap
No Cap

No Cap

$500k

Atthe
Discretion of
the Film Office

No Cap

No Cap

$20M Per Fiscal Year
(1011 -9/30)

No Cap

$330M Per Fiscal Year
(711 - 6/30)

$750k FYE 6/30/2018

No Cap

Discretionary

No Cap

No Cap

$35M on 1/1/2019
Program Is Not
Currently Funded

No Cap

No Cap

$180M Per Fiscal Year”
(711 - 6/30)

No Cap
No Cap
$5M FYE 6/30/2018

No Cap

$1M Biennium Ending
6/30/2019

$20M Per Fiscal Year
(711 - 6/30)
Discretionary

$10M Per Fiscal Year
(71 - 6/30)

$50M Per Fiscal Year
(7/1- 6/30)

$395M Per Calendar Year

$25M Per Calendar Year

$7M Per Calendar Year

$34M FYE 6/30/2018
$31M Each FY Thereafter

$40M Per Fiscal Year
(711 - 6/30)

$4M Per Fiscal Year
(711 - 6/30)

$14M Per Fiscal Year
{7/1—-86/30)

$65M Per Fiscal Year
(711 - 6/30)

$50M Per Fiscal Year
(711- 6/30)

No Cap
$15M Per Calendar Year

Yes® Per Fiscal Year
(7/1- 6/30)

$2M° Per Fiscal Year
(7/1-6/30)

$22M For Biennium
Ending 8/31/2019

$2.5M
Per Calendar Year

$6.79M" Per Fiscal Year
{711 - 6/30)

$1.5M

$6.5M Per Fiscal Year
(711 - 6/30)

$6M*

$3.5M Per Calendar Year

$5M Per Fiscal Year
(711 - 6/30)

Each Resident &
1 $500K of Each BTL Nonresident,
1 $1M Each ATL Nonresident

1 $500k of Each Resident &
Nonresident Subject to AR Tax

Each Below-the-Line Resident &
Below-the-Line Nonresident

1 $1M of Each Resident & Nonresident

Each Resident & Nonresident®

Each Resident & Nonresident*

1% $500k of Each Resident &
Nonresident on W-2, otherwise no cap”®

Each Resident &
Nonresident Subject to HI Tax

Each Below-the-Line Resident &
Below-the-Line Nonresident

1¢ $100k of Each Resident

Each Below-the-Line &
1+ $1M of Each Above-the-Line

1" $3M of Each Resident & Nonresident*

1" $50k of Each Resident & Nonresident

NA

Each Resident &
Nonresident Earning < $500k

Each Resident & Nonresident*

Each Resident & 1" $400k/$500k of
Certain Nonresidents®

1% $5M of Each Resident Subject 1o MS W/H

Each Resident & Nonresident

1+ $750k of Each Resident &
ATL Nonrresident

Each Resident, Nonresident Performing Artists”,

Certain BTL Nonresident Crew

Each Below-the-Line Resident &
Below-the-Line Nonresident

Each Below-the-Line Resident &
Below-the-Line Nonresident

1% $1M of Each Resident & Nonresident

Each Resident & Nonresident

Each Resident &
Above-the-Line Nonresident Loan Out*

Each Resident &
Nonresident Earning < $1M*

Each Resident &
Nonresident Subject to PA W/H"

Each Resident

Each Nonresident
Each Resident & Nonresident

Each Resident &
Nonresident Earning < $1M

1% $250k of Each Resident

1% $1M of Each Resident

1 $500k of Each Resident

Each Resident & Nonresident*

15t $1M of Each Resident & Nonresident

Discretionary

Each Resident &
Below-the-Line Nonresident”
Each Resident &

Nonresident Subject to WV Tax

None
6/30/19
6/30/20
None
None
None

None
12733125
6/30/20

5/6/121

None
6/20/2025

None
None
12/31/22

None
None
None

None

None (

12/3v22

12/3118

None
None
6/30/24
12/31i23
None

6/30/18

6/30/24
None

None

None

None*

123U ]\ _/’

None

6/30/27

None

*Please visit our website at www.castandcrew.com for details and up-to-date information. These materials have been prepared as of October 1, 2017 by Cast & Crew Entertainment Services for
informational purposes only and should not be construed as tax advice or relied on for specific production projects.
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