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SUBMISSION FORM 
 

AGENCY MISSION 

To promote and nurture the growth and development of South Carolina's 
agriculture industry and its related businesses while assuring the safety and 
security of the buying public. 

 
 

AGENCY VISION 

For the State's economy to grow and prosper, providing everyone, producers 
and consumers, opportunities to enjoy the benefits of agriculture. 
 

 
 
Does the agency have any major or minor recommendations (internal or external) that would allow the agency to 
operate more effectively and efficiently? 
   

 Yes No 
RESTRUCTURING 

RECOMMENDATIONS: 

                         

                                     ☒    

 

                      ☐ 

 
 
Is the agency in compliance with S.C. Code Ann. § 2-1-230, which requires submission of certain reports to the 
Legislative Services Agency for publication online and to the State Library?  See also S.C. Code Ann. § 60-2-30. 
   

 Yes No 

REPORT SUBMISSION 
COMPLIANCE: 

                         

                                     ☒    

 

                      ☐ 
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Is the agency in compliance with various requirements to transfer its records, including electronic ones, to the 
Department of Archives and History?  See the Public Records Act (S.C. Code Ann. § 30-1-10 through 30-1-180) and 
the South Carolina Uniform Electronic Transactions Act (S.C. Code Ann. § 26-6-10 through 26-10-210). 
   

 Yes No 
RECORDS 

MANAGEMENT 
COMPLIANCE: 

                         
                                     ☒    

 
                      ☐ 

 
 
Is the agency in compliance with S.C. Code Ann. § 1-23-120(J), which requires an agency to conduct a formal review 
of its regulations every five years? 
   

 Yes No 
REGULATION  

REVIEW: 
                         
                                     ☒    

 
                      ☐ 

 
 
Please identify your agency’s preferred contacts for this year’s accountability report. 

 Name Phone Email 
PRIMARY CONTACT: Aaron Wood 803-734-2182 awood@scda.sc.gov  

SECONDARY CONTACT: Cristina Key 803-734-2190 ckey@scda.sc.gov 
 
 
I have reviewed and approved the enclosed FY 2019–2020 Accountability Report, which is complete and accurate 
to the extent of my knowledge. 
 

AGENCY DIRECTOR 
(SIGN AND DATE): 

 
Signature on file 

(TYPE/PRINT NAME): Hugh E. Weathers, South Carolina Commissioner of Agriculture 

 
BOARD/CMSN CHAIR 

(SIGN AND DATE): 
N/A 

(TYPE/PRINT NAME): N/A 
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AGENCY’S DISCUSSION AND ANALYSIS 
 
South Carolina Department of Agriculture (SCDA) has a two-part mission to nurture and grow agribusiness and 
protect producers and consumers in the marketplace. The agency has three divisions: Agency Operations, 
Consumer Protection, and External Affairs and Economic Development. The FY 2019-20 Strategic Planning 
Template reflects this alignment of three goals with the three divisions, while also showing how the entire agency 
works together in pursuit of the agency’s mission.  Outcome success measures have been identified where there 
is a direct link to a specific strategy         
 
Agency Operations 
Agency Operations consists of the Commissioner’s Office; Administration; Human Resources; Information 
Technology; State Farmers Markets; and Grants Administration. These program units work to ensure that people, 
equipment, and infrastructure are adequate, available, and positioned across the state to keep the agency mission 
ready.  SCDA offers points of sale / purchase for agricultural products at three State Farmers Markets in Columbia, 
Florence and Greenville.  This division also facilitates constituent services, oversees special projects at the 
direction of the Commissioner, and manages grant compliance across the agency. 
 
Consumer Protection 
The Consumer Protection Division is comprised of seven departments: Laboratory Services; Food Safety 
Inspection; Feed Safety Inspection; Consumer Services (including Metrology Laboratory), Produce Safety; Federal 
State Inspection Services, and Hemp Farming Program. By its legislative charge, the goal of the Consumer 
Protection Division is to protect the consumers and buying public through routine food/feed/fuel inspections, 
laboratory testing and analysis, a variety of industry certifications, product sampling, licensing, auditing and 
oversight of commodity storage warehouses and facilities.  Federal State Inspection Services (including Market 
News Service) ensures that consumers are getting the quality of product they are seeking, and that producers are 
being paid a price commensurate for their product in the marketplace. 
 
External Affairs and Economic Development 
The External Affairs and Economic Development Division includes External Affairs; Marketing and Promotions; 
Communications; and the Office of Agribusiness Development. As the lead advocate for the state’s agricultural 
industry, the agency listens to stakeholders about pertinent issues at the federal, state and local levels. SCDA 
encourages market access, development, and sustainability for agricultural products by building consumer 
demand in South Carolina and beyond.  With Commissioner Weathers’ goal to raise the economic impact of 
agribusiness to 50 billion by 2020, SCDA is helping existing operations expand and recruiting new companies to 
bring more value-added opportunities in South Carolina.  An economic analysis of 2018 data shows steady 
progress toward the 50 by 20 goal; that report is slated for release in October.   
 
Agency Highlights during Fiscal Year (FY) 2019-2020 

1. Farmers to Food Banks – The South Carolina Department of Agriculture, in partnership with South 
Carolina Advocates for Agriculture, launched the Farmers to Food Banks (FTFB) Program in June 2020. 
Farmers to Food Banks is a food box program that uses donated funds to purchase and distribute Certified 
SC grown produce from across the state to families in need through Feeding America Food Hubs. The goal 
of the program is to support South Carolina farmers during this time of decreased sales and supply chain 
disruptions, and provide for people affected by food insecurity, all brought on by COVID-19.   
 
Nine distributors were chosen to purchase produce from over 30 farms. Ace Basin Food Hub, Axiom Farms 
Food Hub, Francis Produce, FreshList, Growfood Carolina, Limehouse Produce, Senn Brothers, Titan 
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Farms, and Watsonia worked with local farms to purchase $354,145 of produce, compile 16,339 boxes of 
279,521 pounds of produce, and distribute them to food hubs from June 15-30, 2020.  
 
Commissioner Weathers and other SCDA staff were able to join the distributors and experience different 
steps of the process. From visiting Ace Basin as they assembled the boxes, to visiting Harvest Hope with 
Titan and Francis Produce staff for box drops, they were able to see firsthand the positive effects of this 
program. At Harvest Hope in Florence, the Executive Director said it was the freshest food her food bank 
had ever received.  
 
The overwhelming amount of private donations received helped this program come to life. To date, FTFB 
has received over $450,000 in donations. Because of these generous donations, SCDA was able to 
facilitate a second round of box distributions. This will take place in September 2020.  
 

2. Agribusiness Center for Research and Entrepreneurship (ACRE) – ACRE is a multifaceted initiative that 
capitalizes on opportunities in the fields of agriculture, agricultural research and entrepreneurship.  The 
Advanced Entrepreneurship Program, held each year in the late spring, is ACRE’s flagship program that 
seeks to invest in agricultural entrepreneurship in South Carolina. This competitive program is suited 
towards agribusinesses of all types that seek funding and mentorship in order to grow or expand their 
market.  Here are some profiles of successful agribusiness awardees in South Carolina: 

 
Project Victory Gardens is an agritherapy and farm-to-table education program designed to cultivate 
resiliency among our nation's veterans. Through exposure to farming techniques, artisan homesteading 
classes, and participation in resiliency exercises, Project Victory Gardeners will experience a reawakening 
of the drive and sense of purpose that they had in the military. Through on-farm events and classes, the 
community at large will have the opportunity to support and interact with these Veterans. ACRE funds are 
being used to build an on-site kitchen as a part of the agritherapy experience.  
 
Carolina Pride Pastures, LLC is an alpaca farm featuring a herd of Huacaya and Suri alpacas. The farm 
specializes in farm tours, educational seminars, fleece sales, and alpaca fertilizer. Due to the COVID-19 
pandemic halting so many businesses, the on-site field trips stopped, and the business decided to pivot. 
They have developed virtual field trips and tours with that will increase farm exposure, online sales 
revenue, and diversify income streams. ACRE funding is being used to develop virtual field trips that can 
be downloaded at any time, as well as developing a workbook for print that can be downloaded digitally.  
 
Nance Farm Creamery is a 12th generation family farm located in McConnells, South Carolina.  Since 2005, 
they have been focused on providing people safe, high quality fluid milk through the Maryland Virginia 
Milk Producers Cooperative. With the loss of hundreds of family dairy farms across the country, they plan 
to begin processing a portion of their milk on-farm. They will begin bottling Grade A, NON-Homogenized 
whole milk in August of 2020. Cream line milk will be available in gallons, half gallons and pints. ACRE 
funds are being used to purchase refrigerated display units, single-use containers, carton labeling and 
marketing materials. 
 

3. Agribusiness Economic Development – This is the ninth year of a formal cooperative relationship between 
SCDA and the South Carolina Department of Commerce to concentrate on more aggressively expanding 
the state’s Agribusiness industry. For calendar year 2019, approximately 1,024 new jobs and $434 million 
of investment were created across the state. Many of these announcements included projects in the food 
processing, bakery, distribution and forestry industries.  The largest agriculture project in the state’s 
history, to be located in Hampton County, was announced in September 2020.  Although technically in 
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FY2020-2021, much of the recruitment and working out the details took place in FY2019-2020. This 
project, including greenhouse vegetable production and processing, will create 1,546 jobs and be a $314 
million investment. 
 

4. Specialty Crop Block Grant Program (SCBGP) – SCBGP is awarded to SCDA each year from USDA as pass-
thru funding for growers, producers and researchers to implement projects that increase the 
competitiveness of specialty crops grown in South Carolina. The award amount is based on the state’s 
production and value of specialty crops, which are defined as fruits and vegetables, tree nuts, dried fruits, 
horticulture, and nursery crops (including floriculture).  For FY 20, South Carolina was awarded $594,919, 
which is the highest amount in five years, a $50,000 increase over last year, and more than $150,000 more 
than was received in FY 16.   
 
Over the past year, SCDA Grants Administration Office has improved procedures for the SCBGP 
competitive review process, to include risk assessment and a two-step selection process.  A goal has been 
to increase the number of applications received, using earlier and broader promotion of the funding 
opportunity. The FY 20 launch occurred three weeks earlier than previous years which allowed more time 
for applicants to submit proposals, as well as additional time for four external (to the agency) reviewers 
to read and score them. This goal was achieved with a total of 35 applications received, the most in recent 
history. Of these, three were ineligible and eliminated, leaving 32 proposals requesting $1,460,918 to be 
considered for funding. 15 projects worth $517,622 were funded, with the balance of the award going to 
administrative and direct costs.  Finally, a Reviewer Wrap-up Discussion was held which provided valuable 
feedback both for project applications and for the competitive review process.    
 

5. Capital Projects – Two capital projects were completed last fiscal year.  The metrology storage building, 
at 2,611 square feet, has secure, dry storage for tools, equipment, supplies, and customer weights.  A 
portion of the building, located inside the fenced metrology laboratory complex, is a covered shed for 
trucks, truck-mounted equipment, trailers, large provers, and other equipment.  This is also being used as 
a staging area for customer freight.  It was completed in December 2019.  This storage building replaces 
a similar structure, and the second level storage area, at the old metrology laboratory. 
 
The 4,470 square foot, climate-controlled, commodity training facility was completed in June 2020, and is 
centrally located in Columbia at the State Farmers Market Campus.  It has a classroom that can be used 
for intra and inter-agency training, farmer and grower training, and industry educational activities.  SCDA’s 
Information Technology (IT) Department was instrumental in coordinating and facilitating the installation 
and setup of technologies such as computers, Wi-Fi connectivity, televisions, and a projector with screen.  
Prior to completion of this space, SCDA had no real classroom-type setting.  Some activities that were 
previously held at the Phillips Market Center (PMC), are better suited and sized for this new setup. That 
will increase the availability of PMC for rental, which will generate more revenue for agency.  The 
commodity training facility also has a spacious area to set-up grading and inspection equipment in order 
to teach employees, who work at privately-owned buying points across the state, proper techniques; store 
equipment when it is not in use; and conduct repairs.  The computers housed in the grade room will 
simulate the peanut grading process.  SCDA’s Federal State Inspection Program will be better equipped to 
carry-out numerous cooperative agreements with the United States Department of Agriculture (USDA), 
including Poultry and Egg Inspection, Fruit and Vegetable Inspection, Peanut Grading, and Market News 
Service. 
 
At Greenville State Farmers Market, work continues towards infrastructure repair and replacement.  One 
old warehouse has been demolished; a portion of the sanitary sewer system is being re-routed; a 
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landscape plan, including new perimeter fencing and additional parking spaces, has been prepared and 
will be installed; and an equipment storage shed will be added.  These things pave the way for planned 
renovation of the retail sales area and SCDA market office.  Along with better physical security, the goal 
is to improve the retail sales experience for vendors and consumers. 
 

6. Process Improvements in Business Operations – Over the last three years, SCDA has focused on process 
improvement in the Administration area, including accounting, procurement, budget, fleet, and facilities.  
A big achievement and reflection of these efforts was the report from the Office of State Auditor (OSA) 
showing only one finding during the FY 2018-2019 Agreed Upon Procedures (AUP) Audit.  Audit results 
have been improving and trending in a positive direction over the last several years as solid teams in 
Administration and Human Resources have developed and implemented standard operating procedures 
(SOPs).  Cross-training, increased communication, and attention to detail also contribute to good 
customer service, improved accuracy, and greater flexibility in achieving desired outcomes.  It helps with 
work-life balance, too, because if an employee is out on vacation or sick leave, other employees can 
perform their duties so that employee is not bothered while out and does not dread coming back to piled 
up workload.  There have been other notable achievements.  The agency’s insurance book with the 
Insurance Reserve Fund has been updated and maintained.  New operating budget statements with more 
information are being prepared and disseminated to agency leadership on a monthly basis.  Monthly 
budget reports continue to be sent to program staff.  SCDA Administration’s master vehicle inventory is 
reconciled monthly with each agency division liaison and with State Fleet.  Significant effort has been 
made towards bringing current the accounts listed on the Accounts Receivable Aging Report.  In that vein, 
the agency has enrolled in the state Department of Revenue’s two collections programs, Setoff Debt and 
Governmental Enterprise Accounts Receivable (GEAR).        

 
The Human Resources (HR) Department played a role in the success of the OSA AUP Audit, but also had a 
big win of their own.  An audit of delegated transactions performed by the Department of Administration 
(Admin) Division of State Human Resources for the period of April 1, 2018, through March 31, 20019, 
showed one finding and included no recommendations.   The HR team revamped and reformatted the 
Employee Personnel Management System (EPMS) document.  More training opportunities were offered 
to staff and supervisors, including several lunch-and-learn opportunities hosted by the Agency Operations 
Division.  Position funding sources were reviewed and updated for approximately 85% of employees.  
Workers Compensation classification codes were checked for the accurate risk; and this should reduce 
premiums.  The process for hiring summer interns was streamlined, and while the agency did not have 
interns this summer due to COVID-19, the SOPs are in place for next year.  Speaking of COVID-19, SCDA 
Human Resources was instrumental in preparing and disseminating guidance to employees related to 
employee health and safety, and operational considerations based on Governor McMaster’s executive 
orders.  They assisted other departments across the agency in converting to telecommuting; researched 
and shared e-learning opportunities; mental health articles and resources; and helped employees remain 
connected while physically separated. 
 

7. 2019 Peanut Season Changes – SCDA implemented several changes during the 2019 peanut harvest 
season to provide better customer service to buying points and farmers and increase retention of seasonal 
temporary peanut inspectors.   Effective August 1, 2019, SCDA implemented a Monday through Saturday 
workweek (no Sundays) for peanut inspectors (Probers and Dividers work 7:30 AM to 4:30 PM and the 
Grade Room is open 8:00 AM to 5:00 PM).  SCDA also implemented a 4-hour per day minimum and a 12-
hour per day maximum for all shifts when requested the day prior and approved by SCDA’s Peanut 
Program Coordinator.  Two job postings were utilized for each county in which inspectors are stationed; 
one for aides and one for graders.  This change allowed more flexibility for the agency to recruit and fill 



AGENCY NAME: South Carolina Department of Agriculture 
AGENCY CODE: P16 SECTION: 44 

 

A-7 
 

peanut inspector aide positions, which have no minimum educational requirement, and peanut inspector 
grader positions, which require a high school diploma or GED.   
 
Rates of pay for aides were increased from $9/hour for first year employees to $11/hour, with a cap at 
$14/hour for returning employees; and $13/hour for first year graders, capped at $16/hour for returning 
employees.   Marketing the position announcements through Facebook-boosted posts also drove more 
traffic to the job postings.  These efforts resulted in a substantial increase of total applications over 
previous years to 640, compared to 315 in 2018 and 248 in 2017.  In 2019, 149 peanut aides and graders 
were hired and completed training.  Of the 149, 35 were returning employees.  The rate of returning 
employees had been trending downward for several years.  The changes implemented in the 2019 season 
are projected to result in greater retention and return rates over time. 

 
8. Manufactured Foods Regulatory Program Standards (MFRPS) Compliance - SCDA is currently in the third 

year of conformance with the MFRPS grant from the FDA.  The purpose of the MFRPS grant is to assist 
state manufactured food safety programs to strengthen their regulatory activities and reduce foodborne 
illness.  In August 2020, SCDA’s MFRPS program had their 60-month FDA audit and was awarded continued 
full-conformance status with all ten Standards.  The MFRPS program is continuing to improve their Food 
Safety Sampling Program by establishing written Chain of Custody procedures and focusing on collecting 
ready-to-eat (RTE) samples.  MFRPS has also begun incorporating Preventive Control for Human Food (PC) 
aspects into the existing training and inspection programs and is currently conducting PC inspections 
under FDA Contract.  Two of SCDA’s Food Safety Officers have completed PC training and are now qualified 
to perform PC inspections. Four additional Food Safety Officers are registered for PC coursework.  Within 
the last year, three new Food Safety Officers have been hired; two of them completed the Basic Food 
Inspection Coursework and Field Training well ahead of the required deadlines.  The newest Food Safety 
Officer is working towards completing the basic curriculum and field training, after which she will be a 
fully qualified inspector.   
 
With the success of the MFRPS program, SCDA has been able to receive two additional FDA grant 
programs: Food Protection Task Force (FPTF) and Rapid Response Team (RRT). FPTF and RRT are also 
housed within the SCDA Food Safety Department.  In December 2019, all three grant programs 
collaborated to host the inaugural South Carolina Food Safety Conference which had over 120 food and 
feed safety professionals in attendance.  SCDA plans to host a virtual version of the conference this 
December. 
 

9. Hemp Farming Program – SCDA was tasked in 2017 with establishing a pilot program for industrial hemp 
growers (H.3559).  SCDA permitted 20 growers with approximately 350 acres for the 2018 growing season, 
and 40 growers (initially) with about 1,400 acres for the 2019 growing season.  A subsequent bill called 
the Hemp Farming Act (H.3449) was signed into law on March 28, 2019, that allowed SCDA to immediately 
issue a grower permit to any previous applicant for the 2019 season that could have been permitted were 
it not for the cap of 40.  74 additional grower permits were subsequently issued, bringing the 2019 total 
to 114 licensed growers and 221 responsible parties operating with the licensed growers.   

 
The 2019 USDA interim rule provided each state the ability to submit a “State Plan” for Hemp Farming, 
Hemp Handling, and Hemp Processing to allow state officials, not the federal government to regulate.  
SCDA’s State Plan was approved by USDA on March 30, 2020.  As a result, SCDA has been tasked with 
creating a department in Consumer Protection to manage and regulate the South Carolina State Plan and 
all hemp operations in South Carolina.  Currently there are 254 permitted farmers, 13 Processors, and 42 
Handlers (includes Brokers, Facilities, Labs, Transporters and Seed Providers).   
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Approximately 5,400 acres and 2.2 million square feet of greenhouse space is used for Hemp Farming in 
2020.  A staff of six employees are in place to perform regulatory activities that include planting 
verifications, harvesting validations, official sampling, and destruction plans as prescribed. 
 

10. Market Development and Direct-to-Consumer Sales – Although COVID-19 presented farmers with 
challenges due to supply chain disruptions, changes in consumer behavior, and government lock-downs, 
SCDA worked quickly to help establish new direct-to-consumer sales channels to displace sales losses due 
to restaurant and school closures. This was mainly done with our communications and market 
development staffs. When it was all said and done, we created a statewide list (by county) for where 
consumers could purchase produce, dairy, protein directly from the farmer. This was especially important 
when many retail outlets could not keep up with the supply of products for consumers 

 
Response to COVID-19 
Functionally, SCDA was as prepared as it could be for the effects of COVID-19.  Senior SCDA leadership initially 
convened March 5 to hash out a continuity of service plan in the event employees or their families were sick, 
vulnerable to getting sick, or needed to be quarantined.  Many employees work in the field, including inspectors 
whose office is their vehicle.  As a result, they already had mobile phones, computers, and printers.  IT maintained 
an inventory of spare (loaner) equipment, and they procured other items they did not have on-hand.  These were 
deployed to staff who needed them to be able to work remotely.  Virtual Private Networks (VPNs) were obtained 
for all department heads that didn’t already have one to ensure access to state networks and files.  Leadership 
met again the week of March 9 to design a telecommuting agreement / plan and an SOP response for possible 
illness, which were subsequently deployed on March 17.  On March 19, Governor McMaster’s executive order 
ended all non-essential government activities and closed state government offices to the public. Even then, no 
one foresaw that many employees would be telecommuting for months.   
 
Personal Protective Equipment (PPE) was procured for essential employees who could not work remotely.  
Fortunately, cross-training has been emphasized at the agency, which allowed duties to be shifted around when 
employees were on sick-leave.  SCDA was tremendously flexible with employees, with respect to remote work.  
Commissioner Weathers encouraged all employees to evaluate the structure of their positions, their duties, and 
the intended outcomes, and provide feedback to their supervisors.  As mentioned earlier, HR and supervisors 
diligently worked to find and communicate e-learning and professional development opportunities for staff.  Over-
communication was emphasized and encouraged.  Attempts were made to anticipate problems and develop 
creative solutions.  People felt very differently about COVID-19, and leadership showed sensitivity and listened to 
all viewpoints.  For example, all employees were surveyed about implementing components of a re-entry to the 
workplace plan.  SCDA has followed the Governor’s “Re-Entry Plan to Workplace for State Employees,” found here, 
which is in phase two at this time.   
 
Obviously, the pandemic halted many industry and SCDA-sponsored events and activities that are non-essential, 
yet beneficial.  Many inspections and regulatory activities, unless they were in response to complaints, disaster, 
or deemed essential, were delayed during the government shutdown and phase one of re-entry.  Some 
performance measures in the FY2019-2020 Strategic Planning template reflect this reduced activity.      

 
Risk Assessment and Mitigation Strategies 
The most negative impact, should the agency fail in accomplishing its goals and objectives, would be on public 
health and safety.  The agency’s regulatory and marketing functions both ultimately ensure a safe, affordable, 
local food supply.  Without SCDA’s inspection and oversight throughout marketing channels, there would be no 
confidence among consumers in the safety of the food they eat or the pet food they purchase.  Food borne 

https://admin.sc.gov/COVID19/HR/Re-entering_of_State_Employees


AGENCY NAME: South Carolina Department of Agriculture 
AGENCY CODE: P16 SECTION: 44 

 

A-9 
 

illnesses could cause sickness, starvation and/or even death.  Less seriously, but still important, consumers would 
most likely not receive the volume or quality of product for which they were paying.  Producers would not know 
they are being paid for the accurate quality grade or quantity of product they are selling.  Agribusiness, including 
farming and forestry, is the largest industry in the state with an economic impact of $42 billion and accounting for 
almost 213,000 jobs.  If SCDA did not nurture and grow this industry, the negative economic impact and loss of 
jobs, particularly in rural communities would be substantial.  Obviously, not all the variety of food consumed by 
South Carolinians comes from in state.  However, if South Carolina could not produce any of its own food, a 
national security and public safety crisis would occur.   
 
SCDA works cooperatively with local, other state, and federal agencies to accomplish its mission and prevent the 
worst-case scenario described above. The best “outside” help that can be provided is for the South Carolina 
General Assembly to lean on SCDA’s technical expertise to guide recommended periodic statutory and regulatory 
updates as technology evolves and new products are developed.  Keeping pace with neighboring states and the 
federal government, when prudent, streamlines the regulatory process and reduces the burden on South Carolina 
businesses.   
 
Three options for the general assembly to prevent such a crisis: 

1. Support and make the food, feed, and product regulatory changes described in the following restructuring 
recommendations. 

2. Work with agribusiness to determine competitive barriers and use a balanced approach (pro-growth 
versus public safety) to overcome those obstacles. 

3. Either fund SCDA administrative overhead costs or allow the flexibility to recoup a portion of those costs 
through fees for non-essential services.  This ensures the maximum amount of designated appropriations 
and revenues is available for core public safety programming. 

 
Restructuring Recommendations 
Recommendations to modernize law related to the Commissioner of Agriculture: 

1. Remove the bond requirement ($50,000) for the Commissioner of Agriculture 
a. The bond requirement is no longer necessary because more recent statutes provide for insurance 

coverage for the agency and its employees (Insurance Reserve Fund, a division of the State Fiscal 
Accountability Authority) 

 
Recommendations to modernize law related to the Agriculture Commission: 

2. Limit service in a hold‐over capacity on the Agriculture Commission to a period not to exceed six months.  
a. One Agriculture Commission member is selected from each of the 16 judicial circuits and the chair 

is appointed by the Governor. 12 of 17 seats either have vacant seats or members who are serving 
in a hold-over capacity.  Two members’ terms expired 21 years ago and two expired 15 years ago. 

3. Remove statutory references to the Agriculture Commission’s authority to establish the agency’s policies 
and annually approve the agency’s budget as the Commissioner of Agriculture is a state constitutional 
officer.  

a. This statutory charge given to the Agriculture Commission was prior to the Commissioner of 
Agriculture becoming a constitutional officer.  Several Attorney General Opinions have concluded 
that the Commissioner of Agriculture is the sovereign, governing entity of SCDA and the 
Agriculture Commission does not have authority to establish policy or approve the agency’s 
budget.  The Agriculture Commission has not been performing these duties in practice. 
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Recommendations to improve consumer services:  
4. Adopt the model feed law proposed by the American Association of Feed Control Officials, which 49 other 

states have already adopted, in full or by part. 
a. This modernization of the state’s feed laws, which has been in place for more than 50 years, with 

applicable federal feed laws, will help streamline compliance for feed mills and manufacturers.  
Regulation will require facility registration and make routine visits and assessment efficient for 
SCDA inspectors as well. 

5. Authorize an application fee ($25) and tiered annual fee for a registration verification certificate (RVC), 
which is required for food manufacturers, distributors, warehouses, and wholesalers.   

a. An average of 200 new businesses apply annually for a registration verification certificate.  The 
process for issuing an RVC to a business includes a review of business plans, certifications, training, 
and labels by the Department of Agriculture, and the agency conducts product analysis as part of 
this process.  Currently there is no fee to offset the cost of administration for issuing an RVC.  A 
nominal fee will focus SCDA inspectors’ time on businesses that are ready to go to market and 
speed up the issuance of necessary RVCs.  The proposed application fee would generate 
approximately $5,000 annually and the tiered annual fee revenue ($100, $200, or $300 based on 
risk category, length of inspection, and size of firm) would generate approximately $150,000.   

6. Require businesses dispensing petroleum products to notify the agency within 30 days of operating 
dispensers.  

a. While SCDA is required to regulate the dispensing of petroleum products, there is no requirement 
for businesses to notify or register operation with the agency.  Stations can now sell product 
unregulated until SCDA becomes of aware of their operation and performs inspections.  Enacting 
this requirement will ensure the accuracy and safety of pumps to protect consumers. 

7. Authorize a registration fee per dispenser ($5) for businesses dispensing petroleum products.  
a. This fee will allow for more inspectors and testing equipment, and quicker response time and 

accountability of businesses selling petroleum products.  These fees will generate approximately 
$330,000 annually. 

8. Enforce a scalable monetary penalty for habitual and willful offenders of petroleum law that take 
advantage of consumers 

a. A monetary penalty for habitual offenders protects consumers in the marketplace by putting 
some “teeth” in enforcement process. 

 
Recommendations to reduce restrictions on businesses:  

1. Revise state egg law (i.e., exempt United States Department of Agriculture graded facilities from state 
licensing; authorize the licensure of quail eggs; remove licensure requirements for small producers; and 
authorize a fee for registration). 

a. These changes would provide market access for producers and consumers of quail eggs in the 
state, which is currently not allowed.   

b. Remove duplicative regulation from those egg producers that have federal graders. 
c. Authorize egg producers to sell, away from the farm, up to 120 dozen eggs per week to the end 

consumer without applying for state licensure. 
d. Charge a fee not to exceed 10 dollars for state licensure.  

 
*** END 
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South Carolina
DEPARTMENT OF AGRICULTURE

S O U T H  C A R O L I N A

A D V OC AT E S  F O R  A G R I C U LT U R E

Seeking a way to help farmers and needy families during the 
COVID-19 pandemic, the South Carolina Department of 
Agriculture and SC Advocates for Agriculture teamed up to create 
the Farmers to Food Banks program in June 2020. This food box 
program used donated funds to purchase and distribute South 
Carolina produce to Feeding America food banks across the state. 
A review committee selected nine distributors to buy produce 
from South Carolina farms and prepare and deliver food boxes.

FARMERS TO

FOOD BANKS

S O U T H  C A R O L I N A  D E PA R TM E N T  O F  A G R I C U LT U R E

S O U T H  C A R O L I N A  A D V O C AT E S  F O R  A G R I C U LT U R E

B Y  T H E  N U M B E R S

In its initial two-week run, the Farmers to Food Banks program:

Our Distributors
Ace Basin Food Hub  •  Axiom Farms Food Hub  •  Francis Produce

FreshList  •  Growfood Carolina  •  Limehouse Produce

Senn Brothers  •  Titan Farms  •  Watsonia

T H A N K  Y O U
We can’t say thank you enough to 
the donors who made this possible

•	IAG Capital Partners

•	SC Physicians Care 
Charity

•	Zeus

•	SC Advocates for 
Agriculture

•	AgFirst Farm 
Credit Bank

•	AT&T

•	Duke Energy

•	First Citizens

•	Dominion

•	Walmart

•	NextEra Energy

•	Sonoco

•	South State Bank

•	AgSouth Farm 
Credit

•	Co Bank

•	Pinnacle Financial 
Partners

•	SC Farm Bureau 
Federation

•	Horry Electric 
Cooperative

•	Tri-County Electric 
Cooperative, Inc.

•	GrandSouth Bank

•	Horry Electric 
Cooperative, Inc.

•	ArborOne Farm 
Credit

•	Nephron 
Pharmaceuticals 
Corporation

•	Santee Cooper

•	And others

Strengthened relationships with

5
Feeding America

food banks

Gave out

2 7 9, 5 2 1
pounds of fresh fruits 

and vegetables

Supported

3 2
South Carolina 

farms

Boosted

9
food hubs and 

distributors

Donated

1 6 , 3 3 9
free food boxes 
to SC families



E N T R E P R E N E U R S H I P 
C E N T E R

If you have any questions, please contact:

Kyle Player
Executive Director

803-734-2324
kplayer@scda.sc.gov

South Carolina Department of Agriculture
Hugh E. Weathers, Commissioner

agriculture.sc.gov

What is the Agribusiness Center for 
Research and Entrepreneurship?
The Agribusiness Center for Research and 
Entrepreneurship (ACRE), an initiative 
of the South Carolina Department of 
Agriculture, is an umbrella program 
that capitalizes on opportunities in 
the fields of agriculture, research, and 
entrepreneurship. Overall, ACRE seeks to 
provide additional economic prosperity 
for South Carolina agribusiness both 
from within the state and from across the 
globe. ACRE houses a unique research 
program devoted to addressing specific 
challenges for industries that can provide 
more market opportunities to South 
Carolina agribusinesses and farmers. The 
research component combined with an 
entrepreneurship initiative is designed to 
help drive new ideas, technologies and 
solutions into the market to increase jobs 
and economic development in the South 
Carolina agricultural sector.

A C R E - S C . C O M

How will ACRE work?
ACRE has six areas of emphasis:
•	 Research initiatives
•	 Entrepreneurship center
•	 Agribusiness development grants
•	 SC Farm Link
•	 Policy
•	 Local food/food hub logistics



Track 1 is for agribusiness entrepreneurs who are ready to launch 
their product or branch out into new fields but need business 

mentors and/or funding. Through this program, ACRE will connect 
entrepreneurs to successful business mentors to help open doors, 
fuel potential, and provide guidance in furthering their enterprises.

Applications for Track 1 will be open March 18, 2020.

Track 2 curriculum program is a partnership between ACRE and Clemson 
Cooperative Extension. This program is for beginning innovators who have 
a great idea or prototype for a new product or process and would benefit 

from a business curriculum program. Participants will learn key principles for 
developing business and marketing plans, as well as understanding market 

trends and prospective customers. The curriculum program culminates in an 
opportunity for each participant to pitch an idea to an agribusiness panel for 
the chance to win substantial funding. Upon completion of the curriculum 

program, participants may choose to apply for Track 1. 

Applications for Track 2 will be open in late 2020. 

South Carolina is ripe with budding entrepreneurs who have new and innovative ideas in specialty crops (fruits, vegetables, tree nuts, 
dried fruits, horticulture and nursery crops), meat products, aquaculture, timber, agritourism, industrial hemp, hydroponics or aquaponics, 

container or indoor farming, mechanical harvesting, agribusiness technology, and any other innovative agriculture practices.

Entrepreneurship Center

The ACRE Entrepreneurship Center will serve this audience with two tracks:

Applicants selected to participate in the EC Program could receive 
up to $25,000 for their company or product and/or access to a 

network of business mentors and grant writing consultants.
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Agency Name:

Agency Code: 44

Goal Strategy Measure Base Target Actual
Government and Citizens G 1

S 1.1

M 1.1.1 100% 100% 100% July 1-June 30 IT Help Desk records

The number of tickets assigned 
and acknowledged as a 
percentage of all help desk 
tickets submitted by 
employees

Responsiveness of IT staff; amount of 
down-time field employees due to 
technology solutions; documentation 
of problems and solutions

M 1.1.2 2 3 3 July 1-June 30 Agency documentation
Count of training 
opportunities 

Opportunities for all agency 
employees to be in the same room 
with support services staff, ask 
questions, and interact; 
communication avenue to deploy 
information

S 1.2

M 1.2.1 12.87%
5% 

decrease
11.11% July 1-June 30

Reconciliation of SCEIS 
and agency HR data

Number of Full-Time 
Equivalent (FTE) positions 
vacated and backfilled divided 
by the total number of FTE 
positions filled by July 1

While there are often extraneous 
factors that lead to employees 
changing jobs, lower turnover is an 
indicator for employee happiness, 
health, engagement, and 
compensation

M 1.2.2 3,717.16
5% 

decrease
3,350.77 July 1-June 30

Reconciliation of SCEIS 
and agency HR data

Total number of overtime 
hours worked

Reduction in overtime hours worked 
by employees indicates a better 
work/life balance, appropriate staffing 
levels, and improved personnel 
management 

S 1.3

M 1.3.1 93% 100% 90% July 1-June 30 HR records

Number of completed 
evaluation stages by the dates 
outlined divided by the total 
number of employees required 
to have an EPMS

Provides a plan for communicating 
measurable job functions and success 
criteria 

M 1.3.2 97% 100% 98% July 1-June 30 HR records

Number of completed 
evaluation stages by the dates 
outlined divided by the total 
number of employees required 
to have an EPMS

Ensures employees are being evaluated 
and provided feedback on 
performance 

Maintaining Safety, Integrity and Security G 2

S 2.1

M 2.1.1 100% 100% 100% July 1-June 30
Software, data queries, 
scheuled inspections

Number of completed 
inspections, training dates for 
customers/growers

Maintain compliance and inspection 
frequency of firms and entities under 
SCDA oversight

M 2.1.2 100% 100% 100% July 1-June 30

Number of staff 
attending required 
worskshops, conferences 
and events

Percentage of those required 
attending

SC relevance, national credibility, 
knowledgeable and accredited staff

M 2.1.3 100% 100% 100% July 1-June 30

Lab Reports, lab analysis, 
standards adherance 
with FDA/USDA 
milestones

LIMS, Lab Reports, Midyear 
reviews and auidts by federal 
partners

Rapid response, consumer confidence, 
foodborne outbreak response

S

M 2.2.1 92% 100% 100% July 1-June 30
Winwam software 
queries, consumer 
complaint files

Number of devices checked 
devided by total number in 
inventory

Consumer confidence, comsumer 
protection

DEPARTMENT OF AGRICULTURE Fiscal Year 2019-2020
Accountability Report

P160 Section:
Strategic Planning and Performance Measurement Template

Statewide Enterprise Strategic Objective Type
Item #

Description
2019-20

Time Applicable
Data Source and 

Availability
Calculation Method Meaningful Use of Measure

Reduce overtime hours by 5 percent year over year

       Establish clear performance expectations, encourage accountability, and communicate 
outcomes

Complete planning stage EPMS documents by 1 March each year for all existing employees 
and within 1 month of new hires

Complete evaluation stage universal review period EPMS documents by 1 December or by 
the end of the trial-period, whichever is applicable 

Protect consumers and business entities through physical inspections, laboratory analysis, 
accuracy and precision calibrations of measuring devices, product (food, feed, fuel) 
sampling, facility and product licensing, and routine, risk based, or consumer complaint 
driven inspections 

Provide food, feed, produce, commodity safety oversight of SC manufacturers, processors, 
distributors, farms, mills and certain retailers through risk based, compliance, mandatory 
inspections, and laboratory analysis of collected and submitted samples

Improve agency operational readiness and workforce development 
       Ensure employees have the best available resources, including facilities, fleet, 
equipment, training, and information, to deliver complete, concise and consistent 
customer service 

SCDA IT helpdesk tickets are assigned, acknowledged, and addressed within two business 
days of submission

Offer at least three agency-wide trainings on pertinent business policies, procedures, or tools 

       Encourage employee well-being and work/life balance 

Reduce employee turnover year over year

Lead and perform inspections under state regulatory authority or under federal contract 
involving such program areas MFRPS, AFRPS, FSMA, COOL, RRT, State Hemp Farming 
Program, USDA AMS, and by providing training and regulatory oversight for GAP, GHP, 
Produce Safety, PC Inspections, and HACCP

Lead and participate in local, regional and national food (feed) safety events, programs and 
associations by way of memberships, attendance, work groups, forums and regulatory 
development subcommittees

Analyze official and submitted samples for quality, purity, safety and compliance with 
standards internally or through cooperation with other agencies (USDA, FDA, DHEC, 
Clemson) during normal operations or during emergencies

Provide food, feed, produce, commodity safety oversight of SC manufacturers, processors, 
distributors, farms, mills and certain retailers through risk based, compliance, mandatory 
inspections, and laboratory analysis of collected and submitted samples

Perform routine inspections of firms under SCDA oversight and follow up inspections in 
response to complaints within 24 hours
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Agency Name:

Agency Code: 44

Goal Strategy Measure Base Target Actual

DEPARTMENT OF AGRICULTURE Fiscal Year 2019-2020
Accountability Report

P160 Section:
Strategic Planning and Performance Measurement Template

Statewide Enterprise Strategic Objective Type
Item #

Description
2019-20

Time Applicable
Data Source and 

Availability
Calculation Method Meaningful Use of Measure

M 2.2.2 N/A 50% N/A July 1-June 30

New lab to become Ech I 
certified and Quality 
Manament system 
Implemented: NVLAP 
prerequisites

Percentage of compliance and 
certifications from NIST

Increase customer base, increase 
revenue, credibility of lab, other state 
customers increase

M 2.2.3 55% 100% 62% July 1-June 30
Lab reporting, invoice 
dates

Receiving date vs completion 
date

Consumer confidence, meet industry 
needs, profitable

Public Infrastructure and Economic Development G

S 3.1

M 3.1.1 2177 2285 2,030 July 1-June 30
Certified SC Grown and 
Fresh on the Menu 
databases

The number of members at the 
beginning of the fiscal year 
divided by the number of 
members at the end of the 
fiscal year

Reflects impact of Certified SC brand 
marketing

M 3.1.2 10,591 11,120 10,705 July 1-June 30
Kelly Registration 
Systems

Total number of Market 
Bulletin subscribers 

Reaches a unique market for SCDA

M 3.1.3 58,649 67,446 58,925 July 1-June 30 Facebook page members Total number of followers
Reflect brand recognition and impact 
of marketing efforts

S 3.2

M 3.2.1 90 95 75 July 1-June 30
Recruitment log; 
updated monthly

Totaling monthly number of 
contacts

Increases jobs, capital investment and 
economic impact of the industry

M 3.2.2 7 10 5 July 1-June 30 Database Total of events staff attend Measures visibilty of SCDA at events 

Perform calibrations of liquid and mass measurement equipment within one month of work 
order initiation

Promote, develop and expand South Carolina's agriculture/agribusiness industry, both 
domestically and internationally, by providing opportunites to farmers and industry 
players. 

Expand marketing efforts, including Certified SC Grown, to both maximize Return on 
Investment (ROI) for the state and private sector participants, while also increasing sales 
opportunities at the State Farmers Markets, restaurants, and retail outlets

Increase participation in the Certified SC Grown/Fresh On The Menu programs by 5 percent 
annually 

Grow overall subscribers of The Market Bulletin by 5 percent

       Increase agribusiness development efforts through recruitment, expansion, 
diversification and value-added opportunities

Enhance the newly opened Metrology Lab by obtaining Echelon I certification and NVLAP 
accredidation, and having all staff complete NIST training.

Increase SCDA's related channels' followers on Facebook by 15 percent. 

Perform an annual inventory analysis on agribusiness companies who are primed for 
expansion in SC or the Southeastern United States
Participate in at least 7 business recruitment/trade show events per year to meet with 
prospective companies 
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Agency Name:

Agency Code: 44

Goal Strategy Measure Base Target Actual
Government and Citizens G 1

S 1.1

M 1.1.1 100% 100% July 1-June 30 IT Help Desk records

The number of tickets assigned 
and acknowledged as a 
percentage of all help desk 
tickets submitted by 
employees

Responsiveness of IT staff; amount of 
down-time field employees due to 
technology solutions; documentation 
of problems and solutions

M 1.1.2 3 3 July 1-June 30 Agency documentation
Count of training 
opportunities 

Opportunities for all agency 
employees to be in the same room 
with support services staff, ask 
questions, and interact; 
communication avenue to deploy 
information

S 1.2

M 1.2.1 11.11%
Less than 10%  

turnover
July 1-June 30

Reconciliation of SCEIS 
and agency HR data

Number of Full-Time 
Equivalent (FTE) positions 
vacated and backfilled divided 
by the total number of FTE 
positions filled by July 1

While there are often extraneous 
factors that lead to employees 
changing jobs, lower turnover is an 
indicator for employee happiness, 
health, engagement, and 
compensation

M 1.2.2 3,350.77 2% reduction July 1-June 30
Reconciliation of SCEIS 
and agency HR data

Total number of overtime 
hours worked

Reduction in overtime hours worked 
by employees indicates a better 
work/life balance, appropriate staffing 
levels, and improved personnel 
management 

S 1.3

M 1.3.1 90% 90% July 1-June 30 HR records

Number of completed 
evaluation stages by the dates 
outlined divided by the total 
number of employees required 
to have an EPMS

Provides a plan for communicating 
measurable job functions and success 
criteria 

M 1.3.2 98% 99% July 1-June 30 HR records

Number of completed 
evaluation stages by the dates 
outlined divided by the total 
number of employees required 
to have an EPMS

Ensures employees are being evaluated 
and provided feedback on 
performance 

Maintaining Safety, Integrity and Security G 2

S 2.1

M 2.1.1 100% 100% July 1-June 30
Software, data queries, 
scheuled inspections

Number of completed 
inspections, training dates for 
customers/growers

Maintain compliance and inspection 
frequency of firms and entities under 
SCDA oversight

M 2.1.2 100% 100% July 1-June 30

Number of staff 
attending required 
worskshops, conferences 
and events

Percentage of those required 
attending

SC relevance, national credibility, 
knowledgeable and accredited staff

M 2.1.3 100% 100% July 1-June 30

Lab Reports, lab analysis, 
standards adherance 
with FDA/USDA 
milestones

LIMS, Lab Reports, Midyear 
reviews and auidts by federal 
partners

Rapid response, consumer confidence, 
foodborne outbreak response

S 2.2

M 2.2.1 100% 100% July 1-June 30
Winwam software 
queries, consumer 
complaint files

Number of devices checked 
devided by total number in 
inventory

Consumer confidence, comsumer 
protection

M 2.2.2 N/A 100% July 1-June 30

New lab to become Ech I 
certified and Quality 
Manament system 
Implemented: NVLAP 
prerequisites

Percentage of compliance and 
certifications from NIST

Increase customer base, increase 
revenue, credibility of lab, other state 
customers increase

M 2.2.3 62% 75% July 1-June 30
Lab reporting, invoice 
dates

Receiving date vs completion 
date

Consumer confidence, meet industry 
needs, profitable

Perform calibrations of liquid and mass measurement equipment within one month of work 
order initiation

Lead and perform inspections under state regulatory authority or under federal contract 
involving such program areas MFRPS, AFRPS, FSMA, COOL, RRT, State Hemp Farming 
Program, USDA AMS, and by providing training and regulatory oversight for GAP, GHP, 
Produce Safety, PC Inspections, and HACCP
Lead and participate in local, regional and national food (feed) safety events, programs and 
associations by way of memberships, attendance, work groups, forums and regulatory 
development subcommittees

Analyze official and submitted samples for quality, purity, safety and compliance with 
standards internally or through cooperation with other agencies (USDA, FDA, DHEC, 
Clemson) during normal operations or during emergencies

Provide food, feed, produce, commodity safety oversight of SC manufacturers, processors, 
distributors, farms, mills and certain retailers through risk based, compliance, mandatory 
inspections, and laboratory analysis of collected and submitted samples

Perform routine inspections of firms under SCDA oversight. Follow up communications with 
inspectors in response to complaints within 24 hours.

Enhance the newly opened Metrology Lab by obtaining Echelon I certification and NVLAP 
accredidation, and having all staff complete NIST training.

Reduce overtime hours by 5 percent year over year

       Establish clear performance expectations, encourage accountability, and communicate 
outcomes

Complete planning stage EPMS documents by 1 March each year for all existing employees 
and within 1 month of new hires

Complete evaluation stage universal review period EPMS documents by 1 December or by 
the end of the trial-period, whichever is applicable 

Protect consumers and business entities through physical inspections, laboratory analysis, 
accuracy and precision calibrations of measuring devices, product (food, feed, fuel) 
sampling, facility and product licensing, and routine, risk based, or consumer complaint 
driven inspections 

Provide food, feed, produce, commodity safety oversight of SC manufacturers, processors, 
distributors, farms, mills and certain retailers through risk based, compliance, mandatory 
inspections, and laboratory analysis of collected and submitted samples

Offer at least three agency-wide trainings on pertinent business policies, procedures, or tools 

       Encourage employee well-being and work/life balance 

Reduce employee turnover year over year

Strategic Planning and Performance Measurement Template

Statewide Enterprise Strategic Objective Type
Item #

Description
2020-21

Time Applicable
Data Source and 

Availability
Calculation Method Meaningful Use of Measure

DEPARTMENT OF AGRICULTURE Fiscal Year 2019-2020
Accountability Report

P160 Section:

Improve agency operational readiness and workforce development 
       Ensure employees have the best available resources, including facilities, fleet, 
equipment, training, and information, to deliver complete, concise and consistent 
customer service 

SCDA IT helpdesk tickets are assigned, acknowledged, and addressed within two business 
days of submission
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Agency Name:

Agency Code: 44

Goal Strategy Measure Base Target Actual

Strategic Planning and Performance Measurement Template

Statewide Enterprise Strategic Objective Type
Item #

Description
2020-21

Time Applicable
Data Source and 

Availability
Calculation Method Meaningful Use of Measure

DEPARTMENT OF AGRICULTURE Fiscal Year 2019-2020
Accountability Report

P160 Section:

Public Infrastructure and Economic Development G 3

S 3.1

M 3.1.1 2,030 2,132 July 1-June 30
Certified SC Grown and 
Fresh on the Menu 
databases

The number of members at the 
beginning of the fiscal year 
divided by the number of 
members at the end of the 
fiscal year

Reflects impact of Certified SC brand 
marketing

M 3.1.2 10,705 11,775 July 1-June 30
Kelly Registration 
Systems

Total number of Market 
Bulletin subscribers 

Reaches a unique market for SCDA

M 3.1.3 58,925 61,871 July 1-June 30 Facebook page members Total number of followers
Reflect brand recognition and impact 
of marketing efforts

S 3.2

M 3.2.1 75 100 July 1-June 30
Recruitment log; 
updated monthly

Totaling monthly number of 
contacts

Increases jobs, capital investment and 
economic impact of the industry

M 3.2.2 5 5 July 1-June 30 Database Total of events staff attend Measures visibilty of SCDA at events 

       Increase agribusiness development efforts through recruitment, expansion, 
diversification and value-added opportunities

Perform an annual inventory analysis on agribusiness companies who are primed for 
expansion in SC or the Southeastern United States
Participate in at least 7 business recruitment/trade show events per year to meet with 

Promote, develop and expand South Carolina's agriculture/agribusiness industry, both 
domestically and internationally, by providing opportunites to farmers and industry 
players. 

Expand marketing efforts, including Certified SC Grown, to both maximize Return on 
Investment (ROI) for the state and private sector participants, while also increasing sales 
opportunities at the State Farmers Markets, restaurants, and retail outlets

Increase participation in the Certified SC Grown/Fresh On The Menu programs by 5 percent 
annually 

Grow overall subscribers of The Market Bulletin by 10 percent

Increase SCDA's related channels' followers on Facebook by 5 percent. 
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Agency Name:  

Agency Code:  P160 Section: 44

0.95 Multiplier
General Other Federal TOTAL General Other Federal TOTAL

I.B Agency Operations - Operations

To serve with executive leadership, grant 
administration, human resource services, 
policy development and review, financial 
services, information technology, facilities 
management and other administrative support 
services.

 $            1,408,109  $                 283,924  $            1,692,033  $            1,337,704  $                269,728  $ -  $            1,607,431 
1.1.1, 1.1.2, 1.2.1, 1.2.2, 
1.3.1, 1.3.2

I.C Agency Operations - Market
Services

To operate the three state farmers markets in 
Lexington / Columbia, Florence and Greenville. 
These markets provide central points for 
farmers and producers to sell their products.

 $                 531,104  $                 845,470  $            1,376,574  $                504,549  $                803,197  $ -  $            1,307,745 3.1.1

II.A Consumer Protection - 
Consumer Protection

To provide highly-trained, equipped, and 
efficient regulatory programs through seven (7) 
main departments: Produce Safety 
Department, Laboratory Services Department, 
Consumer Services Department, Metrology 
Services Department, Feed/Food Safety & 
Compliance Department, Grading and 
Inspection Department, and the new Hemp 
Program. There is a unified effort by these seven 
groups to fulfill and comply with their 
legislated and service driven charge, and each 
unit is dependent on the other to complete 
tasks as required by state/federal law and 
regulation.

 $            2,762,351  $            1,069,066  $            1,429,179  $            5,260,596  $            2,624,233  $            1,015,613  $            1,357,720  $            4,997,566 
2.1.1, 2.1.2, 2.1.3, 2.2.1, 
2.2.2, 2.2.3

II.B Consumer Protection - 
Inspection Services

To ensure quality grade standards and 
continuous market volume and pricing to the 
agriculture industry through a cooperative 
agreement with the USDA; and provide grading 
and inspecting of poultry and egg products and 
fruits and vegetables.

 $            1,937,849  $ 4,555  $            1,942,404  $ -  $            1,840,957  $ 4,327  $            1,845,284 2.1.1

III.A Marketing Services - Marketing 
and Promotions

To maintain and develop broad-based 
marketing programs that increase consumer 
awareness and product demand for quality 
South Carolina agricultural products at local, 
national, and international levels. Division 
specialists are responsible for providing 
marketing and promotional assistance for core 
commodity areas, commodity boards, and 
various allied industry associations, as well as 
retail and wholesale industry partners. 
Marketing Specialists work to expand and 
develop local, regional, national, and 
international markets for South Carolina 
agricultural products.

 $            3,695,698  $                    47,047  $            7,716,176  $         11,458,921  $            3,510,913  $                   44,695  $            3,665,535  $            7,221,143 3.1.1, 3.1.2, 3.2.1, 3.2.2

III.B Marketing Services - 
Commodity Boards

To serve as a liaison to commodity boards and 
associations; and support the state's 
Agriculture Commission in marketing of the 
state's commodities; as well as fund various 
research projects relevant to the commodity.

 $            1,424,415  $            1,424,415  $ -  $            1,353,194  $ -  $            1,353,194 3.1.1, 3.1.2, 3.1.3

III.C Marketing Services - Market
Bulletin

To publish the Market Bulletin, which is 
designed as a vehicle for farmers and non-
farmers to buy and sell agricultural products 
and services, as a resource for economic 
stability especially in rural areas.

 $                    75,083  $                    75,083  $ -  $                   71,329  $ -  $                   71,329 3.1.2

Program/Title Purpose
FY 2019-20 Expenditures (Actual) FY 2020-21 Expenditures (Projected)

Associated Measure(s)

DEPARTMENT OF AGRICULTURE Fiscal Year 2020-2021
Accountability Report

Program Template
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III.D Marketing Services - 
Agribusiness Development

To focus on the research and recruitment of 
prospective agribusiness companies that have 
interest in locating or growing in South 
Carolina via the production of Certified SC 
Grown products, and/or value-added processes 
that supply and support South Carolina 
agriculture. 

 $                 695,111  $                 695,111  $                660,355  $ -  $ -  $                660,355 3.1.1, 3.2.1, 3.2.2

III.E Marketing Services - 
Agricultural Center for Research
and Entrepreneurship

To provide additional economic prosperity for 
SC agribusiness from within the state and from 
across the globe; and provide a unique research 
platform devoted to addressing specific 
challenges for industries that can provide more 
market opportunities to South Carolina 
agribusinesses and farmers.

 $                 901,975  $                 901,975  $                856,876  $ -  $ -  $                856,876 3.1.1, 3.2.1

III.F Marketing Services - 
Infrastructure Grants

To fund unique infrastructure projects that 
would maintain and increase the number of 
companies engaged in processing, packaging, 
manufacturing, distribution, and 
transportation of agricultural products, 
providing more markets for producers.  

 $                 194,098  $                 194,098  $            3,000,000  $ -  $ -  $            3,000,000 3.1.1, 3.2.1, 3.2.2

IV. Employee Benefits
Retirement, health, life, disability and dental 
insurance, FICA taxes, unemployment, other

 $            1,541,927  $            1,048,997  $                 319,774  $            2,910,698  $            1,464,831  $                996,547  $                303,785  $            2,765,163 All

All Other Items Permanent Improvements  $                 492,436  $                 492,436  $ -  $                467,814  $ -  $                467,814 All

Certified SC  $ 294  $ 294  $ 279  $ -  $ -  $ 279 3.1.1, 3.1.3

Laboratory Equipment  $                    24,228  $                    38,107  $                    62,335  $                   23,017  $                   36,202  $ -  $                   59,218 2.1.3, 2.2.2, 2.2.3

Agribusiness  $                 227,331  $                 227,331  $                215,964  $ -  $ -  $                215,964 3.2.1, 3.2.2

Regional Farmers Markets  $                 451,173  $                 451,173  $                428,614  $ -  $ -  $                428,614 3.1.1, 3.1.3
 $ -    $ -   

 $  12,433,399.00  $     7,262,394.00  $     9,469,684.00  $         29,165,477  $         14,627,336  $            6,899,274  $            5,331,368  $         26,857,978 



Agency Name:     Fiscal Year 2019-2020
Accountability Report

Agency Code:     P160 Section: 44
Legal Standards Template

Item # Law Number Jurisdiction Type of Law Statutory Requirement and/or Authority Granted

Does this law 
specify who your 

agency must or may 
serve?  (Y/N)

Does the law specify a 
product or service 

your agency must or 
may provide?

If yes,  what type of service or product? If other service or product , please specify what service or product.

1 46-3-10 State Statute Establishes duties of Department-The Department of Agriculture shall execute the laws of this State pertaining to 
agriculture except such laws as specifically designated for execution by others. 

Yes No

2 46-3-20 State Statute Establishes SCDA's authority to issue food manufacturers, processors, and packers permits. Yes Yes Other service or product our agency 
must/may provide

Permits for food manufacturers, processors, and packers.

3 46-3-25 State Statute Establishes a program within SCDA to foster relationships between S.C. farms, school districts, and other 
institutions and to provide them with fresh and minimally processed foods for consumption by students. 

Yes Yes Other service or product our agency 
must/may provide

Program within SCDA to foster relationships between S.C. farms, 
school districts, and other institutions and to provide them with fresh 
and minimally processed foods for consumption by students. 

4 46-3-30 State Statute Establishes qualifications of the Commissioner of Agriculture. Yes Yes Other service or product our agency 
must/may provide

Qualified Commissioner of Agriculture 

5 46-3-40 State Statute Establishes election process for the Commissioner of Agriculture. No Yes Other service or product our agency 
must/may provide

Duly Elected Commissioner of Agriculture

6 46-3-50 State Statute Establishes the bond of the Commissioner of Agriculture.  No Yes Other service or product our agency 
must/may provide

Bond for Commissioner of Agriculture

7 46-3-60 State Statute Allows for the appointment of a clerk by the Commissioner. No Yes Other service or product our agency 
must/may provide

Clerk for Commissioner of Agriculture 

8 46-3-80 State Statute Establishes duties of the Commissioner-promotion of agriculture; establish a land registry Yes Yes Other service or product our agency 
must/may provide

Promotion of agriculture and cattle raising  and establishment and 
maintenance of a land registry 

9 46-3-90 State Statute Establishes the Commissioner's authority to regulate the sale of marl or ground limestone. Yes Yes Other service or product our agency 
must/may provide

Regulation of the sale of marl or ground limestone

10 46-3-100 State Statute Establishes the Commissioner's authority to regulate the sale of inoculating material. Yes Yes Other service or product our agency 
must/may provide

Regulation of the sale of inoculating material

11 46-3-110 State Statute Establishes the disposition of moneys derived from sale of inoculating material. Yes Yes Other service or product our agency 
must/may provide

Disposition of moneys derived from sale of inoculating material

12 46-3-120 State Statute Establishes that other Departments and agencies shall furnish information to the Commissioner as necessary. Yes Yes Other service or product our agency 
must/may provide

Request information from other agencies

13 46-3-130 State Statute Establishes the authority of SCDA to enter into contracts or agreements with any State agency. Yes No
14 46-3-140 State Statute Establishes the requirement of an annual report of SCDA's work. Yes Yes Report our agency must/may provide
15 46-3-145 State Statute Establishes the definition of "beneficiary class" and SCDA's involvement with loan programs. Yes Yes Other service or product our agency 

must/may provide
 Participate in and cooperate with programs which may make loans to 
farmers of the beneficiary class

16 46-3-160 State Statute Establishes the Commissioner's authority to enter into agreements with the U.S. government for the conduct of 
aquatic plant control projects. 

Yes No Other service or product our agency 
must/may provide

May enter into agreements with the U.S. government for the conduct 
of aquatic plant control projects. 

17 46-3-170 State Statute Establishes that the Commissioner may sue or be sued. Yes No Other service or product our agency 
must/may provide

Commissioner may sue or be sued. 

18 46-3-175 State Statute Establishes the authority of SCDA to issue agribusiness licenses. Yes Yes Other service or product our agency 
must/may provide

SCDA to issue agribusiness licenses. 

19 46-3-180 State Statute Establishes the authority of the Commissioner to revoke registrations or licenses. Yes Yes Other service or product our agency 
must/may provide

May revoke registrations or licenses.

20 46-3-190 State Statute Establishes that a hearing must occur before a license is revoked. Yes Yes Other service or product our agency 
must/may provide

Must conduct a hearing  before a license is revoked. 

21 46-3-200 State Statute Establishes the procedural powers of the Commissioner at license revocation hearing. Yes Yes Other service or product our agency 
must/may provide

 Must follow procedural powers of the Commissioner at license 
revocation hearing.

22 46-3-210 State Statute Establishes the bond to stay revocation. Yes Yes Other service or product our agency 
must/may provide

Bond to stay revocation.

23 46-3-220 State Statute Establishes the appeals process for revocation of registrations or licenses. Yes Yes Other service or product our agency 
must/may provide

Provide appeals process for revocation of licenses. 

24 46-3-230 State Statute Establishes release of certain items from restraining orders. Yes Yes Other service or product our agency 
must/may provide

Commissioner may release any such item upon compliance with, and 
payment of, all costs or expenses incurred in any proceeding pursuant 
to such order.

25 46-3-240 State Statute Establishes the authority of the Commissioner and inspectors to enforce regulations relating to food and drugs. Yes Yes Other service or product our agency 
must/may provide

Commissioner and inspectors to enforce regulations relating to food 
and drugs. 

26 46-3-260 State Statute Establishes the South Carolina Renewable Energy Infrastructure Development Fund and gives SCDA authority to 
prescribe procedures, as necessary, to execute related provisions. 

Yes Yes Board, commission, or committee on which 
someone from our agency must/may serve

27 46-3-270 State Statute Establishes the authority of SCDA to waive the remittance of indirect cost recoveries for the Specialty Crop Grant. Yes Yes Other service or product our agency 
must/may provide

The Department of Agriculture may waive the remittance of indirect 
cost recoveries for the Specialty Crop Grant

28 46-3-280 State Statute Establishes a program to integrate veterans into the field of agriculture and support veterans currently working in 
agriculture. 

Yes Yes Other service or product our agency 
must/may provide

Establish a program to integrate veterans into the field of agriculture 
and support veterans currently working in agriculture. 

29 46-15-10 State Statute Establishes the general duties of SCDA. Yes Yes Other service or product our agency 
must/may provide

Implementation of the Provisions of S.C. Code 46-15-10 et. Seq

30 46-15-20 State Statute Establishes the general powers of SCDA. Yes Yes Other service or product our agency 
must/may provide

Perform powers associated to agricultural marketing

31 46-15-21 State Statute Abolishes the State Agricultural Marketing Commission. Yes Yes Other service or product our agency 
must/may provide

Perform duties of the State Agricultural Marketing Commission

32 46-15-30 State Statute Establishes that any rules and regulations must be filed with the Secretary of State. Yes Yes Other service or product our agency 
must/may provide

File rules and regulations with the Secretary of State

33 46-15-40 State Statute Establishes that inspection, grading, and buyers' services shall be made available to private markets at reasonable 
charges. 

Yes Yes Other service or product our agency 
must/may provide

Make inspection, grading, and buyers' services available to private 
markets at reasonable charges. 

34 46-15-50 State Statute Establishes that SCDA must keep markets' records. Yes Yes Other service or product our agency 
must/may provide

Keep Market records

35 46-15-60 State Statute Establishes that funds from the operation of the wholesale farmers' markets must be deposited monthly with the 
State Treasurer. 

Yes Yes Distribute funding to another entity

36 46-15-70 State Statute Establishes the Agricultural Marketing Advisory Council with the Commissioner as chairman. Yes Yes Board, commission, or committee on which 
someone from our agency must/may serve

DEPARTMENT OF AGRICULTURE



37 46-15-80 State Statute Establishes meetings and compensation of the Agricultural Marketing Advisory Council. Yes Yes Board, commission, or committee on which 
someone from our agency must/may serve

38 46-15-90 State Statute Establishes duties of the Agricultural Marketing Advisory Council. Yes Yes Board, commission, or committee on which 
someone from our agency must/may serve

39 46-17-340 State Statute Establishes that SCDA shall provide administrative support to S.C. Commodity Boards and Associations. Yes Yes Other service or product our agency 
must/may provide

Pay Department expenses with funds appropriated by law and not 
assessments

40 46-19-20 State Statute Establishes that the Department shall investigate and consider all petitions for local marketing authorities Yes Yes Other service or product our agency 
must/may provide

Investigate and consider all petitions for local marketing authorities 

41 46-19-40 State Statute Establishes that SCDA shall approve, assist, and supervise local marketing authorities. Yes Yes Other service or product our agency 
must/may provide

Shall approve, assist, and supervise local marketing authorities. 

42 46-19-210 State Statute Establishes the authority of the Commissioner to establish and supervise the Roadside Market Incentive Program. Yes Yes Other service or product our agency 
must/may provide

Establish and supervise the Roadside Market Incentive Program. 

43 46-19-220 State Statute Establishes the authority of the Commissioner to prescribe standards for participating in the Roadside Market 
Incentive Program. 

Yes Yes Other service or product our agency 
must/may provide

Prescribe standards for participating in the Roadside Market Incentive 
Program. 

44 46-19-230 State Statute Establishes the application process for the Roadside Market Incentive Program. Yes Yes Other service or product our agency 
must/may provide

Establish the application process for the Roadside Market Incentive 
Program. 

45 46-19-240 State Statute Establishes the Commissioner's authority to make signs for the Roadside Market Incentive Program. Yes Yes Other service or product our agency 
must/may provide

Make signs for the Roadside Market Incentive Program.

46 46-19-250 State Statute Establishes periodic inspections of approved roadside markets. Yes Yes Other service or product our agency 
must/may provide

Conduct  periodic inspections of approved roadside markets. 

47 46-19-260 State Statute Establishes notice and hearing on disapproved market application. Yes Yes Other service or product our agency 
must/may provide

Conduct hearings on disapproved market application. 

48 46-19-270 State Statute Establishes penalty for displaying an unauthorized market sign. Yes Yes Other service or product our agency 
must/may provide

Implement  penalty for displaying an unauthorized market sign. 

49 46-19-280 State Statute Establishes transfer of market signs. Yes Yes Other service or product our agency 
must/may provide

Oversee transfer of market signs. 

50 46-19-290 State Statute Establishes the authority of the Commissioner to expend funds for the promotion and expansion of agricultural 
products. 

Yes Yes Other service or product our agency 
must/may provide

Expend funds for the promotion and expansion of agricultural 
products. 

51 46-19-300 State Statute Establishes the authority of the Commissioner to adopt rules to implement the Roadside Market Incentive Program. Yes Yes Other service or product our agency 
must/may provide

Adopt rules to implement the Roadside Market Incentive Program. 

52 46-19-310 State Statute Establishes the authority of the Commissioner to apply for an injunction. Yes Yes Other service or product our agency 
must/may provide

Apply for an injunction. 

53 46-21-25 State Statute Establishes the authority of SCDA to enforce state seed law. Yes Yes Other service or product our agency 
must/may provide

Enforce state seed law. 

54 46-21-35 State Statute Establishes the SCDA seed laboratory. Yes Yes Other service or product our agency 
must/may provide

Establish Seed Laboratory

55 46-21-45 State Statute Establishes that  before selling, distributing for sale, offering for sale, exposing for sale, handling for sale, or soliciting 
orders for the purchase of agricultural, vegetable, or flower seed, or mixture thereof, a person shall first register each 
place of business in this State with the Department of Agriculture

Yes Yes Other service or product our agency 
must/may provide

Establish Seed License 

56 46-27-60 State Statute Establishes that the Commissioner may prescribe other standard bag or package weights for commerical feed Yes Yes Other service or product our agency 
must/may provide

Prescribe other standard bag or package weights for commerical feed

57 46-27-70 State Statute Establishes the Commissioner shall from time to time prescribe and publish regulations for carrying out the 
provisions of Articles 1 to 9 of the Commerical Feed Act.

Yes Yes Other service or product our agency 
must/may provide

Prescribe and publish regulations for carrying out the provisions of 
Articles 1 to 9 of the Commerical Feed Act.

58 46-27-80 State Statute
Establishes the Commissioner may prescribe regulations governing the grading of any and all commercial feeds

Yes Yes Other service or product our agency 
must/may provide

Prescribe regulations governing the grading of any and all commercial 
feeds

59 46-27-210 State Statute Establishes registration of commercial feeds Yes Yes Other service or product our agency 
must/may provide

Registration of commercial feeds

60 46-27-310 State Statute Establishes lableing of commerical feeds Yes Yes Other service or product our agency 
must/may provide

Enforce labeling requirement of commcercial feeds 

61 46-27-410 State Statute Establishes the authority of SCDA to inspect and take feed samples. Yes Yes Other service or product our agency 
must/may provide

 Inspect and take feed samples. 

62 46-27-610 State Statute Establishes the authority of Commissioner to suspend sales of feed Yes Yes Other service or product our agency 
must/may provide

Suspend sales of feed

63 46-30-270 State Statute Establishes the Department my provide administrative assistance to the Tobacco Board Yes Yes Other service or product our agency 
must/may provide

Provide administrative assistance to the Tobacco Board

64 46-40-10 State Statute Establishes the SC Grain Dealers Guaranty Fund. Yes Yes Other service or product our agency 
must/may provide

Operate SC Grain Dealers Guaranty Fund

65 46-41-40 State Statute Establishes the authority of SCDA to issue agricultural dealers and handlers licenses. Yes Yes Other service or product our agency 
must/may provide

Issue agricultural dealers and handlers licenses. 

66 46-42-10 State Statute Establishes the authority of SCDA to sample, grade, and inspect grain and oilseeds. Yes Yes Other service or product our agency 
must/may provide

Sample, grade, and inspect grain and oilseeds. 

67 46-51-10 State Statute Establishes the Aquaculture Permit Assistance Office within SCDA. Yes Yes Other service or product our agency 
must/may provide

Operate Aquaculture Permit Assistance Office within SCDA. 

68 39-9-68 State Statute Charges SCDA Consumer Services Division with performing weights and measures functions. Yes Yes Other service or product our agency 
must/may provide

Perform weights and measures functions. 

69 39-9-70 State Statute Charges the Commissioner of Agriculture with maintaining and enforcing weights and measures inspections and 
standards. 

Yes Yes Other service or product our agency 
must/may provide

Maintain and enforce weights and measures inspections and 
standards. 

70 46-55-10 State Statute Charges the Department with implementation and oversight of the Hemp Farming Program Yes Yes Other service or product our agency 
must/may provide

Implementation and oversight of the Hemp Farming Program

71 44.1 State Proviso Establishes the authority of SCDA to charge a yearly subscription for the Market Bulletin. Yes Yes Other service or product our agency 
must/may provide

charge a yearly subscription for the Market Bulletin. 

72 44.2 State Proviso Establishes fruit/vegetable inspectors subsistence. Yes Yes Other service or product our agency 
must/may provide

Establish fruit/vegetable inspectors subsistence. 

73 44.3 State Proviso Establishes SCDA use of the  Warehouse Receipts Guaranty Fund. Yes Yes Other service or product our agency 
must/may provide

Retain and expend fifty thousand dollars from the Warehouse Receipts 
Guaranty Fund 

74 44.4 State Proviso Establishes a weights and measures registration fee. Yes Yes Other service or product our agency 
must/may provide

May charge a weights and measures fee

75 44.5 State Proviso Establishes the authority of SCDA to retain revenues associated with the sale of its property. Yes Yes Other service or product our agency 
must/may provide

May retain revenues associated with the sale of the property



76 44.7 State Proviso Establishes the authority of SCDA to charge for export certification. Yes Yes Other service or product our agency 
must/may provide

May charge for registration of feed labels.

77 44.8 State Proviso Establishes the authority of SCDA to charge for registration of feed labels. Yes Yes Other service or product our agency 
must/may provide

May charge for registration of feed labels. 

78 5-190 State Regulation State Farmers Markets; rules and regulations Yes Yes Other service or product our agency 
must/may provide

Regulate State Farmers Markets

79 5-581 State Regulation Dealers and handlers of agricultural products Yes Yes Other service or product our agency 
must/may provide

Regulate dealers and handlers 

80 46-21-1010 State Statute Seed Arbitration claims notice and effect of arbitration Yes Yes Other service or product our agency 
must/may provide

Implement seed arbitration 

81 46-21-1020 State Statute Appointment of arbitration committee; procedures Yes Yes Other service or product our agency 
must/may provide

Appointment of arbitration committee

82 46-1-160 State Establishes the SC Farm Aid Fund and tasks SCDA with administering the fund Yes Yes Other service or product our agency 
must/may provide

Administer SC Farm Aid Fund

83 46-55-20 State Statute Creation of the South Carolina Industrial Hemp Program Yes Yes Other service or product our agency 
must/may provide

Administer SC Industrial Hemp Program 

84 5-200 State Regulation Commercial feeding stuffs Yes Yes Other service or product our agency 
must/may provide

Regulate Commercial feeding stuffs 

85 5-201 State Regulation Adulteration of commercial feeding stuffs Yes Yes Other service or product our agency 
must/may provide

Regulate Commercial feeding stuffs 

86 5-202 State Regulation Misbranding of Commercial Feeding Stuffs Yes Yes Other service or product our agency 
must/may provide

Regulate Commercial feeding stuffs 

87 5-203 State Regulation Labeling of Commercial Feeding Stuffs Yes Yes Other service or product our agency 
must/may provide

Regulate Commercial feeding stuffs 

88 5-204 State Regulation Ingredients Statement of Commercial Feeding Stuffs Yes Yes Other service or product our agency 
must/may provide

Regulate Commercial feeding stuffs 

89 5-205 State Regulation Additive Statement of Commercial Feeding Stuffs Yes Yes Other service or product our agency 
must/may provide

Regulate Commercial feeding stuffs 

90 5-206 State Regulation Registration of Commercial Feeding Stuffs Yes Yes Other service or product our agency 
must/may provide

Regulate Commercial feeding stuffs 

91 5-207 State Regulation General Regulations of Commercial Feeding Stuffs Yes Yes Other service or product our agency 
must/may provide

Regulate Commercial feeding stuffs 

92 5-210 State Regulation Egg Producers Defined Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

93 5-211 State Regulation Egg Transfer of Eggs Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

94 5-212 State Regulation Egg Records;[Wholesalers.] Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

95 5-213 State Regulation Egg Records;[Retailers.] Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

96 5-214 State Regulation Egg Access to Inspect Stocks and Records Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

97 5-215 State Regulation Egg Standards Versus Grades Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

98 5-216 State Regulation Egg Weight of Eggs Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

99 5-217 State Regulation Eggs Must be Designated Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

100 5-218 State Regulation South Carolina Standards for Quality of Individual Shell Eggs Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

101 5-223 State Regulation Egg General Terms Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

102 5-224 State Regulation South Carolina Consumer Grades for Shell Eggs Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

103 5-225 State Regulation Egg [Placards.] Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

104 5-226 State Regulation Egg Packing, Marketing and Labeling Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

105 5-227 State Regulation Egg Packing Material Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

106 5-228 State Regulation Egg Cartons Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

107 5-229 State Regulation Egg Seal Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

108 5-230 State Regulation Advertising Eggs Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

109 5-231 State Regulation Inedible Eggs Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

110 5-232 State Regulation Egg Refrigeration at Wholesale and Retail Levels Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

111 5-234 State Regulation Egg [Representative Samples for Grading Purposes.] Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

112 5-235 State Regulation Egg License Renewal Yes Yes Other service or product our agency 
must/may provide

Regulate Egg grading and packaging 

113 5-300 State Regulation Food: Labeling-Misbranding Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

114 5-301 State Regulation Food in Package Form Labeling: Identity Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

115 5-302 State Regulation Food [Compliance with Labeling Requirement.] Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling



116 5-303 State Regulation Food Labeling; Name and Place of Business of Manufacturer, Packer or Distributor Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

117 5-304 State Regulation Food: Labeling; Prominence of Required Statements Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

118 5-305 State Regulation Food [Insufficiency of Label Space.] Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

119 5-306 State Regulation Food [Language of Lable.] Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

120 5-307 State Regulation Food: Labeling, Designation of Ingredients Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

121 5-308 State Regulation Food [Designation of Spices, Flavorings and Coloring.] Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

122 5-309 State Regulation Food [Designation if Both a Spice and Coloring or Flavoring and Coloring.] Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

123 5-310 State Regulation Food [Fabricated Foods.] Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

124 5-311 State Regulation Food [Assortment Packages.] Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

125 5-312 State Regulation Food [Exemption from Ingredient Listing Requirement.] Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

126 5-313 State Regulation Food [Exemption for Propylene Glycol or Glycerin.] Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

127 5-314 State Regulation Food [Listing Ingredients in Order of Decreasing Predominance.] Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

128 5-315 State Regulation Food Special Dietary Uses Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

129 5-316 State Regulation Food Labeling; Number of Servings Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

130 5-317 State Regulation Food Labeling; Artificial Flavoring or Coloring, Chemical Preservatives Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

131 5-318 State Regulation Food [No Exemption for Unpackaged Food.] Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

132 5-319 State Regulation Food [Where Statement Must Appear.] Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

133 5-320 State Regulation Food [Exemption Due to Unit Size.] Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

134 5-321 State Regulation Food [Exemption from Label Statement.] Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

135 5-322 State Regulation Food [Exemptions for Fruits and Vegetables.] Yes Yes Other service or product our agency 
must/may provide

Regulate food labeling

136 5-360 State Regulation Cosmetics Definitions Yes Yes Other service or product our agency 
must/may provide

Regulate salvage operations dealing in food and cosmetics

137 5-361 State Regulation Cosmetics Permits Yes Yes Other service or product our agency 
must/may provide

Regulate salvage operations dealing in food and cosmetics

138 5-362 State Regulation Cosmetics Notification Yes Yes Other service or product our agency 
must/may provide

Regulate salvage operations dealing in food and cosmetics

139 5-363 State Regulation Cosmetics Records Yes Yes Other service or product our agency 
must/may provide

Regulate salvage operations dealing in food and cosmetics

140 5-364 State Regulation Movement of Seized Foods and Cosmetics Yes Yes Other service or product our agency 
must/may provide

Regulate salvage operations dealing in food and cosmetics

141 5-365 State Regulation Cosmetics Labeling and Relabeling Yes Yes Other service or product our agency 
must/may provide

Regulate salvage operations dealing in food and cosmetics

142 5-366 State Regulation Cosmetics Building Exterior and Grounds Yes Yes Other service or product our agency 
must/may provide

Regulate salvage operations dealing in food and cosmetics

143 5-367 State Regulation Cosmetics Building Construction Yes Yes Other service or product our agency 
must/may provide

Regulate salvage operations dealing in food and cosmetics

144 5-368 State Regulation Cosmetics Physical Layout Requirements Yes Yes Other service or product our agency 
must/may provide

Regulate salvage operations dealing in food and cosmetics

145 5-369 State Regulation Cosmetics Sanitation Requirements for Receiving, Reconditioning and Storage Areas Yes Yes Other service or product our agency 
must/may provide

Regulate salvage operations dealing in food and cosmetics

146 5-370 State Regulation Cosmetics General Requirements for Sales Areas Yes Yes Other service or product our agency 
must/may provide

Regulate salvage operations dealing in food and cosmetics

147 5-371 State Regulation Cosmetics Waste Disposal Yes Yes Other service or product our agency 
must/may provide

Regulate salvage operations dealing in food and cosmetics

148 5-372 State Regulation Cosmetics Rodents, Insects and Other Vermin Yes Yes Other service or product our agency 
must/may provide

Regulate salvage operations dealing in food and cosmetics

149 5-373 State Regulation Cosmetics Miscellaneous Yes Yes Other service or product our agency 
must/may provide

Regulate salvage operations dealing in food and cosmetics

150 5-420 State Regulation Livestock sales licenses Yes Yes Other service or product our agency 
must/may provide

Regulate livestock sales licenses

151 5-421 State Regulation Livestock Sales Display of License Yes Yes Other service or product our agency 
must/may provide

Regulate livestock sales licenses

152 5-422 State Regulation Livestock Sales Records Required Yes Yes Other service or product our agency 
must/may provide

Regulate livestock sales licenses

153 5-423 State Regulation Livestock Sales Prompt Payment Yes Yes Other service or product our agency 
must/may provide

Regulate livestock sales licenses

154 5-424 State Regulation Livestock Sales Dissemination of News of Financial Irresponsiblility Yes Yes Other service or product our agency 
must/may provide

Regulate livestock sales licenses

155 5-425 State Regulation Livestock Sales Penalties Yes Yes Other service or product our agency 
must/may provide

Regulate livestock sales licenses



156 5-426 State Regulation Livestock Sales Injunction Issuance Yes Yes Other service or product our agency 
must/may provide

Regulate livestock sales licenses

157 5-440 State Regulation Petroleum Products Registering of Gasoline Yes Yes Other service or product our agency 
must/may provide

Regulate petroleum products 

158 5-444 State Regulation Petroleum Products Definitions Yes Yes Other service or product our agency 
must/may provide

Regulate petroleum products 

159 5-445 State Regulation Petroleum Products Standard Fuel Specifications Yes Yes Other service or product our agency 
must/may provide

Regulate petroleum products 

160 5-446 State Regulation Petroleum Products Classification and Method of Sale of Petroleum Products Yes Yes Other service or product our agency 
must/may provide

Regulate petroleum products 

161 5-447 State Regulation Petroleum Products Retail Storage Tanks Yes Yes Other service or product our agency 
must/may provide

Regulate petroleum products 

162 5-448 State Regulation Petroleum Products Condemned Product Yes Yes Other service or product our agency 
must/may provide

Regulate petroleum products 

163 5-449 State Regulation Petroleum Products Registration & Test Methods Yes Yes Other service or product our agency 
must/may provide

Regulate petroleum products 

164 5-450 State Regulation The Roadside Market Incentive Program Scope and Administration of Program Yes Yes Other service or product our agency 
must/may provide

Regulate the Roadside Market Incentive Program 

165 5-451 State Regulation The Roadside Market Incentive Program Roadside Market Yes Yes Other service or product our agency 
must/may provide

Regulate the Roadside Market Incentive Program 

166 5-452 State Regulation The Roadside Market Incentive Program Applications Yes Yes Other service or product our agency 
must/may provide

Regulate the Roadside Market Incentive Program 

167 5-453 State Regulation The Roadside Market Incentive Program Signs Yes Yes Other service or product our agency 
must/may provide

Regulate the Roadside Market Incentive Program 

168 5-454 State Regulation The Roadside Market Incentive Program Market Design Yes Yes Other service or product our agency 
must/may provide

Regulate the Roadside Market Incentive Program 

169 5-455 State Regulation The Roadside Market Incentive Program Location Yes Yes Other service or product our agency 
must/may provide

Regulate the Roadside Market Incentive Program 

170 5-456 State Regulation The Roadside Market Incentive Program Sanitation and Cleanliness Standards Yes Yes Other service or product our agency 
must/may provide

Regulate the Roadside Market Incentive Program 

171 5-457 State Regulation The Roadside Market Incentive Program Product Quality Yes Yes Other service or product our agency 
must/may provide

Regulate the Roadside Market Incentive Program 

172 5-458 State Regulation The Roadside Market Incentive Program Fair and Honest Marketing Practices Yes Yes Other service or product our agency 
must/may provide

Regulate the Roadside Market Incentive Program 

173 5-459 State Regulation The Roadside Market Incentive Program Effect of Violations of These Rules and Regulations Yes Yes Other service or product our agency 
must/may provide

Regulate the Roadside Market Incentive Program 

174 5-459.1 State Regulation Agreement Between South Carolina Department of Agriculture Roadside Market Incentive Program and its Members Yes Yes Other service or product our agency 
must/may provide

Regulate the Roadside Market Incentive Program 

175 5-460 State Regulation Standard for Agricultural Seeds Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

176 5-461 State Regulation Seeds Exception Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

177 5-462 State Regulation Seeds Noxious Weeds Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

178 5-463 State Regulation Prohibited Seeds Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

179 5-464 State Regulation Standard Germination for Vegetable Seeds Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

180 5-465 State Regulation Seeds Tolerances Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

181 5-466 State Regulation Seeds Labeling Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

182 5-467 State Regulation Labeling of Seed Corn Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

183 5-468 State Regulation Seeds Inconsistent Statements Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

184 5-469 State Regulation Seeds Advertisement Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

185 5-470 State Regulation Seed for Cleaning or Processing Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

186 5-471 State Regulation Certified Seed Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

187 5-472 State Regulation Seeds Mixtures Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

188 5-473 State Regulation Seeds Origin Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

189 5-474 State Regulation Seeds Date of Test Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

190 5-475 State Regulation Seeds Method of Testing Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

191 5-476 State Regulation Seeds Sampling Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

192 5-477 State Regulation Seeds Size of Sample Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

193 5-478 State Regulation Seeds Veriety Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

194 5-479 State Regulation Seeds Information on Tags Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

195 5-480 State Regulation Seed in Hermetically Sealed Containers Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds



196 5-481 State Regulation Treated Seeds Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

197 5-482 State Regulation Seeds Fees and Services Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

198 5-483 State Regulation Seeds Flower Standards Yes Yes Other service or product our agency 
must/may provide

Regulate Seeds

199 5-490 State Regulation Warehouse System Definitions Yes Yes Other service or product our agency 
must/may provide

Regulate Warehouse system

200 5-491 State Regulation Warehouse System Inspectors, Warehousemen Yes Yes Other service or product our agency 
must/may provide

Regulate Warehouse system

201 5-492 State Regulation Warehouses Yes Yes Other service or product our agency 
must/may provide

Regulate Warehouse system

202 5-493 State Regulation Warehouse Receipts Yes Yes Other service or product our agency 
must/may provide

Regulate Warehouse system

203 5-494 State Regulation Warehouse Scale Tickets Yes Yes Other service or product our agency 
must/may provide

Regulate Warehouse system

204 5-495 State Regulation Warehouse Daily Records Yes Yes Other service or product our agency 
must/may provide

Regulate Warehouse system

205 5-496 State Regulation Warehouse General Yes Yes Other service or product our agency 
must/may provide

Regulate Warehouse system

206 5-497 State Regulation Warehouse Procedures for Filing Claims Yes Yes Other service or product our agency 
must/may provide

Regulate Warehouse system

207 5-500 State Regulation Weights and Measures Standard Weights of Commodities Yes Yes Other service or product our agency 
must/may provide

Regulate weights and measures

208 5-571 State Regulation Weights and Measures Prohibit Acts and Exemptions Yes Yes Other service or product our agency 
must/may provide

Regulate weights and measures

209 5-572 State Regulation Weights and Measures Definition of Director Yes Yes Other service or product our agency 
must/may provide

Regulate weights and measures

210 5-610 State Regulation Milk Producer Tax Credit Definitions Yes Yes Other service or product our agency 
must/may provide

Regulate milk producer tax credit

211 5-611 State Regulation Mild Producer Tax Credit Producation Price Yes Yes Other service or product our agency 
must/may provide

Regulate milk producer tax credit

212 5-612 State Regulation Milk Producer Tax Credit Annual Milk Production Certification Yes Yes Other service or product our agency 
must/may provide

Regulate milk producer tax credit

213 5-613 State Regulation Milk Producer Tax Credit Disputes Regarding Milk Producer Tax Credit Qualification Yes Yes Other service or product our agency 
must/may provide

Regulate milk producer tax credit

214 46-17-10 State Statute Agriculture Commodities Marketing Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

215 § 46-17-20 State Statute Agricultural Commodities Marketing Declaration of Purpose Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

216 § 46-17-30 State Statute Agricultural Commodities Marketing Declaration of Policy Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

217 § 46-17-40 State Statute Agricultural Commodities Marketing Definitions Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

218 § 46-17-50 State Statute Agricultural Commodities Marketing Enforcement and Administration of Chapeter; When Commission Shall Issue, 
Amend, or Terminate marketing Agreements or Orders

Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

219 § 46-17-60 State Statute Agricultural Commodities Marketing Proposals; Records to be kept by Commission Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

220 § 46-17-70 State Statute Agricultural Commodities Marketing When Notice, Hearing, and Referendum are Required; Costs Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

221 § 46-17-80 State Statute Agricultural Commodities Marketing How Notice of Hearing is Given Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

222 § 46-17-90 State Statute Agricultural Commodities Marketing Conduct of Hearing Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

223 § 46-17-100 State Statute Agricultural Commodities Marketing Findings and Preliminary Decision of Commission Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

224 § 46-17-110 State Statute Agricultural Commodities Marketing Filing of Objections; Final Decision Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

225 § 46-17-120 State Statute Agricultural Commodities Marketing Requirements for Preliminary and Final Decisions; Notice of Final Decision; 
Fianl Decision Denying Proposal

Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

226 § 46-17-130 State Statute Agricultural Commodities Marketing Assent to Marketing Agreements or Amendments; When agreements or 
Amendments may be Enforced; When Agreements are Deemed Issued

Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

227 § 46-17-140 State Statute Agricultural Commodities Marketing Referendum to Determine Assent to Marketing Order Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

228 § 46-17-150 State Statute Agricultural Commodities Marketing When Marketing Order Shall Have Effect of Law; Effect of Defeat of Order at 
Referendum

Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

229 § 46-17-160 State Statute Agricultural Commodities Marketing When Commission May Amend or Suspend Agreement or Order Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

230 § 46-17-170 State Statute Agricultrual Commodities Marketing Producers and Handlers to Furnish Certain Information; Lists of Producers and 
Handlers; use of Information

Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

231 § 46-17-180 State Statute Agricultural Commodities Marketing Agreements and Orders Administered by Commission with Advice and 
Approval of Commodity Board; Employment of Additional Personnel

Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

232 § 46-17-190 State Statute Agricultural Commodities Marketing Establishment of Commodity Boards Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

233 § 46-17-200 State Statute Agricultural Commodities Marketing Qualifications of Board Members Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

234 § 46-17-210 State Statute Agricultrual Commodities Marketing Terms of Office, Election, or Appointment of Board Members Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

235 § 46-17-220 State Statute Agricultural Commodities Marketing Nomination of Candidates for Boards Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 



236 § 46-17-230 State Statute Agricultural Commodities Marketing Vacancies on Boards; Quorum Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

237 § 46-17-240 State Statute Agricultural Commodities Marketing Compensation and Expenses of Board Members Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

238 § 46-17-250 State Statute Agricultural Commodities Marketing Boards may Appoint or Utilize Committees and Other Advisers Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

239 § 46-17-260 State Statute Agricultural Commodities Marketing Powers and Boards Generally; Commission to Certify Staus and Changes in 
Membership; Marketing Orders and Agreements, Bylaws, Rules, and Regulations Filed with Secretary of State

Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

240 § 46-17-270 State Statute Agricultural Commodities Marketing Powers and Duties of Boards Enumerated Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

241 § 46-17-280 State Statute Agricultural Commodities Marketing Commission to Approve or Disapprove Actions of Boards Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

242 § 46-17-290 State Statute Agricultural Commodities Marketing Purpose of Agreement or Order and Power to be Exercised Stated Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

243 § 46-17-300 State Statute Agricultural Commodities Marketing Area of Application of Agreement or Order to be Defined Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

244 § 46-17-310 State Statute Agricultural Commodities Marketing Levy of Assessments; Maximum Total Annual Assessment Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

245 § 46-17-320 State Statute Agricultural Commodities Marketing Levy of Assessments; Per Unit Rate Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

246 § 46-17-330 State Statute Agricultural Commodities Marketing Levy of Assessments; Payment and Collection Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

247 § 46-17-340 State Statute Agricultural Commodities Marketing Disposition of Moneys Collected Under Agreement or Order; Expenditures Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

248 § 46-17-350 State Statute Agricultural Commodities Marketing Refunds Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

249 § 46-17-360 State Statute Agricultural Commodities Marketing Assessments Constitute Personal Debts; Enforcement Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

250 § 46-17-370 State Statute Agricultural Commodities Marketing Deposits and Disbursements Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

251 § 46-17-380 State Statute Agricultural Commodities Marketing Records, Audits, and Financial Statements Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

252 § 46-17-390 State Statute Agricultural Commodities Marketing Bonds of Administrators, Administrative Boards, and Employees Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

253 § 46-17-400 State Statute Agricultural Commodities Marketing Violations Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

254 § 46-17-410 State Statute Agricultural Commodities Marketing Jurisdiction of Courts; Action for Specific Preformance or Injunction Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

255 § 46-17-420 State Statute Agricultural Commodities Marketing Enforcement of Chapter by Attorney General Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

256 § 46-17-430 State Statute Agricultural Commodities Marketing Remedies are Additional Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

257 § 46-17-440 State Statute Agricultural Commodities Marketing Cooperation with other States and with United States Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

258 § 46-17-450 State Statute Agricultural Commodities Marketing Prices Shall not be Established in Violation of State or Federal Laws Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

259 § 46-17-460 State Statute Agricultrual Commodities Marketing Penalty Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

260 § 46-17-470 State Statute Agricultural Commodities Marketing Liability of Members of Commission, Board Members, and Employees Yes Yes Other service or product our agency 
must/may provide

Establish commodities marketing 

261 39-26-10 State Statute Enacts the Produce Safety Act and gives authority to SCDA to enforce applicable food safety standards Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards

262 § 39-26-20 State Statute Produce Safety Act Definitions Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards

263 § 39-26-30 State Statute Produce Safety Act Covered Produce; Definition; Exemption Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards

264 § 39-26-40 State Statute Produce Safety Act Covered Farm; Qualified Exemption Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards

265 § 39-26-50 State Statute Produce Safety Act Promulgation of Regulations Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards

266 § 39-26-60 State Statute Produce Safety Act Enforcement of Chapter Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards

267 § 39-26-70 State Statute Produce Safety Act Authorized Seizure of Covered Produce Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards

268 § 39-26-80 State Statute Produce Safety Act Authorized Condemnation or Destruction of Covered Produce Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards

269 § 39-26-90 State Statute Produce Safety Act Procedure for Condemnation or Destruction Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards

270 § 39-26-100 State Statute Produce Safety Act Circuit Court to Render Judgement that Covered Produce be Forfeited; Procedure; Appeals Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards

271 § 39-26-110 State Statute Produce Safety Act Violations Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards

272 § 39-26-120 State Statute Produce Safety Act Impeding the Commissioner Prohibited Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards

273 § 39-26-130 State Statute Produce Safety Act Penalties for Violations of Chapter Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards

274 § 39-26-140 State Statute Produce Safety Act Repeal of Chapter Upon the Repeal of 21 C.F.R Part 112 Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards

275 § 39-26-150 State Statute Produce Safety Act Exemptions Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards



276 § 39-26-160 State Statute Produce Safety Act Repeal of Chapter if Federal Funds not Awarded or Exhausted Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards

277 § 39-26-170 State Statute Produce Safety Act Severability Yes Yes Other service or product our agency 
must/may provide

Enforce applicable food safety standards



Agency Name:   Fiscal Year 2019-2020
Accountability Report

Agency Code and Section:   P160 Section: 44
Customer Template

Service/Product Provided to Customers Customer Segments

Specify only for the following 
Segments:  (1) Industry: Name; (2) 
Professional Organization: Name; 

(3) Public: Demographics.

Divisions or Major Programs Description

Agency support services Executive Branch/State Agencies N/A Agency Operations - Administration Provides agency support services, including: procurement, supply, fleet management, accounting and financial services, 
information technology, facilities management and other administrative services.

Executive leadership Executive Branch/State Agencies N/A Agency Operations - Office of the Commissioner This office provides executive leadership, including constituent services, special projects, events briefings, scheduling, and 
strategic planning.

Personnel management Executive Branch/State Agencies N/A Agency Operations - Human Resources The Human Resources Department manages personnel matters, including benefits administration, state classification plan, 
payroll, leave accounting, and staff development. Human Resources also ensures that SCDA personnel practices are 
compliant with state and federal regulations.

Information technology Executive Branch/State Agencies N/A Agency Operations - Information Technology IT delivers networking, computing, data management and security services to agency employees and customers.  This may 
be in the form of  hardware, software, applications, and device

Customer interface, website, information platform General Public Consumers who buy agricultural 
products, or any product by 
weight or volume in the state

Agency Operations - Information Technology IT delivers networking, computing, data management and security services to agency employees and customers.  This may 
be in the form of  hardware, software, applications, and device

A place to buy locally grown produce and specialty products General Public All Agency Operations- State Farmers Markets The State of South Carolina owns and manages three regional state farmers markets in Columbia, Florence, and Greenville 
which provides consumers with a wide variety of locally grown produce and specialty products .

A place to sell locally grown produce and specialty products Industry Agriculture Agency Operations - State Farmers Markets The State of South Carolina owns and manages three regional state farmers markets in Columbia, Florence, and Greenville 
which provides consumers with a wide variety of locally grown produce and specialty products. 

Grant administration and implementation Industry Agriculture Agency Operations -Grants Administration Cooperate with the federal government to implement the Specialty Crop Block Grant (SCBG), National Organic 
Certification Cost Share Program (NOCCSP), Manufactured Food and Regulatory Program Standards (MFRPS), Animal Food 
and Regulatory Prgram Standards (AFRPS), Produce Safety Rule (PSR); pursue and secure other grants to benefit the 
agriculture industry and SCDA. 

Gasoline and diesel fuel products inspections and analysis General Public All Consumer Protection - Laboratory Services Protects consumers from unsafe, ineffective, or fraudulent goods which may be offered for public sale; assures that goods 
meet acceptable standards of quality; and issues registrations, licenses, and permits to certain businesses (Residue 
Laboratory, Feed Laboratory, Seed Laboratory, Pesticide Laboratory, and Petroleum Products Laboratory). 

Germination and purity testing Industry Agriculture Consumer Protection - Laboratory Services Protects consumers from unsafe, ineffective, or fraudulent goods which may be offered for public sale; assures that goods 
meet acceptable standards of quality; and issues registrations, licenses, and permits to certain businesses (Residue 

Germination and purity testing General Public Agriculture Consumer Protection - Laboratory Services Protects consumers from unsafe, ineffective, or fraudulent goods which may be offered for public sale; assures that goods 
meet acceptable standards of quality; and issues registrations, licenses, and permits to certain businesses (Residue 

Germination and purity testing Executive Branch/State Agencies N/A Consumer Protection - Laboratory Services Protects consumers from unsafe, ineffective, or fraudulent goods which may be offered for public sale; assures that goods 
meet acceptable standards of quality; and issues registrations, licenses, and permits to certain businesses (Residue 

Human and animal food sampling and analysis General Public All Consumer Protection - Food & Feed Safety and 
Compliance  and Laboratory Services

Ensures that foods and feeds are manufactured under safe and sanitary conditions through routine surveillance inspections 
and laboratory analyses.

Chemical, toxin, and microscopic analyses of feed products Industry Agriculture; pet Consumer Protection - Food & Feed Safety and 
Compliance  and Laboratory Services

Ensures that foods and feeds are manufactured under safe and sanitary conditions through routine surveillance inspections 
and laboratory analyses.

Weighing and measuring devices inspections General Public All Consumer Protection - Consumer Services Protects consumers by ensuring that the net content statements on packages and weighing or measuring devices are 
correct; and that agricultural products are measured accurately for commerce. 

Weighing and measuring devices inspections Industry SC businesses using commercial 
scales and fuel dispensers

Consumer Protection - Consumer Services Protects consumers by ensuring that the net content statements on packages and weighing or measuring devices are 
correct; and that agricultural products are measured accurately for commerce. 

Public weigh masters Industry Weights and measures Consumer Protection - Consumer Services Protects consumers by ensuring that the net content statements on packages and weighing or measuring devices are 
correct; and that agricultural products are measured accurately for commerce. 

Bonded dealers and handlers licences Industry Agriculture Consumer Protection - Consumer Services Protects consumers by ensuring that the net content statements on packages and weighing or measuring devices are 
correct; and that agricultural products are measured accurately for commerce. 

Licensing and bonding of warehouses Industry Agriculture Consumer Protection - Consumer Services Protects farmers, consumers, and businesses by ensuring warehouses are financially solvent and that receipts are issued 
against commodity inventory appropriately.

Calibration services Executive Branch/State Agencies N/A Consumer Protection - Metrology Provides NIST traceable calibrations for mass and volume standards, calibrates equipment for our state inspectors and 
private scale and pump service companies for the enforcement of weights and measures regulations. 

Calibration services Industry Any Consumer Protection - Metrology Provides NIST traceable calibrations for mass and volume standards, calibrates equipment for our state inspectors and 
private scale and pump service companies for the enforcement of weights and measures regulations. 

Oversight of food protection measures on the farm which could 
potentially contaminate 

General Public All Consumer Protection - Produce Safety Rule Ensures farming practices mitigate risk of contamination by pathogen from seed to harvest.

Education before regulation Industry Food, Agriculture, and Commerce Consumer Protection membership is composed of industry, academia, state and federal regulators, and other state agencies. Task Force meetings 
provide an informal forum for stakeholders to network and collaborate to establish an integrated food safety system and a 

Provide price, volume, and other agricultural market information General Public Agricultural producers and 
consumers

Consumer Protection - Market News Services A contract service provided by SCDA (from USDA) that analyzes and distributes price, volume, and other market 
information to all segments of the produce, grain, and livestock industries, and to consumers. 

Fruit and vegetable grading and inspection Industry Agriculture Consumer Protection - Grading/Inspections  Under a cooperative agreement with USDA, fruit, vegetable, poultry and egg, and commodity grading and inspection 
services are provided. 

Peanut grading and inspection Industry Agriculture Consumer Protection - Grading/Inspections  Under a cooperative agreement with USDA, fruit, vegetable, poultry and egg, and commodity grading and inspection 
services are provided. 

Poultry and egg grading and inspection Industry Agriculture Consumer Protection - Grading/Inspections  Under a cooperative agreement with USDA, fruit, vegetable, poultry and egg, and commodity grading and inspection 
services are provided.

Good Agricultural Practices (GAP) harmonized audits Industry Agriculture Consumer Protection - Grading/Inspections  Under a cooperative agreement with USDA, fruit, vegetable, poultry and egg, and commodity grading and inspection 
services are provided. Includes audits of firms for Good Agricultural Practices (GAP) certification.

Hemp Farming Program General Public Farmers, Processors, and Handlers Consumer Protection - Hemp Farming Program Provide regulatory oversight for the farming, handling, and processing of hemp in South Carolina by issuing permits, 
licenses, and performing sampling for laboratory analyses; perform inspections of fields both pre and post-harvest to verify 
compliance with state plan.

Hemp Farming Program Executive Branch/State Agencies  N/A Consumer Protection - Hemp Farming Program Provide regulatory oversight for the farming, handling, and processing of hemp in South Carolina by issuing permits, 
licenses, and performing sampling for laboratory analyses; perform inspections of fields both pre and post-harvest to verify 
compliance with state plan.

Rapid Response to Foodborne Outbreaks and Natural, Biological or 
Other Emergencies

General Public All Consumer Protection - Rapid Response Team 
(RRT)

Under cooperative agreement with FDA, SCDA partners with  numerous state and federal regulatory agencies to monitor 
recalls and epidemiological outbreaks, and respond accordingly. Serve on the State Emergency Response Team (SERT), Food 
Emergency Support Function (ESF) 11.

Promotion of SC agricultural products Industry Agriculture External Affairs & Economic Development - 
Marketing 

Maintains and develops broad-based marketing programs that increase consumer awareness and product demand for 
quality SC agricultural products at local, national, and international levels. 

Agribusiness recruitment Industry Agribusiness External Affairs and Economic Development -
Agribusiness Development  

Works to continually promote agribusiness in SC through research and recruitment of prospective agribusinesses that may 
have an interest in locating or growing their agribusiness in SC, via the production of SC grown products or value-added 
services/processing. Works with elected officials and business/state leaders at all levels to facilitate sound public policy and 
serve as an unbiased source of information. 

Traditional and social media relations and communications General Public All External Affairs and Economic Development - 
Public Information/Communications

The Public Information Department communicates SCDA’s mission, and the importance of SC agriculture and agribusiness, 
through traditional and social media, websites, and the SC Market Bulletin. Public Information also informs industry 
members and the general public of pertinent agricultural issues, and responds to various media inquiries. 

DEPARTMENT OF AGRICULTURE



Information requests General Public All External Affairs and Economic Development - 
Public Information/Communications

The Public Information Department communicates SCDA’s mission, and the importance of SC agriculture and agribusiness, 
through traditional and social media, websites, and the SC Market Bulletin. Public Information also informs industry 
members and the general public of pertinent agricultural issues, and responds to various media inquiries. 

Traditional and social media relations and communications Industry Agriculture External Affairs and Economic Development - 
Public Information/Communications

The Public Information Department communicates SCDA’s mission, and the importance of SC agriculture and agribusiness, 
through traditional and social media, websites, and the SC Market Bulletin. Public Information also informs industry 
members and the general public of pertinent agricultural issues, and responds to various media inquiries. 

Market Bulletin publication General Public All External Affairs and Economic Development - 
Public Information/Communications

Publication issued twice a month as a marketplace for agricultural goods and services, and provide consumer interest 
articles; available printed and electronically. 



Agency Name:     Fiscal Year 2019-2020
Accountability Report

Agency Code and Section:     P160 44
Partner Template

Name of Partner Entity Type of Partner Entity Description of Partnership Associated Goal(s)

SC Department of Health and Environmental Control (DHEC) State Government
Local foods access; MOU to define jurisdictional oversight of food safety; coordination, 
preparation, and execution of Rapid Response Team (RRT) 

1, 2, 3

SC Department of Commerce State Government Agribusiness Recruitment and Project Management 3

State Regional Economic Development Alliances
Non-Governmental 
Organization 

Agribusiness Development and Project Management 3

South Carolina Office of State Auditor (OSA) State Government
OSA performs various annual program audits including the annual agency agreed upon 
procedures (AUP), commodity boards, and Schedule of Expenditures of Federal Awards (SEFA)

1, 3

SC Department of Social Services State Government
DSS administers Supplemental Nutrition Assistance Program (SNAP); SCDA trains farmers, 
farmers markets, roadside markets on how to participate in, and accept, SNAP, Emergency 
Support Function (ESF) 11

2, 3

SC Department of Education State Government
Farm to School - train cafeteria staff and procurement of locally grown food; Emergency 
Support Function (ESF) 11

3

Clemson University PSA Higher Education Institute

Agribusiness and Production Agricultural Research; Food Safety and Produce Safety Rule 
Outreach and Education; Farm to School; Palmetto Series; Drought response; Disaster impact 
assessment; National Organic Inspection Program; Agribusiness Center for Research and 
Entreprenuership (ACRE) Curriculum Program and workshops 

1, 2 ,3

SC State University Higher Education Institute Farmer outreach and education 1, 3
University of South Carolina Higher Education Institute Palmetto Series; Agribusiness and Fiscal Impact Studies; Marketing Analysis Projects 3
SC Department of Parks, Recreation and Tourism (PRT) State Government Chef Ambassador Program 3
Governor's Office State Government Chef Ambassador Program 3

SC Department of Natural Resources State Government
Seafood regulatory programs; Regional Licensing Office at the Columbia State Farmers Market; 
Drought Management and Response

1, 2, 3

SC Department of Administration (Admin) State Government

SCDA is Division of Technology customer; seeks guidance from Division of Human Resources; 
purchases and leases vehicles from State Fleet; leases office space through Facility 
Management; utilizes Surplus Property for disposal of assets; coordinates financial 
management through Executive Budget Office; Reimbursement of Coronavirus Relief Funds 
(CRF) 

1

State Fiscal Accountability Authority (SFAA) State Government Procurement Services and Office of State Engineer (Capital Projects) 1

SC Department of Revenue State Government
DOR conducted Farm Aid Grant Program audits; SCDA administers Milk Producer's Tax Credit 
and provides data to DOR for income tax returns; SCDA performs red-dye testing to verify 
on/off road diesel fuel

1, 3

SC Department of Transportation State Government SCDA performs red-dye testing to verify on/off road diesel fuel 2
SC Aeronautics Commission State Government SCDA inspects fuel pumps at all public airports 2

SC Department of Corrections State Government
SCDA is a customer for purchasing many items, including office equipment, forms, and 
letterhead

1

USDA National Agricultural Statistics Service (NASS) Federal Government
NASS is a tenant at the Columbia State Farmers Market; SCDA and NASS have a cooperative 
agreement; NASS provides data for drought management and response

1, 3

USDA Agricultural Marketing Service (AMS) Federal Government

Cooperative Agreements for Country of Origin Labeling (COOL), Poultry and Egg Grading, 
Market News, Fruit and Vegetable, Good Agricultural Practices (GAP), National Organic 
Certification Cost Share Program (NOCCSP), Specialty Crop Block Grant (SCBG), Federal State 
Marketing Improvement Program (FSMIP)

1, 2, 3

USDA Feed Grain Inspection Service (FGIS) Federal Government Export Inspections 2, 3

USDA Food and Nutrition Service (FNS) Federal Government
Farm to School; SCDA administers Commodity Supplemental Food Program (CSFP) and The 
Emergency Food Assistance Program (TEFAP) 

3

US Food and Drug Administration (FDA) Federal Government
Cooperative Agreements for Food and Feed Inspections, Manufactured Foods Regulatory 
Program Standards (MFRPS), Animal Feed Regulatory Program Standards (AFRPS), Food Safety 
& Modernization Act (FSMA) Produce Safety Rule (PSR), Rapid Response Team (RRT) 

2

SC Law Enforcement Division (SLED) State Government Industrial Hemp Background Checks and Law Enforcement, Rapid Response Team (RRT) 2

Clemson University Regulatory Services Division State Government
Industrial Hemp Program; SCDA is a member of the Invasive Species Advisory Committee, the 
Fertilizer Advisory Committee, and provides input for the annual Cooperative Agricultural Pest 
Survey (CAPS)

2

SC Emergency Management Division (SCEMD) State Government
Memorandum of Agreement (MOA) to use the Columbia State Farmers Market for disaster 
response and recovery; Rapid Response Team (RRT)

1, 2

SCORE Private Business Organization ACRE /Agribusiness workshops 3
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South Carolina Small Business Development Centers State Government ACRE /Agribusiness workshops 3
Matson Consulting Private Business Organization Grant consulting for entreprenuers through ACRE 3

Harvest Hope Food Bank
Non-Governmental 
Organization 

Distribution of USDA food commodities through The Emergency Food Assistance Program 
(TEFAP) and Commodity Supplemental Food Program (CSFP) 

3

Lowcountry Food Bank
Non-Governmental 
Organization 

Distribution of USDA food commodities through The Emergency Food Assistance Program 
(TEFAP) and Commodity Supplemental Food Program (CSFP) 

3

Second Harvest Food Bank
Non-Governmental 
Organization 

Distribution of USDA food commodities through The Emergency Food Assistance Program 
(TEFAP) and Commodity Supplemental Food Program (CSFP) 

3

Golden Harvest Food Bank
Non-Governmental 
Organization 

Distribution of USDA food commodities through The Emergency Food Assistance Program 
(TEFAP) and Commodity Supplemental Food Program (CSFP) 

3

SC Farm Bureau Private Business Organization
Exchange information about issues of importance to the agricultural community; collaborate 
about regulatory impacts on the agricultural industry

1, 2, 3

Carolina Farm Stewardship Private Business Organization
Offer training for farmers involving GAP, Good Handling Practices (GHP), Produce Safety Rule 
(PSR) and readiness reviews

2

Clemson University Food Science Department Higher Education Institute
Offers Better Process Control School, Hazard Analysis of Critical Control Points Training 
(HACCP); Food Safety Modernization Act (FSMA) Preventive Controls and Produce Safety Rule 
(PSR)

2

Agricultural Producers, Processors, Retailers, Distributors, and 
Wholesalers

Private Business Organization
Promotion of the state's largest industry 1, 2, 3

USDA Farm Service Agency Federal Government National Organic Certification Cost Share Program (NOCCSP) 1

National Institute of Standards and Technology (NIST) - Office of 
Weights and Measures (OWM)

Federal Government

OWM collaborates with state weights and measures programs, industry, and national 
standards development organizations and associations in the development of U.S. standards in 
the form of uniform laws, regulations, and methods of practice.  OWM serves as the U.S. 
representative to the International Organization of Legal Metrology (OIML) to bring efficiency 
and cost savings to U.S. manufacturers and other stakeholders doing business overseas, 
through the promotion of harmonized international standards and regulatory practices.  The 
NIST Office of Weights and Measures analyzes weights and measures training needs; obtains 
input from the weights and measures community on legal metrology standards and practices; 
and designs and delivers training for laboratory metrologists and weights and measures 
officials.

2

National Association of State Departments of Agriculture (NASDA) 
and regional affiliate

Professional Association

NASDA is a nonpartisan, nonprofit association which represents the elected and appointed 
commissioners, secretaries, and directors of the departments of agriculture in all fifty states 
and four U.S. territories.  NASDA grows and enhances agriculture by forging partnerships and 
creating consensus to achieve sound policy outcomes between state departments of 
agriculture, the federal government, and stakeholders.

1, 2, 3

American Association of Feed Control Officials (AAFCO) Professional Association

The Association of American Feed Control Officials (AAFCO) is a voluntary membership 
association of local, state and federal agencies. AAFCO is a private non-profit corporation 
featuring: a process for defining ingredients used in animal feed and pet food; a forum where 
state agencies, federal agencies, and industry develop uniform language that states may adopt 
or reference in laws; a method to develop specialized trainings for members and industry

2

National Conference on Weights and Measures (NCWM) and 
regional affiliate

Professional Association

SCDA is a member of the National Conference on Weights and Measures (NCWM), which is a 
professional non-profit association of state and local weights and measures officials, federal 
agencies, manufacturers, retailers and consumers.  NCWM has developed national weights and 
measures standards since 1905.  The organization brings the right interests together to keep 
pace with innovative advancements in the marketplace.

2

Association of Food and Drug Officials (AAFDO)  and regional 
affiliate

Professional Association
Seeks to shape food safety laws by simplifying or streamlining regulations by either drafting 
regulatory rules or by commenting on government proposals

2

Palmetto Agribusiness Council (PABC) Professional Association Industry promotion, development and outreach 1, 2, 3
Agribiz Expo Private Business Organization Industry promotion, development and outreach 1, 2, 3

Advocates for Agriculture
Non-Governmental 
Organization 

The South Carolina Advocates for Agriculture consists of a diversified group of business people 
representing various areas and organizations directly associated with agriculture within our 
state.  Members have a vested interest in agriculture in South Carolina and are dedicated to 
improving an already strong state agriculture.  SCDA provides staff and program support to 
Advocates

1, 2, 3

Association of Official Seed Analysts Professional Association

Official Member for AOSA organization; Practice of AOSA Rules for Testing Seeds during daily 
operation; Participation in Proficiency Testing; Support of Referees; Supplemental instruction 
via webinars, workshops and text; Attend annual meetings; Participation in Certified Seed 
Analyst certification program (CSA)

2



Association of American Seed Control Officials (AASCO) Professional Association
State seed control program; Member of AASCO organization; Southern Seed Control Officials; 
Participation in annual meetings and conferences

2

SC Seed Certification Program (Clemson) State Government SCDA performs laboratory analyses to support the program 2
SC Crop Improvement Association (SCCIA) State Government SCDA performs laboratory analyses to support the program 2, 3

USDA Seed Regulatory & Testing Division (SRTD) Federal Government
SCDA operates under a cooperative agreement to regulate the Feederal Seed Act (FSA) for state 
noxious weed seed requirements

2, 3

Association of Grain Regulatory Officials (AGRO) Professional Association

The Association is a voluntary organization and serves as a conference body of agricultural 
warehouse control officials for the study and solution of mutual problems involving the 
industry served. The Association acts as a clearinghouse for the collection and dissemination of 
information regarding present and proposed legislation affecting the Agricultural Warehouse 
and Commodities Dealer laws and their administration. It is the purpose of the Association to 
promote and attain more uniformity between regulatory agencies.

2, 3

Electronic Warehouse Receipts Private Business Organization

Business that provides services to the agricultural industry  that utilize warehouse receipts for 
the storage of agriculture commodities such as peanuts cotton and grain. EWR is used by the 
Consumer Protection Division for issuance, cancelation and database  of electronic cotton 
warehouse receipts. They are a licensed service provider by the USDA.

2, 3

Texas A & M University Higher Education Institute
SCDA Feed Lab participates in an aflatoxin proficiency test with Texas A&M and the Office of 
the Texas State Chemist.

2

American Association of Analytical Chemists (AOAC) Professional Association The association develops nationally accepted testing procedures, which are used by SCDA. 2
American Oil Chemists Society (AOC) Professional Association SCDA participates in aflatoxin and fumonisin proficiency testing annually. 2

Aflatoxin Share Sample State Government
Nine state laboratories participating in sending periodic samples to one another to cross-check 
for accuracy and differences in source location, variety, weather, etc.

2

American Society for Testing and Materials (ASTM) Professional Association
ASTM provides the standards and specifications for the petroleum products we test and the 
methodology for the tests.

2



Agency Name:     

Agency Code:     P160 Section: 44

Item Is this a Report, Review, or both? Report or Review Name
  Name of Entity Requesting the 
Report or Conducting Review

Type of Entity
Reporting 
Frequency

Current Fiscal Year: Submission 
Date or Review Timeline 

(MM/DD/YYYY)

Summary of Information Requested in the Report or 
Reviewed

Method to Access the Report or Information from the Review

1 Internal Review and Report Accountability Report Department of Administration State Annually September 15, 2020

Agency mission; successes; focus areas; recommendations; 
goals, strategies and performanc measures; programming; 

legal standards; customers; partners; reporting and 
reviewing

https://www.scstatehouse.gov/reports/reports.php

2 External Review and Report Financial Audit Office of State Auditor State Annually
July 1, 2018 to June 30, 2019 

(issued June 1, 2020)
Independent Accountant's Report on Applying Agreed-Upon 

Procedures
https://osa.sc.gov/reports/

3 External Review and Report Audit of Pork Board Financial Statements Office of State Auditor State Annually
July 1, 2018 to June 30, 2019 (in 

progress; expected Sept 2020)
Independent audit of commodity board financial 

statements
https://osa.sc.gov/reports/

4 External Review and Report Audit of Beef Council Financial Statements Office of State Auditor State Annually
July 1, 2018 to June 30, 2019 (in 

progress; expected Sept 2020)
Independent audit of commodity board financial 

statements
https://osa.sc.gov/reports/

5 External Review and Report
Audit of Soybean Board Financial 

Statements
Office of State Auditor State Annually

July 1, 2018 to June 30, 2019 (in 
progress; expected Sept 2020)

Independent audit of commodity board financial 
statements

https://osa.sc.gov/reports/

6 External Review and Report Human Resources Audit
Department of Administration, 

Division of Human Resources
State Annually

April 1, 2018 through March 31, 
2019 (issued June 5, 2019)

Review of delegated transactions Request from Department of Administration, Division of Human Resources

7 Internal Review and Report
Report to the General Assembly, Equal 

Employment Opportunity
South Carolina Human Affairs 

Commission
State Annually November 1, 2019

Shows compostion of the agency's workforce (Goal 
Attainment Affirmative Action)

https://schac.sc.gov/sites/default/files/Documents/Technical%20Srvcs/2020%20
Report%20to%20General%20Assembly%20CP%202.pdf

8 Internal Review and Report
Tort Liability and Job Class Code Employee 

Count
South Carolina Workers' 

Compensation Commission
State Annually

July 1, 2018 through June 30, 
2019 (submitted in August 2019)

Employee count by job category and worker's compensation 
classification code for premium renewal

Contact Workers' Compensation Commission

9 Internal Review and Report Driver Training Attendance
Department of Administration, 

State Fleet Management
State Other After each class conducted List of employees that attended and passed driver training Contact SCDA

10 External Review and Report OSHA 300
Occupational Safety and Health 

Administration
Federal Annually January 31, 2020

Report of injuries, illnesses and missed working time during 
the previous calendar year

Contact SCDA 

11 Internal Review and Report Fees and Fines Report General Assembly State Annually September 1, 2020
Accounting of all fees and fines charged by the agency during 

the previous fiscal year
https://agriculture.sc.gov

12 Internal Review and Report Real Property Data Management Report
Department of Adminstration, 

Division of Facilities Management 
and Property Services 

State Annually August 20, 2020
Detailed inventory and utilization of real property owned by 

the agency
Contact SCDA

13 Internal Review and Report Report on Sale of Real Property General Assembly State Annually July 22, 2020 Notification of the sale of specific state property Contact SCDA

14 Internal Review and Report Other Funds Survey
Department of Administration, 

Executive Budget Office
State Annually October 28, 2019

List of agency revenue accounts, generation source, 
programs supported, legislative authorization, and actual 

and projected revenue
https://admin.sc.gov/budget

15 Internal Review and Report Agency Debt Collection Report
Department of Administration, 

Executive Budget Office
State Annually February 28, 2020 Report of outstanding debt Contact SCDA

16 Internal Review and Report No More Homeless Pets Program General Assembly State Annually August 31, 2020
Accounting and summary of reimbursements made through 

the No More Homeless Pets Program
Contact SCDA

17 Internal Review and Report Capital Permanent Improvement Plan
Department of Administration, 

Executive Budget Office
State Annually June 15, 2020

A detailed explanation of the agency's planned capital 
permanent improvement projects for the next five years

https://admin.sc.gov/budget

18 Internal Review and Report Fleet Survey
Department of Administration, 

State Fleet Management
State Annually July 16, 2020

An evaluation of the agency's fleet vehicle needs for the next 
fiscal year

Contact SCDA

19 Internal Review and Report Hidden Earmarks Survey
Department of Administration, 

Executive Budget Office
State Annually November 22, 2019

A report of unrequested funds appropriated to the agency 
that were earmarked to be awarded to any entity as a grant 

or contract
https://admin.sc.gov/budget

20 Internal Review and Report Hidden Earmark Review State Inspector General State Other June 30, 2020

A review/audit to determine the manner in which the 
receipient agencies / organizations complied with the 

requirements set forth in Executive Order 2016-16 and 
Proviso 117.21

https://oig.sc.gov/reports

21 Internal Review and Report SCDA Chemical Residue State Report Self-published State Annually August 5, 2020 Summary of activity and results from the prior fiscal year https://agriculture.sc.gov

22 Internal Review and Report Information Technology Data Workbook
Department of Administration, 

Division of Technology Operations 
(DTO)

State Annually August 10, 2020
Comprehensive summary of all information technology and 

information security objectives and expenditures for the 
upcoming fiscal year

Contact DTO

23 Internal Review and Report Information Security and Privacy Survey
Department of Administration, 
Division of Information Security 

(DIS)
State Annually August 10, 2020

Annual review of the Information Technology  controls, 
change management and access management processes, and 

security measures.
Contact DTO

24 Internal Review and Report Federal Project Reviews
Department of Administration, 

Executive Budget Office
State Annually February 28, 2020

Compilation of anticipated federal grants received during 
the upcoming fiscal year

https://admin.sc.gov/budget

25 Internal Review and Report Comprehensive Annual Financial Reporting
South Carolina Comptroller 

General
State Annually

July through October 2020 
(covering 1 July 2019 - 30 June 

2020)
GAAP year-end financial reporting https://cg.sc.gov

26 Internal Review and Report
Manufactured Food Regulatory Program 

Standards (MFRPS 18)
FDA Federal Annually April 30, 2020 Annual program activity report Contact FDA

27 Internal Review and Report
Manufactured Food Regulatory Program 

Standards (MFRPS 18)
FDA Federal Annually January 31, 2020 Mid-year activity report Contact FDA

28 Internal Review and Report
Animal Feed Regulatory Program Standards 

(AFRPS)
FDA Federal Annually July 1, 2020 Annual program activity report Contact FDA ORS Assessor

29 Internal Review and Report
Animal Feed Regulatory Program Standards 

(AFRPS)
FDA Federal Annually February 28, 2020 Mid-year activity report Contact FDA ORS Assessor

30 Internal Review and Report Produce Safety Rule (PSR) FDA Federal Annually May 1, 2020 Annual program activity report Contact FDA
31 Internal Review and Report Produce Safety Rule (PSR) FDA Federal Annually December 1, 2019 Mid-year activity report Contact FDA Office of Partnerships

32 Internal Review and Report MFRPS Rapid Response Team (RRT)
South Carolina Department of 

Health and Environmental 
Control (DHEC)

State Annually April 30, 2020 Annual program activity report Contact DHEC

33 Internal Review and Report
Specialty Crop Block Grant Program 

(SCBGP) FY 2016
USDA AMS Federal Other December 29, 2019 Final projects report Contact USDA AMS

Report and External Review Template
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34 Internal Review and Report
Specialty Crop Block Grant Program 

(SCBGP) FY 2017
USDA AMS Federal Annually December 29, 2019 Projects progress report Contact USDA AMS

35 Internal Review and Report
Specialty Crop Block Grant Program 

(SCBGP) FY 2018
USDA AMS Federal Annually December 29, 2019 Projects progress report Contact USDA AMS

36 Internal Review and Report Organic Certification USDA AMS Federal Annually February 28, 2020 Final project report Contact USDA AMS
37 Internal Review and Report SF-425 USDA AMS and FDA Federal Annually Various Federal financial report for all federal grants Contact USDA or FDA

38 Internal Review and Report FY 19-20 Budget Plans
Department of Administration, 

Executive Budget Office
State Annually September 18, 2020

Compilation of agency planned funding and expenditure 
requests for the upcoming fiscal year

https://admin.sc.gov/budget

39 Internal Review and Report
Bank Account Transparency and 

Accountability Report
State Fiscal Accountability 

Authority (SFAA)
State Annually October 1, 2019

Report of any composite reservoir bank accounts held by the 
agency, and a itemized list of transactions (if applicable)

Contact SCDA

40 Internal Review and Report Minority Business Utilization Plan 
Divison of Small and Minority 

Business Contracting and 
Certification 

State Annually July 31, 2020
Plan for allocation of at least 10% of agency controllable 

dollars to be spent with minority-owned businesses
http://osmba.sc.gov/resources.html

41 Internal Review and Report
Schedule of Expenditures for Federal Awards 

(SEFA)
Office of State Auditor State Annually August 15, 2020 Audit of expenditures of federal awards to the agency https://osa.sc.gov/reports/

42 Internal Review and Report FNS-153
USDA Food and Nutrition Services 

(FNS) 
Federal Monthly July 31, 2020

Statewide on-hand inventory of food commodities for 
distribution through the Commodity Supplemental Food 

Program (CSFP)
Contact FNS

43 Internal Review and Report FNS-191
USDA Food and Nutrition Services 

(FNS) 
Federal Annually August 30, 2020 Demographic report of CSFP recipents for the month of April Contact FNS

44 Internal Review and Report FNS-667
USDA Food and Nutrition Services 

(FNS) 
Federal Quarterly June 30, 2020

Quarterly financial statement for The Emergency Food 
Assistance Program (TEFAP)

Contact FNS

45 Internal Review and Report Country of Origin Labeling (COOL) USDA AMS Federal Annually November 1, 2019 Cooperative agreement activity report Contact USDA AMS

46 Internal Review and Report Metrology Laboratory Certification
National Institute for Standards 

and Technology (NIST)
Federal Annually November 1, 2019 Documentation required for laboratory certification www.nist.gov/pml/weights-and-measures 

47 Internal Review and Report Food Inspection Contract FDA Federal Quarterly Various Contract activity report Contact FDA Office of Partnerships
48 Internal Review and Report Feed Inspection Contract FDA Federal Annually August 8, 2020 Contract activity report Contact FDA Office of Partnerships

49 Internal Review and Report
FV-218 Federal-State Inspection Report, 

Federal State Inspection Services
USDA AMS Specialty Crop 

Inspection (SCI) 
Federal Monthly Monthly

Fees collected; number and type of inspections performed 
under cooperative agreement

Contact USDA AMS SCI

50 Internal Review and Report
Market News Reports, Federal-State 

Inspection Services
USDA AMS SCI Livestock and 

Poultry (L&P)
Federal Other Weekly

20 livestock reports, 50 fruit and vegetable reports, 6 grain, 
honey, and crop production reports to help producers and 

consumers make marketing decisions
https://agriculture.sc.gov 

51 Internal Review and Report
Poultry and Egg Inspection Statement of 

Services, Federal-State Inspection Services
USDA AMS L&P Federal Monthly Monthly

Fees, volume, and type of inspections performed under 
contract

Contact USDA AMS L&P

52 Internal Review and Report SC-396 Annual Cooperator Report USDA AMS SCI Federal Annually September 30, 2020 Program funding and expenses Contact USDA AMS SCI

53 External Review only
 F & V Inspections & Auditing, Federal-State 

Inspection Services
USDA AMS SCI Federal Annually March 15, 2019

USDA AMS SCI program compliance review per cooperative 
agreement

Contact USDA AMS SCI

54 External Review only
Farmer Stock Peanut Inspection Program 

Review (F&V), Federal-State Inspection 
Services

USDA AMS SCI Federal Annually
September 30, 2019 - October 3, 

2019
USDA AMS SCI program compliance review per cooperative 

agreement
Contact USDA AMS SCI

55 Internal Review and Report
2020 Annual Progress Report and 

Consumption Data Reporting
Office of Regulatory Staff - Energy 

Office
State Annually September 11, 2020 Energy consumption data and energy savings measures https://energy.sc.gov

56 Internal Review and Report Rural Business Development Grant USDA Rural Development Federal Other Quarterly Progress reports Contact USDA Rural Development

57 Internal Review and Report
FY2019 Survey of State Government 

Research and Development

National Center for Science and 
Engineering Statistics (within the 
National Science Foundation) and 

the US Census Bureau

Federal Annually February 14, 2020
Assessment of research and development performed, or 

funded, by the agency
Contact SCDA

58 Internal Review and Report
Federal Funds Expenditures related to 

COVID-19 (Act 135 of 2020)
Department of Administration, 

Executive Budget Office
State Monthly Monthly

Funds directly provided by the federal government in 
response to the 2019 Novel Coronavirus (COVID-19).

https://admin.sc.gov/budget/covid19

59 External Review and Report FDA eLEXNET; to transition to FDA ORAPP FDA ORA Federal Quarterly
Nov 30; Feb 29; May 31; Aug 31 

2020
Submission of analytical data from all officially collected 

feed samples
https://elexnet.fda.gov/elex/

60 External Review and Report FDA ORS Assessment FDA ORA Federal Quarterly
Nov 30; Feb 29; May 31; Aug 31 

2020
Progress reports / GAP analysis for ISO Accreditation Contact FDA ORS Assessor

61 External Review and Report FDA FERN FDA ORA Federal Annually August 14, 2020 Annual Laboratory Capacity Assessment Contact FDA FERN Administrator
62
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